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. Brilhé Leboratories, Inc. is a subsidiary of 


CHESAPEAKE INDUSTRIES, IN¢ 


Phone ‘ Vil 


—now! 


Want to forget about that film job when 
you leave your office tonight’ You can 

you know, if you'll put Pathé on the job. 
And, regardless of the size, color or 
quantity, Pathe will give it to you straight! 
You'll know where you stand. You'll 

know your specifications will be met— 


on time 


Phone our Technical Services De partment 


now. Let us help you have Peace of Mind. 


16MM EASTMAN COLOR BY PATHE 


Here is the 16mm film that answers all 


your problems for speed, quality, service 
and cost. No matter what you re using now 
ask us to show you the advantages of 


Eastman’s 16mm Color processed by Pathe 


Life/ke color in every scene 


CALL or WRITE 


@ 
LABORATORIES, INC. 


HOLLYWOOD 6823 Santa Monica Bivd. + HO 99-3961 + WEW YORK 105 £. 106 St. + TR 6-1120 


GREAT MOTION PICTURES ARE PROCESSED BY «-#WG/ 




























MR. COELLN:* 
You asked for “proof of 
results’... Read this! 


The most important need of the business film medium is proof of results,” 
O. H. Coelln, Jr., Editor, Business Screen 


THE OFFER: 


On July 5th, 1956 we wrote to 111 big stores offering a preview print of “You An 
Tue Star,” new training film on retail selling produced by Caravel for Allied Stores 


Corporation Their price per print $250. 


THE RESPONSE: 


From this one test-mailing more than 50 replies Purchases, as of September 5th 


1956—56 prints. Among the stores now using “You Ane Tue Stan’: 


Abraham & Straus, Brooklyn + Bloomingdale's, New York + Bullock's, Los Angeles * The T. Eaton 
Co., Ltd., Montreal * The Emporium, San Francisco + Famous-Barr Co., St. Louis * Foley's, Houston 
* Gimbel's, Milwaukee * Halle Bros., Cleveland + The Higbee Company, Cleveland + Joseph Horn 
Co., Pittsburgh + The J. L. Hudson Co., Detroit + The Lasalle & Koch ¢ ompany Toledo * Mable 
& Carew, Cincinnati * Macy's, New York * The May Co., Los Angeles * Maison Blanche, New 
Orleans * Marshall Field & Co., Chicago + Miller Bros, Co., Chattanooga * Milwaukee Boston Store 
* The Rike-Kumler Co., Dayton + Stix, Baer & Fuller, St. Louis * Strawbridge & Clothier, Phila 
delphia + Thalhimer Bros., Inc., Richmond + Woodward Stores Limited, Vancouver, B. C 


TYPICAL CC yM M ENTS: (names on re que st) 


“An outstanding and top-notch production in lo date 300 employees have seen the film, the 
the training of good retail selling response has been terrific. We consider this film 
(from a leading Merchandising Group the best and most interesting we have ever used 


in our training.” 
Received with such enthusiasm it was decided 


that the film be shown to all employees, regard Very good, Plan to use it in all my classes.” 
less of the position held from a School of Retailing) 
We are considering an employee contest based At the close of the film the employees are given 
on You Are the Star.’ We plan to show it to about i short quiz The response from the quiz ers 
6000 employees within a 4-weeks period vratifying 

“Very impressed with the film. We feel it will Best Ive seen on the subject of sales-training 
certainly he Ip to improve the calibre of sales Surprise ad to find anything so down-to-earth in 
manship in the store.” the U.S (from New Zealand 


FOR FURTHER PROOF: 


For further proof of Caravel know-how in creating training films that really train, write 





on your business letterhead for a preview print of “You Ane Tue Sran.”...also for spe 
cific data as to how we team up with sales executives to help them solve their training 


problems 











CARAVEL FILMS, inc.- 730 FirtH AVENUE - NEW YORK 19, N. Y. 





ACCURACY 


This word, in film processing, is a very important 


word indeed 


People teil you that one film processing job 
is as good as another, and what the heck, what’s the 


measure of accuracy, anyway? 


Well, To anawer that one would take a very long time 
Suffice it to say here that it’s summed up in 


all the operations of a processing job, where even 





the smallest details are of great importance 
It shows everywhere, and it positively shines when 


the film appears on the screen 


What we're talking about, of course, are the people 
and the operations at Precision Film Laboratories 
Here attention to detail, sound, proven techniques 
are applied by skilled, expert technicians to 

assure you the accurate, exact processing your films 


deserve to justify your best production efforts 


Accuracy is a must for TV —for industrials —for 


education—for all movies 
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you'll see P and hear 





PR 


21 West 46th Street, New York 36, New York 


A DIVISION OF J. A. MAURER. INC 


in everything, there is one best... in tilm processing, it's Precision 
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John Sutherland Productions 
invites investigation of its record 
of accomplishment in the field of 
film communications. A report on 
the Sutherland organization, its 
productions and clients will be sent 


to business executives on request. 


John Sutherland Productions, Incorporated 


LOS ANGELES 
201 North Occidental! Boulevard 
Los Angeles 26, California OUnkirk 65121 


NEW YORK 
33 East 48th Street 
New York 17, New York Plaza 5.18675 


DETROIT 
6560 Cass Avenue 


Detroit 2, Michigan TRinity 2:22860 
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_ FILM OF 
|THE MONTH 








*y Based on the proposition that the 
American high living standard can 
be attributed to free competition and, 
in large measure, to the vast use of 
oil in our modern civilization “Des 
tination Earth” is a persuasive and 
informative motion picture. 





Its entertainment value is attested 
by the fact that it began its theatri- 
cal distribution by playing the Para- 
mount Theatre, on Broadway in New 


York City 


Produced for the American Petro 
leum Institute by John Sutherland 
Productions, this 138%-minute anima 
tion film in Technicolor provides a 
striking example of the modern busi 
ness film which is designed primarily 
to gain and hold audience interest 
through the application of top-quality 
entertainment values, as a necessary 
ingredient to the effective communi 
cation of ideas 





Apart from a professional quality in 
story and continuity, “Destination 
Earth” is particularly noteworthy 
for its excellent design values, In 
several of its pre release screenings, 
where this film was viewed critically 
by business executives, “Destination 
Earth” was regarded as demonstrat 
ing the only way in which any film 
can prove to be outstanding: by the 
application of superior creative and 
production values to each element of 
the motion picture 


As an executive of one oil company 
remarked, “Today's audiences are 
getting more critical every day. For 
the sponsor to get his money’s-worth 
from business films these days, they 
have to be more than entertaining o1 
informative—they have to be both.” 


Business films that are both enter 
taining and informative—to assure 
maximum results—are films with the 
Sutherland touch 











\" CONFERENCE ROOM 


with only 
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ON SALES COUNTER 





SHOW 
MOVIES 


IN THE LABORATORY 


IN THE AUDITORIUM 





With standard screen 


Wee Coast Office: 4357 Melrose Ave. + Hollywo 25 lif 


Canedian Distr 


Foreign Distr 


TECHNICAL SERVICE, 


_ 


Yes, we mean anywhere .. . even in lighted rooms. 
With the Duolite you can show 16 mm movies in many 
places that were never before practical. The Duolite 
hos a large built-in TV size screen that gives you 
beautiful picture reproduction without the fuss and 
bother of setting-up a screen or darkening the room 
Yet, when you want to use a standard external screen, 
the same projector can be used. Just a flip of the 
lever and you're ready to go 


The built-in screen allows movies to be shown anyplace 
you can set the projector down and plug it in. Think 
of that! Think what that could mean in terms of your 
doubling or even tripling the use of your films. Salesmen 
love the Duolite. It's so easy to set-up and operate. 
They don't have to lug around a separate screen and 
other equipment. Sales films can be shown right on 
the prospects desk without any disturbance at all. 
Any room big enough for a desk is big enough for 
a Duolite show 


Write today for free literature and complete specifi 
cations on the Duolite. If you wish, a demonstration 


can be arranged at no obligation 


INC. 


30855 FIVE MILE ROAD * DEPT. C * LIVONIA, MICH 


Phone Normondie 5-662! 


5. W. Caldwell, Utd. « 447 Jarvis St. « Toronto 5, Ont 


Westrex Corp 


formerly Western Electric Export) « 111 Eighth Ave. N.Y. 11, NY 


BUSINESS SCREEN 


(Combined with See & Hear Magazine 
issue Six « Volume Seventeen « 1956 


PREVIEW OF CONTENTS 


Newsreel: Picture Trends of the Month 
Right Off the Reel 


a Commentary on Film Results 


fie ANNUAL FALL Preview or Sponsorep Fitms 
National Board of Fire Underwriters First Five Minutes 
Firestone Films the 4-H Congress; Destination, Earth 
People and Petroleum at Creole: a PR Film Report 
Power Lines to Progress: two New GE Motion Pictures 
Western Electric lool Maker for lelephony 

The Apple Has Its Day 


Bright Steel: 


a Premiere Pictorial 
sethlehem’s Tale of Can Manufacture 
Western Brass Shows a Quality Metal in the Making 
Sereen Tribute to Idaho: a Bureau of Mines Picture 
Home Showings of Slidefilm Win Friends for Foresters 
Simplex Journeys to Friendship: Record of a Trip 
lidewater Bids for Credit Clientele: Sales Story 

North American's Exposition of Missile Science 


Music: 
A Check-List of the Christopher Film Program 


Automatic a Film of the People’s Choice 


BUSINESS SCREEN EpirortiAL DEPARTMENTS 
What's New in Business Pictures: Notes and Comment 
Business Screen Executive: 


People Who Make Pictures 
New Products 


a Page of Nominations 
News of Staff A ppointments 
Audio-Visual Equipment & Accessories 


Canadian Camera: News and Previews North of the Border 


Pius: THe Nationat Directory or Visual 


DEALERS 


Office of Publication: 7064 Sheridan Road, Chicago 26 


IN NEW YORK CITY 
Robert Seymour, Jr., Eastern Manager: 489 Fifth Ave. 
Riverside 9-0215 + MUrray Hill 2-2492 


> 


IN HOLLYWOOD 
Edmund Kerr, Western Manager, 104 So. Carondelet 
Telephone: DUnkirk 7-228] 


Issue Six, Volume Seventeen 
OK y : : 
Road by Business Screen Magazines, I PI Riargate 
1 ‘4. ©. H. Coelln, Jr., Editor and Publisher. In New York: Robert Sey 
mour, jr., 489 Fifth Avenue, Telephone Riverside 9-021 rt MUrray Hill 
2492. In Los Angeles: Edmund Kerr, 3028 Beverly Bivd., Teleph DUnkirk 

4 ibs t 3 z year; $5.00 tw 
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Ral C > WA . a l lo6mm Color Prints 


on the New EK Positive Stock 


through an intermedi 


e Negative Stage 


Wow... 






Fi 





shoot on commercial Kodachrome 


prepare on A & B rolls — furnish 


with negative A-wind sound track 


make a color-correct negative 
incorporating all effects, 


and l6mm color release prints 


: ~ @LOWER-COST prints 


For information and price list, 


write, phone or wire 


byron 


1226 Wisconsin Ave., N.W. 


VOLUME 17 


BETTER color 

m PROTECTS your original footage 

wCOLOR CONTROL complete in one labor- 
atory with a new Arri installation 





COMPLETE PRODUCER SERVICES... COLOR AND BLACK-AND-WHITE PROCESSING 


laboratory 
| Washington 7, D.C. 


FEderal 3-4000 






AND PRINTING 








EVERYTHING FOR 
EASTERN PRODUCTION 











LIGHTING GRIP 
EQUIPMENT EQUIPMENT 


Incandescent 
Equipment 


Reflectors 


H. |. Arc Equipment Ladders and Steps 


Choke Coils 


Parallels 


Dimmer Equipment Dollies 


Cables 


Microphone Booms 
Boxes and Boards 


Diffusers 
Bulbs Black Flags 


Scrim Flags 


Generator Sets Dots 


TV Scoops Stands 
PROPS 


Catalogs upon request 


333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 











SIGHT & SOUND 


Alcoa’s “Unfinished Rainbows” Has 
15th Birthday and Some Records 


* Unfinished Rainbows. “dean” of 
industrial motion pictures, observes 
its fifteenth birthday this year with 
in attendance record surpassing 
first release figures for Gone With 
the Wind 

Aluminum ( ompany ol America. 
which released Rainbows in Decem 
ber, 1941, has reported that the film 
hes been seen by 40 million persons 
and continues in strong demand, 

Regarded as one of the top-rank 
ing industrial films of all-time. the 
L)-minute motion picture in full 
color and sound offers a highlight 
history of the aluminum industry 
and of Alcoa. Filmed in Hollywood 
and Chicago by Wilding Picture 
Productions, Inc., it stars Alan Ladd 
as Charles Martin Hall, the young 
scientist who invented the process 
which made possible abundant and 


low-cost production of aluminum. 


Audience of Over 40 Million 


During the past decade and a 
half, Unfinished Rainbows has been 
screened 340,040 times before audi 
ences totaling 1.203.315 by con 
firmed reports, The record, far ex 
ceeding that of any other industrial 
film, does not include numerous 
unreported screenings. 

Over the years, more than 2.000 
color prints of the film have been 
used, Currently, 790 prints remain 
in circulation, and constantly are 
being viewed by school classes, 
church groups, community gather 
ings, service clubs, and similar o1 
ganizations, 

As late as 1955, Rainbows was 
still drawing an annual attendance 
in excess of one million. A short 
ened version, More Worlds to Con 
quer, has been used by several the 
atre chains and now is screened 
daily at the Museum of Science and 


Industry in Chicago 


Company’s First Major Picture 


Unfinished Rainbows was Alcoa's 
first major effort in film production. 
Since that time, the company has 
made 20 other films. Some of these 
such as Curiosity Shop and This Js 
fluminum., follow the trail blazing 
Unfinished Rainbows as educational 
ind entertaining films for the gen 
eral public 

Others, such as New Horizons In 
fluminum Brazing and Welding 
{dvances i“ ith fluminum deal with 
industrial techniques and processes. 
The 21 Alcoa films have compiled a 
total attendance figure of 73,871,720 

not including public service tele 
vision audiences. bed 


Donovan Appointed Ansco’s 
Advertising, Promotion Chief 
* Con Donovan. Ir. has been ap 
pointed manager of Advertising and 
Promotion for Ansco. the photogra 
phic manufacturing division of Gen 
eral Aniline & Film Corporation, a 
cording to Robert M. Dunn. general 
sales managet 

Donovan formerly was associated 
with Faweett Publications. Ameri 
can Legion Magazine and Dell Pub 
lishing Company. In his new posi 
tion he will be responsible for co 
ordinating all of Ansco’s advertising 
and promotion activities. Winthrop 
Davenport continues as manager ol 
the Advertising department Ld 


Wilbur S. Edwards Appointed 
Distribution Head of EBF Films 
® Wilbur S. Edwards, former gen 
eral sales manager of CBS Televis 
ion Film Sales, Inc., has been 
appointed director of distribution 
for Encyclopaedia Britannica Films, 
Ie e Edwards has assumed the same 
capacity in the companys l6mm 
feature film subsidiary, Films In 
corporated, 

Edwards replaced Dennis Wil 
liams, who was vice-president and 
director of distribution until his 
retirement last October. Gordon An 
derson, former EBF district manager 
for Michigan who served as acting 
distribution director after Williams’ 
departure, has been reassigned to 
Canada to open the company's first 
regional office there—the first one 
outside the Lnited States 

Edwards spent from 1945 to 1948 
in Chicago as Midwestern sales man 
ager for CBS Radio, then served as 
assistant general manager of WEEI 
in Boston. From 1950 to 1953, he 
was in Los Angeles, first in radio as 
manager of KNX and as manager of 
Columbia’s Pacific Radio Network, 
then in television as general man 
ager of KNXT and of CBS-TV’s 
Pacific Network. He returned to 
New York in 1953 as general sales 
manager of CBS Television Film 


Sales. Inc. Lad 


John V. Tarleton Appointed 
Kodak Advertising Art Mentor 
° John V. Tarleton has been named 
as director of advertising art for 
Eastman Kodak Company. He will 
have general art supervision of all 
photographie illustrations used by 
Kodak in its national advertising 
literature, display material and 
packaging. 

Tarleton formerly was art dire 
tor of the Liggett and Myers divis 
ion of Cunningham and Walsh, a 
New York advertising agency. He is 
a specialist in photographic illustra 
tive techniques. Lad 
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a matter of form 


From the simple salesbook used to record 
the sale of a pretty gown to the Automated 
Data Processing System employed by 

a complicated automobile assembly plant, 
business forms play a vital part in 


every commercial transaction. This is the 





important story effectively told in a highly 


interesting new film sponsored by 






MOORE BUSINESS FORMS, INC, 
demonstrating that modern business 


efficiency is largely “A Matter of Form.” 


“HephasL B Voy 


STUDIOS, INC 





WOLLYWOOD NEW YORK 





CHICAGO 





DETROIT CINCINNATI 
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More than 67 million people have 
seen “Green Harvest,” a public relations film produced for 
Weyerhaeuser Sales Company. In distribution eight years by 
Modern Talking Picture Service, it brings a vital message of 
timber conservation to the public. Based on Modern’s attendance 
and cost analysis report, this film cost $.0085 per person 


it reached. 


Another Weyerhaeuser film, “The New Paul Bunyan,” in 
distribution for only four years, is running up a similar record 


with audiences totaling more than 55 million 
Never before have industrial films reached such mass audiences 


Both films are Wilding products 
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FENHE assembly of this machine is 
| an invention, strongly protected 

by basic patents. This means 
that it is wholly unlike all other 
sound slide film machines and cannot 
be imitated. 


If you think all makes of machines 
are different only in detail you are 
all set to make the blunder that has 
been made by more than a hundred 
users who have switched to us after 
finding they had bought inferior 
equipment 


This assembly makes sense. The 
sound is not constipated by routing 
via devious channels and around cor- 
ners and through gauze, then pro- 
jected sideways. Instead it has free 
access to every part of the room 
and is heard by the entire audience 
equally. One sound slide-film user 
quipped, “You may keep ’em awake 
on both sides of the hall.” 


You need not maneuver your audi- 
ence to certain positions to enable 
them to hear. They can hear equally 
in all directions from the machine. 
This is a great fundamental advan 
tage over old-style machines. 


Before you buy machines compare 
the Picturephone with any or all 
other makes—a _ side-by-side test. 
You will find that our sound is far 
superior. Not only every word but 
every syllable is clear. This helps to 
keep your audience alert and inte 
ested. Your message really gets 
over. 


Model L Picture 


...only 13 pounds 





the use of sound slide-film because 
they cannot carry a 2l-pound ma 
chine. 


Now we solve the problem with a 
superior machine weighing actually 
less than 13 lbs. One woman said, 
“It is lighter than my golf bag.” Not 
only lighter but 133 cubie inches 
smaller is this remarkable machine. 


This is a three-speed machine 
33-1/3, 45 and 78 rpm playing 
records as large as 16-inch all 
kinds standard, microgroove, and 
extended play. The pickup is of our 
own make, metal arm and base, with 
ceramic cartridge to be free from 
heat and humidity. Our machines 
are noted for their substantial pick 
ups and for freedom from pickup 
trouble. The amplifier, also of our 
own make, has two tubes and disc 
rectifier, with full two watts output 

plenty of sound for 100 people. 
Heavy duty 5-inch speaker releases 
this volume with the utmost clarity 


150-Watt Projector 


The projector is the modern and 
highly efficient Q-3 of the Society 
for Visual Education, Inc. It has 150 
watts, convection cooled, with coated 


Over - the - Table 
SELLING 


Sound slide-film originated as a 
training medium and is widely used 
for that purpose but in recent years 
another and larger use has 
up. 


prung 


There is a decided surge toward 
selling major products with sound 
slide-film. Life Insurance, Feed, Ait 
Conditioning, Storm Windows, Farm 
Implements, House Insulation, Re 
ducing, Home Appliances, Food 
Freezers, Cosmetic Office Equip 
Machinery, Metal Houses, 


Truck Terminals, are some of the 


ment, 


products being sold by sound slide 
film and the list is increasing rapidly 

This is the perfect machine fo 
uch selling. The light weight makes 


A Few Users 


Speed Queen 
Lutheran Brotherhood 
Avon Products 

Ft. Howard Paper 
Stauffer Plan 
Ralston-Purina 
J.C, Penney 
Armstrong Furnace 
New Holland 
Borden's 

Gorham 

hutorian 





lron Fireman 


Weighs Only 13 Ibs. 
three-inch focal length lens, and 


This stand-out machine weighs only push-in threading. Simply push the 
13 pounds—eight pounds lighter than film end into the slot and it is 
machines of similar capacity. Why threaded that’s all. No gate to 
eight pounds of unnecessary weight open. No danger of damaging film. 
should be carried around is more Push in control knob and turn to 
than anybody could explain. Over- get full frame on screen. It’s framed 
weight machines have been one of up and have your show running 
the black spots of sound slide-film ne secones 
since its inception. Sound slide-film has proved itself 
to be a wonder worker in making 
A Great Job sales, Results are fabulous 

all expectations 

. . 

of Engineering the Greatest Salesman In the World.” 
It will tell you why sound slide-film 


And women have been deprived of ells where 





















it possible for everybody to carry it, 
women as well as men. The sound U.S. P&G, 
being evenly distributed, it does not Standard Register 
matter where anybody sits. They all Container Corp. 
hear perfectly in every direction 


Everything is 


Hardware Mutual 
in one case, machine, General Electric 
screen, records, films. You can set National Cash Register 


Vascoloy-Ramet 
F.C. Russell Co 
Detroit Aluminum 
Salesmen and others object to lug- 
ging them around and sponsors 
have paid for many showings that 
were never run because of unwilling- 


Orange Crush 
Rexall 
Stewart-Warner 


beyond 


Ask us for a free copy of “I Am 


Cutler-Hammer 
ness to carry these heavy burdens. 














aleamen fail 


Ask About Our Rental Plan! 


Requires the Least Service 


OTHE AMAZING LID®S 


Here you have a screen tack of the screen i 
for audiences of up to the 











compartment for 
12 people. The screen carrying up to eight 





is shadow-boxed so you record ‘ ight film . and 
can run a picture in a the turntable This is 
lighted room. No dis the only device ever in 
tortion no matter how vented to carry and 










close up or how wide’ protect records and 
angle your viewing film It enable you to 
You can have a picture have a one-piece ma 
up to six feet wide for chine, No separate case 
large audiences, but for for records and filn 
small groups this built eparate screen ex 
in sereen | most cor cept for audience of 
venient and bette more than 12. The Pi 

The screen i« built-ir turephone is a complete 
o it cannot be lost macnine No extra 
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O. J. McCLURE TALKING PICTURES « 1115'/2 W. WASHINGTON, CHICAGO 7 
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The Motion-Picture Division of Interstate Industrial Reporting Service, inc 


WITH ITS 1100 LOCAL-LEVEL CINEMATOGRAPHERS 


INTERSTATE WILL 
SHOOT YOUR PRODUCT IN USAGE 


16 mm... 300° UP 
FPURNIGON A WORK PRINT 
SOIT (for maximum visual value, proper scene sequence, etc.) 


IN ANY CITY IN AMERICA 


(International too) 


AT A PRE-DETERMINED 


(You will always know in advance what the price will be) 


STANDARDIZED 
(Costs no more to shoot in Seattle than in Mobile or Newark or Oshkosh) 


LOW-BUDGET 


(Low base rate of $450 for outdoor color shooting including editing and 
furnishing of color work print) 


WITHIN A TWO-WEEK COMPLETION PERIOD 


WRITE OR CALL US COLLECT...TELL US 
YOUR HYPOTHETICAL (OR REAL) REQUIREMENTS. WE'LL SUBMIT 
OUR COST QUOTATION 


1100 MEN DIRECTED FROM oe CENTRAL OFFICE 














INTERSTATE INDUSTRIAL REPORTING SERVICE, INC. 


Genera orrices 675 FIFTH AVE... NEW YORK 22. N. Y.. MURRAY HILL 8.1880 
mownerT orrece 469 EAST OMIO ST, CHICAGO 11, ILL, MICHIGAN 2.0080 
ALEXANDER ROBERTS Generel Meneger 









Typical, Recent Motion Picture Assignments 


Cheat. Baker Rauiang 

Shooting Location: Linden, NJ 

Sebject Usage of Traveloader Truck 
At Refinery 

Footage: 300° in Color 


Chhent. General Electric 

Shooting Location: Princeton, NJ 
Subject: Application of Electronic Devices 
Footage: 900° in Color 


Cleat. Nelson Stud Welding Co 
Shooting Location: Pierre, S. 0 
Subject: Application of Stud Welding 
on Bridge Construction 
Footage: 400° in Black and White 


Cheat. Owens Corning Fibergias 

Shooting Location: Santa Barbara, Calif 
Subject: Modern Living in. A Modern Home 
Footage 400° in Color 


PHOTOS OR CASE HISTORY REPORTS... ANYWHERE IN AMERICA...IN 24 HOURS IF NEED BE 
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FILM LABORATORIES. INC. 


e]melet=t-t-1-1e| 
by 
Movielab 


MOVIELAB BUILDING-619 West 54th St., New York 
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Rapid advances in technology add growing 

importance to the role of employee training in industry 

and business. For indoctrination courses, sales meetings and 

technical training programs, leading industries in the United States and many foreign 
countries rely on Victor l6mm Projectors and audio-visual equipment. 

The same qualities that have made Victor a valuable tool in employee education 
have made Victor equipment a favorite with time and motion study engineers. 

Let the specially trained Victor Distributor tell you how Victor equipment can help 


you keep your employees abreast of modern developments. 


VICTOR AUDIO-VISUAL AIDS 


VICTOR SOUND VICTOR ARC VICTOR VICTOR 
PROJECTORS PROJECTOR SILENT 16 MAGNASCOPE V200T 


Available in three stand A portable arc projector Rheostat speed control, A professional laboratory 
ard models: the Class- that meets the needs of 2000-foot reel capacity, instrument that enlarges, 
mate 4, Assembly 10 and your largest assemblies and single switch reverse projects microscopic 
Sovereign 25 Supplies 1600 lumens on standard equipment. specimens on wall screen 
the screen, up to 25 watts Takes any wide screen or tabletop. Two class- 
speaker output. lens. room models available. 





SEND FOR FREE FOLDER TODAY 
\ | 1 ) 
) 7 
Yue mate ¥Yid h L porta 4001 


Dept. L-96, Davenport, lowa, U.S. A. 
NEW YORK, CHICAGO 


Quality Motion Picture Equipment Since 1910 











AMA-Ford Picture Depicts 
Auto Traffic Safety Measures 
- Flagrantly in the face of a long. 
expensive campaign for traflic safety, 
automobile accidents continue to 
maim and kill. Though accident 
prevention remains as the essential 
goal, those concerned with safety 
leadership have sought measures to 
lessen the deadliness of accidents 
which do occur. 

A new motion picture sponsored 
by the American Medical Associa 
tion and the Ford Motor Company 
shows how safety features built into 
autos can eliminate an estimated 
half-million highway injuries. Pre 
miered for a Special Congressional 
Subcommittee on Traffic Safety 
which visited the Ford Motor Com 
pany in August, the film contains a 
report on the effectiveness of five 
new automobile safety features in 
troduced on 1956 cars. 

Now Available for Showings 

Released for public showings 
September 1, the new picture shows 
how the medical profession, crash 
injury researchers and the auto 
mobile industry are cooperating in 
a new approach to the highway a 
cident problem. The documentary 
was made at the American Medical 
Association convention in Chicago 
where medical and scientific dis 
plays defined the accident problem 
and pointed to solutions. 

In the film. John O. Moore. di 
rector of Automotive Crash Injury 
Research at Cornell University Medi 
cal College, says that if all of the 
nation’s cars suddenly became 
equipped with five new safety fea 


tures, “we could expect to reduce by 
one-third the crash injuries we see.” 

“This would mean,” Moore con 
tinues, “that one-half million per 
sons annually would escape injury 
and a great proportion of all our 
deaths would be reduced to recover 
able injury.” 

Five- Key Safety Features 

The five features shown in the 
film are seat belts, safety steering 
wheels, safety door locks, an energy 
absorbing instrument panel and 
visor padding, and a safety mirror. 

Of their effectiveness, Moore nat 
rates. “We can state clinically that 
the severe crushing injury to the 
chest of the driver has been reduced 
by one-half by the safety steering 
wheel. The new safety door locks 
have significantly reduced the fre 
quency ol door openings during im 
pact... in non-overturn accidents 
some designs have reduced this o« 
eurrence by 60 

The same trend is resulting from 
the other features, he points out, 

Ford film libraries at Dearborn, 
Mich. and other cities ar accepting 


hookings. lad 
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PACT 


Werever impact expresses itself the result is strong how powerfully the story will impress its audiences and how 
action. Controlled impact is one of man’s most powerful long they will remember. 
forces. Sound Masters, in creating and producing, sees to it that 
With a good motion picture which has all the other quali- a film has such impact as will put over its story with a deep 
fications for success, it is the degree of impact that determines and lasting impression. 





SOUND MASTERS 





ESTABLISHED 1937 









MOTION PICTURES 
SLIDE FILMS 


SOUND MASTERS, INC. | 22" 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 
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FILM 
SPLICER 











=. 





FILM-EDGE 
NUMBERING MACHINE 


(Coding Machine) 


An important aid and time saving device which enables the Film Editor to 
quickly tie together the picture and sound track in perfect synchronization 
is the HFC film edge numbering or coding machine. The machine numbers 
every 16 frames in 35mm. The 16mm model numbers every 40 frames. The 
numbering block generally consists of two letter wheels or one number and 
one letter wheel manually operated and four number wheels which move 
automatically and number the film from 0001 to 9999. All numbers can be 
reset by hand to begin at any number 


35 (35MM MODEL) 
16-——(16MM MODEL) 
F.0.8. HOLLYWOOD 


Graflex, inc., Will Market 
Ampro Recorders, Projector 

® The Ampro tape recorder line and 
the Ampro Stylist 16mm sound pro- 
jector are being marketed by Graf 
lex, Inc.. Rochester, N.Y. 

The recorders and the projector 
are manufactured by the Ampro 
Corporation, Chicago. Graflex and 
Ampro are subsidiaries of General 
Precision Equipment Corp., New 
York City. The products now being 
marketed by Graflex include the 
“Hi-Fi” two-spee d tape rec order and 
the combination “Hi-Fi” two speed 
recorder with A.M. radio: a console 
with a “tweeter-woofer” speaker 
combination: and the “Stylist” 
lomm sound motion picture pro 
jector. 

“The addition of the Ampro prod 
ucts to the Graflex line is another 
significant step in our continuing 
program of product diversification,” 
commented H. A. ™ humac her. 
Graflex’ sales vice-president. 

In addition to distribution 
through present Graflex outlets, the 
Ampro tape recorder line will con 
tinue to be marketed through appli 
ance distributors, music stores and 
jewelry outlets which have handled 
these products in the past 


* oo 7 


Keitz & Herndon Check Wins 
Todd Creative Design Award 

® Colorful and film-symbolic, the 
newly-designed check of Keitz & 
Herndon, Dallas, Texas motion pi 
ture producers, has been selected as 
“Check of the Month” by The Todd 
Company, Rochester, N.Y., a manu 
facturer of protected, insured checks 
and check writing equipment, The 
awards are made to stimulate the 
use of attractive checks as an ad 
vertising media. 

The Keitz & Herndon check com 
bines eth ien¢ y and company prod 
uct association. In turquoise, grey, 
black and red, the check’s design 
includes an imaginative reproduc 
tion of an animated filmstrip of a 
motion pieture cameraman The 
cameraman is repeated in a larger 
silhouette, outlined by a modern 
istic motion picture screen. The 
screen 1s repeated in the lower right- 
hand corner for further product 
identification 


* ” . 


Bryant to Film Counselors, N.Y. 
as Coordinator of Production 

© F. W. Bryant, Jr. has joined Film 
Counselors, Inc. as Production Co 
ordinator. 

He comes to his new position 
from Hartley Productions, Ine. 
where he was vice president in 
charge of production. He previously 
had a similar post with Robert 


Yarnall Richie Productions, Ine. 
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PUBLIC RELATIONS - EDUCATIONAL: TRAINING - MEDICAL+: FARM ...and 


BP inical pictures don't have to be too technical. 


Technicians are also people. Their worlds are complex 
-~ 
ones, but the technical motion pictures they seem to Te | o- a) ry 3 Cc Ps | | 
prefer are the ones which are clear, interesting and well 
executed, as well as being accurate and informative. Put = 
yourself in an audience with upper-case technicians and Pi Cc t ad r — — 
you couldn't tell a physicist or a biochemist from your 
neighbor next-door. Technical groups want motion 
pictures on technical subjects to be, in the first, second 


and third place, good motion pictures. 


Among our clients: 


American Telephone & National Board of Fire 
Telegraph Co Underwriters 

Babcock & Wilcox Co. National Cancer Institut 

Carborundum Company Pennsylvania Railroad 

Cast lron Pipe Research Sharp & Dohme 


Association 
o Bs bk. R. Squibb & Sons 
kK. I. du Pont de Nemours 

Phe Texas Company 
& Company 


: Lnion Carbide & Carbon 
kthyl Corporation 
? Corporation 


L.S. Navy 


Ford Motor Company 
re eri otors Corp. , 
General Motors Corp V irginia-Carolina 
VMeGraw-Hill Book Co. Chemical Corp. 


Merck & Co.. Ine. Western Electric Co 


and many. many others 


an Audio Productions, Inc. 


for 


eats 4 FILM CENTER BUILDING + 630 NINTH AVENUE + NEW YORK 36. N. Y 
\ ; 


TELEPHONE Plaza 7-0760 








Frank K. Speidell, President * Herman Roessle, Vice President ~* P. J. Mooney, Secretary & Treasurer 
Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 


Sales Manager: Sheldon Nemeyer 





QUALITY 


| 6 — eS £0 8 
7. Ga) 1 OTEF- OB. | 


IT’S OUR WAY OF 
DOING BUSINESS! 


N PRODUC 


NG 


TELEVISION COMMERCIALS 
Sil. ie) S +.) 
ANIMATION 
INDUSTRIAL FILMS 
PUBLIC RELATIONS FILMS 
SALES TRAINING FILMS 


eA lelied Wa te Rieie) 1.) a lei? \ a 
SLIDEFILMS 


KLING FILM PRODUCTIONS 


Chicago Studios 


1068 W. Washington Biva 
Sheley 6.4161 


ais Nita 


Hollywood Studios 


1416 N. La Grea 


HOllywood 3-241 


SMPTE Meets at Los Angeles 


Motion Picture Engineers 
Honor 16 With Fellow Awards 


* Sixteen members of the Society 
of Motion Picture and Television 
Engineers will be presented with 
Fellow Award certificates on Octo- 
ber 9th, during the Society's 80th 
convention in Los Angeles. These 16 
bring to 256 the number of Society 
members who have been elev ated to 
the grade of Fellow because “by 
their proficiency and contributions 
they have attained to an outstanding 
rank among engineers or executives 
of the motion picture or television 
industries.” 

Those members who will rec eive 
Fellow Award certificates in Los 
Angeles are: Willy Borberg, Head 
of Mechanical Engineering Depart- 
ment, General Precision Laborator- 
ies; Jasper S. Chandler, Research 
Engineer, Eastman Kodak: John W. 
DuVall, Technical Representative; 
kt. I. du Pont de Nemours; Edward 
Furer, President, Producers Service 
Edouard P. Genock, 
Manager Television Programming, 
kastman Kodak; Herman M. Gurin, 
Engineer, NBC; Wilton R. Holm, 
echnical Associate, E. 1. du Pont: 
and Robert G. Hufford, Physicist. 
astman Kodak. 

Also, Fred Hynes, Director of 
Sound, Todd-AO; Warren R. Isom, 
Development Engineer, RCA Vic 
tor; Walter I. Kisner, Technical 
Editor, Motion Picture Film Depart 
ment, Eastman Kodak; Frank L. 
Marx, Vice-President in Charge of 


Engineering, American Broadcast- 


Company ; 


ing Company; John B. McCullough, 
Director of Technical Services De- 
partment, Motion Picture Associa 
tion of America; Richard O. Paint- 
er, Assistant Head, Experimental 
Engineering, General Motors Prov- 
ing Grounds; Michael Rettinger, 
Acoustic Engineer, RCA; and John 
G. Streiffert, Physicist, Research 


Laboratories, Eastman Kodak. Le 


* * 7 


Color Photography Expert Will 
Receive Kalmus Gold Award 

* Dr. Wesley T. Hanson, Jr., head 
of the color photography division 
of the Eastman Kodak Research 
Laboratories, has been selected as 
the first recipient of the Society of 
Motion Picture and Television En 
Kalmus Gold 
Medal Award. Presentation of the 


award will be made during the So 


gineers’ Herbert T. 


ciety’s 80th convention in Los An 
geles, 

The Kalmus Medal is awarded for 
“outstanding contributions in the 
development of color films, proe 
esses, techniques or equipment use 
ful in making color motion. pictures 


for theatre or television use.” Dr. 


BUSINESS 


Dr. Wesley T. Hanson 


Hanson was selected for his contri- 
butions to the ideas and concepts 
upon which the production of East- 
man Color negative, color internega- 
tive and color print films are based, 
including the use of color couplers 
and analysis of photographic char- 
acteristics and color requirements 
for films used in professional color 
motion picture photography. 

Dr. Hanson joined Eastman Ko- 
dak in 1934. In 1936 he entered the 
color photography development de- 
partment, and, with the exception of 
two years’ work on the Manhattan 
Project, has since devoted his efforts 
to color photography VQ 

. . * 
Miller, Mansfield Move Up 
at Pathe Laboratories, Inc. 
* Two executive promotions have 
been announced by Pathe Labora- 
Arthur J. Miller has 


been appointed general manager of 


tories, Inec.: 


Eastern operations. Lew Mansfield 
has been named plant manager of 
Pathe’s New York laboratory. The 
two promotions come at a time when 
business volume at Pathe, a Chesa- 
peake Industries, Inc., subsidiary, 
is running at record levels. 

Miller has been technical director 
of Pathe Laboratories. In his new 
post, he will supervise the business 
handled by Pathe’s New York fa 
cility, a large high-speed release 
printing lab. Mansfield will head the 
plant’s production. 

Miller came to Pathe from Ameri 
can Optical Company last April. He 
had directed AO’s motion picture 
printing department. Earlier, he was 
a vice president of Republic Pictures 
Corp. and general manager of the 
Eastern division of Consolidated 
Film Industries, processing subsid 
lary of Republic 

Mansfield joined Pathe in 1946, 
setting up controls for the New York 
newsreel lab. In 1948, he joined 
Pathe’s color film development di 
vision. Motion pictures processed 
under his supervision have won spe 
cial notation for color excellence at 
the Cannes Film Festival Lt 
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New PROFESSIONAL JUNIOR 
Adjustable wood BABY TRIPOD 
—for Prof. Jr. friction 


and geared heads 








FAMOUS 
“controlled 


Has substantial shoe and spur 





en Measures from floor to flange 
action 


SMALL G6 YRO 
TRIPOD 







25” extended —17” 


$75 





collapsed. 





Two speeds—siow and fast 
—for both panning and tilting. 
Helps you capture fine scenic views 
and fast-moving sports events. Espe- 
cially recommended for 16mm Mitchell, 
lémm Maurer, 8 & H Eyemo 

and similar cameras. $600 


















ELECTRIC 
FOOTAGE TIMER 


Ducl model for both lémm 


STOP MOTION MOTOR 
FOR CINE KODAK SPECIAL 


Runs forward or reverse, 110 
AC synchronous motor with frame 
counter. May be run continuously 
or for single frames. Camera 
mounts without special tools 


$550 


and 35mm. Large white num 
erals on block background. Accu 
rate reset dial. Switch controlled 
by operator, who selects either 
lémm operating at 36 feet per 
minute—or 35mm operating at 
90 feet per minute or both 





Also available — Stop Motion in synchronization $95 
Motors for l6mm—35mm 8 & H, 
Mitchell and other professional Single model, either 16mm or 
cameras. 35mm $45 
Prices s subject to change without notice 


*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-fiat field) Lenses 
available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE 
SEARCH Color Temperature Meters. *Electric Footage Timers. *Neumade 
and Hollywood Film Company cutting room equipment. Griswold & B.&H 
Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and 


PACKAGED LIGHTING WITH 
COLOR-TRAN 


— studio lighting in a suitcase ; 








Imagine being able to use two 5000 watt units 


on a 30 amp. fuse — COLOR-TRAN will do it! 
Kit contains 2 light heads, 2 Superior stands and 
proper size COLOR-TRAN 
Packed in compact case. 


converter to match 


Write for COLOR-TRAN Catalogu 


Presto-splicer 
GIVES PERMANENT SPLICE 
IN 10 SECONDS! 





Especially good for splicing magnetic 


film. Butt Weld type for non perforated 


or perforated film. lémm, 35mm or 


$547.80 


lémm or 15mm models— 


70mm 





for perforated film 


(+ 










FRANK 





THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV and, Motion Pictine Stidios 








Senior Kit 
$265.00 
Other style 


kits available 


SALES - SERVICE - RENTALS 


GRISWOLD 


HOT FILM SPLICER 


Model 8-2 for 35mm silent and sound 


film. Precision construction makes it easy 


to get a clean, square splice with accur 


ate hole spacing 


$65 


Nothing to get out of 


Also Bell & Howell mm, lémm and 


35mm Hot Splicers and 8 & H Labora 


tory model Foot Splicer 


Cc 


ZUCKER 


AMERA EQuipment (o. 


315 West 43rd Street, 


New York 36, W. Y 





SPECIALIZATION 


means BETTER 16mm COLOR PRINTS 


For 17 years, Color Reproduction Company's experienced 


technicians have specialized exclusively in 16mm Color 





Printing. This specialization has earned Color Reproduction 
Company a reputation for guaranteed film quality which is 
the Standard of the 16mm Motion Picture Industry. Color 
Reproduction Company's technical know-how, and careful 
operational control, means better prints . . . better service. 


The cost of your production warrants Color Reproduction 


Company's quality 16mm Color Release Prints. Next time 





you order Release Prints be sure Color Reproduction Company 


makes them for you! 


PRODUCTION COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California 


Telephone: Oldfield 4-8010 





Medical Film Workshop Set for 
Calvin Company in February 


* A Medical Motion Picture Pro- 
duction Workshop will be held on 
the stages of the Calvin Company, 
Kansas City, the 4th, Sth and 6th of 
February, 1957. The special interest 
Workshop will be open to anyone 
interested, with a tuition fee of $60 
per person covering all sessions of 
the three days and nights, including 
a banquet. 

Invitations will be extended 
through the Army, Navy and Air 
Force medical services, the Ameri- 
can Medical Association, the Biolog- 
ical Photographic Association, the 
Medical Audio-Visual Institute, the 
Association of Medical Illustrators, 
the U.S. Public Health Service, and 
the Veterans Administration. The 
VA is planning to send 85 of its 
personnel. 


Developed in cooperation with the 
audio-visual authorities of a number 
of medical organizations, the Work- 
shop will present several medical 
film specialists. Among those fea- 
tured on the program will be Ralph 
Creer, director of Motion Pictures 
and Medical Television, American 
Medical Association; Mervin W. 
LaRue, president of Mervin W. La- 
Rue, Inc.; Dr. Joe Barkee, Depart 
ment of Anatomy, Duke University 
School of Medicine; Dr. David Rue, 
head, Department of Audio-Visual 
Education, University of Kansas 
Medical Center; Sy Wexler, Church- 
iil-Wexler Film Productions, and 
Warren Sturgis, Sturgis-Grant Pro- 
ductions, Inc. 

The Calvin Company cautions 
that the Medical Workshop is not 
to be confused with Calvin’s own 
no-obligation Annual 16mm Motion 
Picture Production Workshop, the 
date of which is to be announced 
later. 

Detailed information on the work 
shop can be obtained from: The 
Medical Motion Picture Workshop, 
The Calvin Company, 1105 Truman 
Road, Kansas City 6, Missouri. 





HELP WANTED 


Audio-Visual Aids Specialist 
opening with Texas Forest Ser- 
vice at College Station. Posi- 
tion requires knowledge of 
still and movie photography, 
radio, and TV work. Starting 
salary $4500 per year, 10 
working days vacation plus 
holidays. 


Address inquiries to: 
TEXAS FOREST SERVICE 
College Station, Texas 
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“Poor lighting is no problem with Du Pont 931 Film!” 


... Says Paul Hartlaub, Public Relations Department, Coca-Cola 


Du Pont Technical Representative Norman 
with 


Cutler (mght) 


discusses film 


Hartlaub. Cutler keeps the 


tatt at Coca-t 


ola we infor 


techmecal deve lopn ents 


NUMBER 6 


VOLUME 


promotiona 


ned of lat« 


17 


Paul Hartlaub takes a keen interest in every 
member of his prize-winning Coca-Cola Swim 
ming Team, sponsored by the Coca-Cola Bot 
tling Works, Cincinnati, Ohio. He watches the 
progress of his boys closely—often with a camera 

“You can’t beat a motion picture for showing 
says Mr. Hartlaub 


‘and Du Pont Type 931 gives consistently good 


a swimmer his mistakes,” 


images, despite poorly lighted pools. It’s a fast 
film, which is easier to process than any I've 
ever used,” 
These features 
for industrial work. It 


ilso make Type 931 a favorite 
s the ideal film for plant 
training movies or time and motion studies 
ailable light. With Du Pont Type 931 
High Speed Rapid Reversal Motion Picture 


Film, processing can be completed in a matter 


under 


of minutes—ready for projection 


Why not take advantage of the high speed 


DU PONT 


fine grain structure and rapid processing fea 
tures of Type 931 in your own work? 
FOR MORE INFORMATION ask your nearest Du Pont 


Sales Office or write: Du Pont Company, Photo 
Products Department, Wilmington 98, Delaware. In 
Canada: Du Pont Company of Canada Limited 
loronto 


ATLANTA @ GA 
BOSTON 10. MASS 
CHILAGO 30 Li 
CLEVELAND 16, OWMIO 
DAUAS 7, TEXAS 

> ANGELES 38, CALM 
NEW YOR, NY 
WYNNEWOOD, PA 
terror 
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BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 


MOTION PICTURE FILM 











400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


For lémm. Film 


Only bear 
original thts 
Fiberbilt TRADE 

Cases MARE 





A Dependable Buyer's Guide 
The advertising 
BUSINESS 


pages of 
Screen offer the 
finest in products and services 


available to all film users 
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Chicagoan Awarded High Professional Honors As 


Biological Photographic Association Holds 26th Meeting; 
Lovis Schmidt Award Given to Mervin W. LaRue, Sr. 


* Mervin W. LaRue, Sr., president 
of the Chicago medical motion pic 
ture studio which bears his name, is 
the recipient of this year’s Louis 
Schmidt Award, highest honor con 
ferred by the Biological Photogra 
phic Association. LaRue was chosen 
for the honor, his citation stated, in 
recognition of his “Outstanding con 
tributions to the progress of biolo 
gical and medical photography 
especially in the realm of motion 
pictures 

The award, which consisted of a 
diamond studded gold key and the 
citation certificate, was made at the 
Award Din 
ner, during its 26th Annual Meeting 
at the Powers Hotel in Rochester 
New York, August 30 


Association's Annual 


Clinic and Research Membership 

The Biological Photographic As 
sociation is an organization of pho 
logr aphe re working in the clinics 
umd research organizations of the 
l nited States and other nations. The 


” or 


723 SEVENTH AVENUE 


Association gave attention to some 
40 motion pictures designed as tools 
in medical research and the dis- 


semination of medical knowledge. 


Five motion pictures received 
awards of merit from BPA. They 
included: Preparing for Surgery, 
submitted by Warren Sturgis, presi- 
dent of Sturgis-Grant Productions, 
Inc., New York; Man Against a 
Stem Rust of Wheat, sub 
mitted by Maurice L. Constant, Ot- 
tawa, Canada; Dynamics of the 
Tubercle, submitted by David S. 
Ruhe, M.D., Kansas City, Kansas: 
Hela Cell Strain, submitted by 


Wynne S. Eastman, Houston, Texas. 


Fungus 


and Mitosis and Meiosis, submitted 
by k. L. Richardson, Bloomington, 


Indiana. 


Members of the Association were 
polled on the use of television in 
medical education and two speakers 
dealt with the subject. First Lt 
Stephen P. Dittmann, chief of the 


Medical Audio-Visual Department 


t10 


a 
; 

no Ft . 
| wack 


NEW YORK 19, N 














at Walter Reed Army Institute of 
Research in Washington, spoke on 
“The Medical Illustrator and Tele- 
vision.” John K. Mackenzie, pro- 
gram director of the color television 
unit of Smith, Kline & French Labo- 
ratories, covered the future of medi- 
cal color television and its use in 
small institutions. 


Demonstrations, Films on Program 


Among demonstrations were a 
slow-motion analyzing projector and 
a color motion picture of the re- 
productive cycle of a king cobra. 
Production of films on neuropsy 
chiatric patients was a discussion 
topic. 

Henry Lou Gibson. photographic 
editor of Eastman Kodak Company 


(CONTINUED ON PAGE 24) 
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new ARRI PAN-CINOR ZOOM tens 


A AARIELEX UO 


Continuously Variable in Focal Length 
from 17.5 to 70mm 


No movie camera is so well suited for the Pan-Cinor 
Varifocal Lens as the ARRIFLEX 16. 


By simply moving a lever, you can vary the 
focal length of this lens from wide angle 
to telephoto — and back — smoothly. You 
observe the results while actually shooting, 
as you view the image through the Arri 
Pan-Cinor lens in the Mirror Reflex viewing 
system of the Arriflex. No external finder 
is needed. 

Other lenses need not be removed, because 
the divergent lens turret of the Arriflex 16 
permits two other lenses to be used without 
optical or physical interference 

It is easy to follow moving subjects and it 
saves expensive “dolly” shots as the cam 
era can remain in one position and a dolly 
effect obtained by varying the focal length 
of the lens. 


SPECIFICATIONS 

17.5mm to 70mm 
£:2.4 to £:22 

6% feet to Infinity 


Varifocal Range 
Aperture Range 
Focusing Range 


Built-in Lens Hood/Filter Holder for 


*39Q” 


Note: The Arri Pan-Cinor is not interchange- 
able with the standard model, nor can the 
standard model be converted for use with the 
Arriflex 


257 Fourth Avenue, New York 10, N.Y 


PHOTO CORP. 


* T9736 


7303 Melrose Avenue, Hollywood 46, Cal 
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SPECIALISTS IN VISUAL SELLING 
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¢ 
IN ADVERTISING 
ILLUSTRATION 


BARR 


ALWAYS SHOOTS TO SELL 





NEW YORK 


200 East S6th Street 


CHICAGO 


1G East Ontario Street 
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IN MOTION PICTURES 
AND SOUND SLIDE FILMS 


BIOLOGICAL MEETING: 


(CONTINUED FROM PAGE 22) 


medical sales division, was reelected 
president of BPA. The five-day 
meeting began with technical talks 
by color experts from Kodak, Anseo, 
Bausch & Lomb Optical Company 
and the medical illustration service 
of the Veterans Administration Hos 
pital, Denver, Colorado. Vad 


* * 


Grocer Credits NARGUC Film 
for Inspiring His Employees 


* Verifying the value of visual aids 
in training and inspiring employees 
in retail food operation is a field 
report article in the September issue 
of NARGUS Bulletin, publication of 
the National Association of Retail 
Grocers of the United States. 

Written by Roland E. Toevs of 
keonomy Cash Stores in Idaho, the 
article tells how one NARGUS slide 
film, A Miracle in Your Market, 
originally intended for consumer 
education, has become an employee 
morale builder 

Bucking the shortage of food 
store personnel in towns where his 
stores are located, Toevs purchased 
a projector and invested in films 
and employee training booklets. He 
schedules employee training meet- 
ings once a month and managers’ 
meetings every two weeks. Toevs 
says that films like Miracle in Your 
Varket have transformed his store 
staff into a loyal winning team. 

Viracle in Your Market shows the 
work and responsibility of the retail 
grocer and the store's importance in 
the community. 

“It gives a real boost to the em 
ployees where it points out that food 
stores work is important and often 
a stepping stone to higher paid ca 
reers. It does indeed lift their 
sights,” Toevs reported. 

(The NARGUS slidefilm program 
is included in the Trade Association 
Survey in our next issue. | bad’ 

. . 


Geigy Dyestuffs Film 





David H. Fulton 


Office Management Association 
Names Fulton Films Chairman 


* David H. Fulton, assistant treas 
urer of the Eastman Kodak Com 
pany, Rochester, N. Y.. has been ap 
pointed national chairman of the 
1956-57 Films Committee of the Na 
tional Office Management Associa 
tion. Fulton is office manager of 
Kodak Office, the company’s admin- 
istrative headquarters, and treasuret 
of Eastman Kodak Stores, Inc. The 
appointment was made by Floyd 
Guillot, international president. 
The 16,000-member association 
seeks to improve management 
through the development and adop 
tion of better office standards and 
techniques. Headquarters is at 132 
West Chelten Avenue, Philadelphia 
M4, Pennsylvania. yy 


USIA Films “‘Atoms for Peace” 
A 20-minute film report for the 
United States Information Agency 
is being produced by Information 
Productions, Inc. Titled Atoms for 
Peace - Advancement, the report 
deals with the current status of 
peacetime uses of atomic energy. It 
will be distributed abroad as part 
of a continuing series of films on 
this important world topic. 





Shows Moth Damage 


*Now available to 
l6mm audiences is a 
26-minute sound film oronel These lines set 
Insects istry, sponsored 


in 60 point size 


by Geigy Dyestulls 
Made in Switzerland, the 
film shows evolution of Available in 36, 48, 
wooleating insects, once O 60 and 72 ot. sizes 


nature's scavengers, but 


today highly destructive A beautiful script for titles 


pests. Development of 
moth prooting com 
pound, Mitin, is pic 


One of many typefaces available in Knight Studio Titles 


sai Deton, Mees STUDIO 


Dvestutls, Ardsley, New 159 East Chicago Avenue, Chicago 11, Illinois 


York. for free los 
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give your slide film the best in... 





RCA VICTOR CUSTOM RECORDS tell your story perfect- 500 special selections for slidefilm presentations. 
ly ... give full range to voice, music and special 


effects. RCA Victor’s exacting sound reproduction Always expect first quality recording, careful 


handling and prompt delivery with your orders 
from RCA Victor Custom Record Sales. 


adds an exciting new dimension to slidefilms, com- 
plementing every mood you create in pictures. 


And available with each order: RCA Victor’s The price is in line with anything in the field — 
unique music library with a choice of more than the quality is RCA Victor’s alone! 


New York 10, 155 East 24th St......... MUrRray HILL 9-7200 a Hollywood 38, 1016 N. Sycamore Ave.....OLDFIELD 4-1660 
Chicago 11,445 N. Lake Shore Drive....W H1ITEHALL 4-3215 <_) Nashville 3, 1525 McCavock St................... ALPINE 65-6691 
In Canada, call Record Department, RCA Victor Company, Ltd., 1001 Lenoir St., Montreal, Quebec. For information concern 

ing other foreign countries, write or phone RCA International Division, 30 Rockefeller Plaza, New York 20, N. Y.—JU 6-3800. 
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Versatile New Projector for Filmstrips or Slides. Bell & Howell's Specialist 
multi-purpose projector handles a variety of requirements: single or double 
frame filmstrips or 2x2 slides. Runs manually or accepts Selectron tray- 
loading changer. Adapts quickly to sound with DuKane Recordmaster. 


Here are the latest tools 
for business communications 






FINER PRODUCTS THROUGH IMAGINATION 
Filmesound 385 Specialist is famous for 
a e | | = Hi OW e j | amplifier and speaker power, jeweled 


parts for longer life, flickerless projection. 





Bell & Howell JAN throws twice as much Bell & Howell Specialist tape recorder has TDC Stereotone tape recorder combines 
light as a standard 1000-watt, 25-hour unique 4-speaker sound system. Ideal for portability with quality performance 


projector. Excellent for large meetings. rehearsals, conferences, sales training features —10” speaker, three-motor drive. 


See vour Audio-Visual dealer or write Bell & Howell, 7108 McCormick Road, Chicago 45. In Canada: Bell & Howell Litd., Toronto 











“Hurricane Watch” Depicted 
in Weather Bureau's Film 


* Recent dispatches that weather 
will be the most potent weapon of 
the future probably came as some- 
thing less than news to the United 
States Department of Commerce 
Weather Bureau. Hurricane Watch, 
a new 15-minute motion picture 
sponsored by the Weather Bureau, 
suggests that the bureau is well- 
aware of weather’s ability to de- 
stroy. 

As part of its public information 
campaign on hurricanes, the bureau 
is sending 150 prints of Hurricane 
Watch to Weather Bureau stations 
in all coastal states from Texas to 
Maine. Prints of the film also are 
being sent to all state film deposi- 
tories for frequent showings to civic 
groups, schools, clubs, and private 
organizations. 

In black and white, the film shows 
dramatic scenes from past hurri- 
canes and the damage caused by 
high winds and water. It describes 
methods used in locating and track- 
ing hurricanes, shows how advisor- 
ies and warnings are disseminated 
and the safety precautions that 
should be taken to minimize loss 
of life and property. 

The Weather Bureau also has re 
leased two one-minute spot film an- 
nouncements for television—Hurri 
cane Watch and Hurricane Warn- 
ing. A “hurricane watch,” the bu- 
reau defines, is issued as advance 
information to particular areas 
when all interests should keep ad- 
vised on the progress of a hurri- 
cane until all possibilities of danger 
have ended. “Hurricane warning” 
is issued by the bureau for particu- 
lar areas when winds of 75 miles per 
hour or higher are expected as a 
result of a hurricane. 

The new 16mm film, Hurricane 
Watch, was produced by the Motion 
Picture Service of the Department 
of Agriculture. Tornado, a similar 
Weather Bureau film on the tornado 
warning service which was issued 
last spring, has been seen by an 
estimated 40 million persons. 

Arrangements for showings of 
Hurricane Watch to 16mm groups, 
schools, etc., or on tv may be made 
by contacting the nearest Weather 
Bureau office or the nearest State 
Film Depository. Further informa- 
tion can be obtained by writing to: 
Chief, U.S. Weather Bureau, Wash 
ington, D. C. bal 








VIDEO FILM LABORATORIES 
Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Also 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. 50th St., New York 19 TUdson 6-7196 
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Your skill 
shines through 
for all 


to see... 


on 





ANSCO TYPE 238 COLOR DUPLICATING FILM 


Your skill, reputation, and your sales all get a boost when you 
specify Ansco Type 238 Color Duplicating Film for 16mm release prints. 
That’s because Type 238 matches to the fullest all the true color of 
your original . . . gives you the crisp definition, the cleaner, whiter 
whites, the high-fidelity sound that bring bigger and better sales to your 
front door. Next time you order prints, tell your laboratory it’s Ansco 
Type 238 Color Duplicating Film you want used. Your customers and 
your reputation deserve it! ANSCO, Binghamton, New York. A 
Division of General Aniline & Film Corporation. 


Ansco COLOR DUPLICATING FILM 


... THE FINEST COMPLIMENT YOU CAN PAY YGUR SKILL 
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COLORSLIDES 


FILMSTRIPS 


Producing filmstrips in color? 


Your prints are only 

a6 good as your masters 
-».@nd your masters 
are at their best when 


we make them 











NEWSREEL: PICTURE TRENDS OF THE MONTH 


29 American Films Are Presented 
at Edinburgh, Venice Festivals 


§ yrcry Nine Motion Pictures, of Ameri 
can origin, including sponsored, school 
produced and syndicated films, were honored 
at two of Europe's late summer arts festivals 
Edinburgh, Scotland, and Venice. Italy. 

Leading the documentary parade with a certifi 
eate awarded at both events was the universally 
ippealing Helen Keller in Her Story, an Informa 
tion Productions, Inc., “living biography” being 
distributed as part of the Louis de Rochemont 
Our Times series 

Sponsored winners among the 19 films recog 
nized at Edinburgh included: Belgium W here 
the Past Meets the Present, a culture contrast 
study sponsored by the California Texas Oil Co. 
Lid., and produced by Ernest Kleinberg: A 
Changing Liberia, which depicts the country’s 
SOCTO-CCONOINE progress sponsored by b irestone 
Plantation ( ompany and produc ed by Vogue 
Wright Studios, Chicago 


“Dragon Slayer” Explains Security Program 


The Dragon Slayer, which explains a security 
plan to employees of E. 1. du Pont de Nemours 
& Co., Ine., produced by John Sutherland Pro 
ductions, Ine was honored at Edinburgh as were 
1 Place to Live, sensitive portrayal of the prob 
lems of the aged, produced by Dynamic Films, 
Ine., for the National Social Welfare Assembly: 


Sappy Homiens, a cartoon-style warning spon 


sored by the American Cancer Society; U.S. A.. 
a documentary produced for Pan American 
World Airways. Inc., by Henry Strauss & Co.., 
Inc.: The World that Nature Forgot. an unusual 
trip into the world of plastics, sponsored by 
Monsanto Chemical Company, and produced by 
MPO Productions, Inc. 

Other documentaries acclaimed at Edinburgh 
were: The Face of Lincoln and Bunker Hill, pro 
duced by the University of Southern California: 
{ Family Affair, produced by Afhiliated Film 
Productions with the Mental Health Film Board: 
Human Heredity. produc ed by E. C. Brown Trust: 
Vellah, produced by Women’s American ORT; 
Color Lithography, fn Art Medium, produced 
by the University of Mississippi; Date with 
Dizzy, produced by Brandon Films; The Gold 
Seeker, produced by Argus Films; The Jazz Age 
produced by the National Broadcasting Com 
pany; Labyrinth, produced by Joseph Wedeen: 
and The Naked Eye, produced by Camera Eye. 


Nine Films Are Honored at Venice Festival 


Nine films were selected for final screening 
(honor presentation ) at the 1956 Venice Film 
Festival. Besides the Helen Keller film. the select 
list included: Dynamics of the Tubercle, spon 
sored by Charles Pfizer & Co.; Challenge on the 
Lake, produced by Marathon TV Newsreel, Inc. ; 
The Big City, produc ed by Charles Guggenheim 
& Associates; The Story About Ping, produced 
by Weston Woods Studios: Mooti Child of 
Vew India and Apryl and Her Baby Lamb, both 


(CONTINUED ON PAGE SIXT ¥ Iwao) 








THE CALVIN CO. 






Seen awe ee - 





AUHE ——. 


16 mm 


production 


and 


laboratory 


facilities 


1105 TRUMAN ROAD 


KANSAS CITY 6, MO. 
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lhe EXCLUSIVE 
DISTRIBUTION 


OF THE WORLD FAMOUS 


MGM 
FEATURE FILMS 


AND SHORT SUBJECTS 





announcement reprinted above will be doubly gratified to learn that 


. Proudly 


; Jy NOUNCES 





» ATTENTOn, On 


in 16mm! 


" whe 


6 mm FILM USERS who welcomed the recent M-G-M 


Films Incorporated has been chosen as the exclusive 16mm distributor for these 


world-famed M-G-M features and short subjects. .. . The eight films listed above are 


but a sample of the more than 250 M-G-M feature classics immediately available 


to you...they are listed in the new Films Incorporated M-G-M catalog 


supplement now off the presses. . . . For first choice of subjects and booking dates, 


be sure to fill in the coupon below. Mail today for your advance copy 


of this complete list of M-G-M subjects... 


NUM 


FILMS INCORPORATED, ¢ whsidiory of Encyclopaedia Britannica Films 
1150 Wilmette Avenue, Wilmette, Illinois 
ORGANIZATION 
Gentlemen: Please send elites 
City State 


]) The new FYM-G-M catalog supplement listing the 
many M-G-M films available and information on how Attention 


we con use them 
Title 


FILMS ARE SHIPPED FROM THE Fi EXCHANGE NEAREST TO YOU 


| The new 1956-57 FI catalog listing more than 1,000 
films from 20th Century-Fox, Warner Bros., and other My preferred showing dates are 
mojor producers 
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**For the heart of the meeting... 


with Film and the RCA Projector” 








An RCA Projector belongs in every 
meeting, in every plan when the purpose 
is effective explanation. It shows your 
product ... and shows it off. Crystal- 
clear, steady pictures reach out and 
capture attention. Natural sound repro- 
duction brings sound tracks to life. 
And a complete amateur gets just such 
professional results with the RCA Pro- 
jector that’s engineered for operation 
after minutes of instruction. Fast set-up 
and RCA's exclusive Quick-Easy thread 
ing help any operator roll a show within 
five minutes 


Your RCA Audio-Visual Dealer has the 


AUDIO-VISUAL PRODUCTS 


CAMDEN, N. J. 


Our Presentation Goes Professional 


specialized knowledge to help you make 
your wisest choice among these long- 
performing Projectors of dependable 
RCA quality. There’s the single-case 
Junior, the dual-case Senior, the Mag- 
netic Recorder-Projector, all light- 
weight portables. Back of the model 
you choose stand nation-wide author- 
ized service facilities. Look in your 
Classified Directory under ‘Motion 
Picture Equipment and Supplies” for 
the name of your nearest dealer. Or, if 
you prefer, send the coupon above for 
some helpful RCA Projector brochures 
and your dealer's name. Get in touch 
. right away! 


Radio Corporation of America 


Dept. JC-25, Building 15-1, Camden, New Jersey 


Please send me the complete story on 


RCA 400 Senior and Junior Sound Film Projectors 


| 
| 
| 
RADIO CORPORATION of AMERICA | "°"*""""""~" 
| 
| 
| 





Shell Oil Film Dramatizes 
“The Story of Oil Marketing” 


* How oil is sold and how young 
men can prepare for careers in oil 
marketing is shown in a 27-minute 
color motion picture, The Story oj 
Oil Marketing, sponsored by Shell 
Oil Company. Devised for public 
relations and personnel recruitment, 
the new film was previewed in New 
York City for business and advertis- 
ing news editors and editors of 
educational and petroleum trade 
publications. 

A simple story of economic prin 
ciples and the jobs that put the prin- 
ciples to work, the film begins with 
an animated sequence of a lady 
shopping for fish in a supermarket. 
This cartoon explains what modern 
marketing is and how it serves the 
public, how competition forces each 
manufacturer to make the best goods 
he can and offer them with the best 
possible service. Good service, it 
shows, means getting products to the 
customer when and where and how 
the customer wants them. 


Job Opportunities Dramatized 

The second part of the film, shot 
on location in New York and New 
Jersey, carries the recruitment mes- 
sage, dramatizing the experience of 
a college student who gets a summer 
job in a service station. He sees how 
scientist-engineer-salesmen provide 
products and service for motorists, 
railroads, airlines, farms, homes and 
industries. 

The student learns about job op- 
portunities. He returns to college in 
the fall to complete his course and 
begin his career in oil marketing. 

The Story of Oil Marketing was 
produced by Transfilm, Inc., New 
York. It is the fifth in the company’s 
This Is Oil series, a motion picture 
portrait of the entire oil industry. 
Other films in Shell’s library, all 
available on free loan, include popu 
lar treatments of aviation and scien. 
tific subjects. 

Available from Shell Libraries 

Prints are available for showings 
to social and civic organizations, 
church groups and schools. Shell 
film libraries are in New York, Chi 
cago, Houston and San Francisco. & 


| KNIGHT TITLES... 


add te the prahessional 
diguity of your pilms 


HOT-PRESS TITLE PRINTERS SINCE 1938 








<a) 


by 
KNIGHT TITLE SERVICE 


Phone WAtkina 4-6688 
115 West 23rd Street New York 11, N.Y 
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Which way are you going to 


do it? 


Why not do it the easy way? 


The way that relieves you of 
many hours of preparation. The 
modern way that is being used 
by many major companies. 


Hold your next sales meeting 
the AGGRESSIVE SELLING way 
... An outstanding sound slide 


program covering: 


@ “CREATIVE SELLING” 
® “THE ATTITUDE THAT 
GETS BUSINESS” 

® “WHAT DO YOU 


SELL?” 


© “BY-PASSING SALES 
RESISTANCE” 

@ “ARE PROSPECTS 
DIFFERENT?” 

@ “PRIDE IN PRICE” 

@ “CLOSE ISN'T 


CLOSED” 


@ “HUMAN RELATIONS 
IN SELLING” 


You may obtain a preview 
without obligation. 


Write Dept. F for details. 


WHICH WAY 
ARE YOU 
GOING TO DO IT? 





Sales Meetings can be hard 
work or they can be easy. They 
can take hours of preparation, 
or be wrapped up easily. They 
can be just talk, or interesting 
and result-producing. 





INC. 





& 


Rocket Pictures 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 
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Nationwide Recruitment Drive 


“Health Careers’ Shows 
Opportunities for Youth 


> 


* Health Careers, a new 134-min- 
ute motion picture, is the visual 
activator in a nationwide recruit 
Health Careers 
sponsored by the National 
Health Council with the support of 
The Equitable Life Assurance So 
ciety of the United States. Released 


September 15, the film vivifies voca 


ment campaign 
Project 


tional opportunities promoted in the 
project’s Health Careers Guidebook 
and supporting publications. 

Like the project publications, the 
motion picture is being distributed 
on a free loan basis to community 
groups, schools and television. De 
veloped with the guidance of 20 
consultants representing secondary 
education and school counseling 
services and the health professions, 
Health Careers reflects the keynote 
of the Health Careers Project 
“Partners for Health.” 


Concept of Community Health 

The film rapidly documents the 
project theme that health is a com 
munity affair, a partnership of many 
private and public health agencies 
working together to maintain the 
health of everyone. The new con 
cept of total community health has 
resulted in a wide and numerous 
variety of career opportunities. Un 
less these jobs are filled, the com 
munity will not fully benefit from 
the advanees in public health and 
medical te hnique. 

Produced by Wilding Picture 
Productions, Inc., Health Careers 
introduces the nation’s youth, their 
parents, teachers, counselors and the 
general public to the needs and op 
portunities in health. The film pre- 
views the who-what-why-where in 
the field of health, offering intimate 
glimpses of several “helping” pro 
fessions and how they serve the 
community. A question-raiser, the 
picture is meant to excite discus 
sion and lead prospects to a careful 
consideration of the jobs detailed in 
the project publications. 


Shows Broad Field of Jobs 

Health Careers covers work in 
hospitals, health departments, indus 
try, schools, private practice and 
community agencies. Young people 
looking for a challenge and an op 
portunity see actual health workers 
doing their jobs. They discover that 
they can be partners for health in 
such different places as a school 
cafeteria, a corner drug store, a 
research laboratory, a veterinary 
hospital. They see opportunities in 


(CONTINUED ON THE NEXT PAGE) 


ey >" EPSS 














-—-4 


package 


‘Gotta have a screening 


tomorrow night."’ 





edit 


A’ 











air mail 





A 


o) 


Yes sir we'll get it there 


on time!"’ 


( <a SY 
(gat ‘\ 











et 


record 








print 





more P 
































"Capital really takes 


care of us producers." 


* RCA Sound Recording 

* Editing 

* Processing 

* Printing, Color and Black-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave... N.E., 
Washington 2, 0.C 


LAwrence 6-4634 


CAREERS IN HEALTH: 
(CONTINUED FROM PRECEDING PACE} 


physical and mental health work. 
jobs of stern educational require 
ment, jobs demanding no special 
training. 

Initial distribution of Health Ca 
reers includes prints to major 
national voluntary health agencies. 
the Departments of both Education 
and Health in all states, and major 
public service film libraries. Sup- 
plementing this free loan distribu 
tion, prints are being sold for $25. 
Additional information on obtain 
ing prints may be secured from: 
Health Careers, National Health 
Council, 1790 Broadway, New York 
19, N.Y ad’ 


Sponsored Film Distribution 
Discussed in Modern Booklet 
**“A film must be regarded as an 
investment, and there is no return 
on that investment until the film is 
seen and heard by the people it was 
intended to reat h. ; The se words pre 
face a 20-page booklet outlining 
facts about the distribution of busi 
ness public relations films compiied 
by Modern Talking Picture Service, 
Iie ° 

Now being distributed to advertis- 
ing and public relations executives 
and film producers, the Modern 
booklet is entitled “The ¢ Jpportunity 
for Sponsored Films”—with the 
subtitle, “How to Make Your Pro- 
gram Successful.”” Modern has spe- 
cialized in the distribution of spon- 
sored films for 25 years. Last year, 
the booklet states, more than 58, 
000,000 people saw films from Mod- 
ern in group showings. Over 500,. 
000 16mm projectors are in use 
among these groups. 

sesides LO6mm group audiences, 
the booklet lists theatres, television 
and rural roadshows as the channels 
of sponsored film distribution. The 
booklet discusses the audience po- 
tentials in each channel, « iting typi- 
cal measured results from a number 
of case histories. Modern uses these 
channels of distribution in serving 
over 200 clients, including 31 of the 
top LOO industrial companies listed 
by Fortune Magazine. 

Copies of the booklet are avail 
able without obligation to business 
executives from Modern Talking 
Picture Service, Inc., 3 East 54th 


Street New York 29 N y Ld 


NEW EMPLOYEES 


With proper induction and job 
instruction they will be more 
effective, happier employees. This 
means less personnel turnover, 
better work faster, more efficiency 
and increased productivity 


It’s up to your supervisors. It can 
be accomplished! 


Show your supervisors how with: 


“INDUCTION AND 

JOB INSTRUCTION” 
part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB" 


@ “INTERPRETING 
COMPANY POLICIES” 


“THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT" 


“HANDLING 
GRIEVANCES” 


“MAINTAINING 
DISCIPLINE” 


“PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY" 


“PROMOTING 
COOPERATION" 


You may obtain a preview 
without obligation 


Write Dept. S for details 





Rocket Pictures 


INC. 
6108 SANTA MONICA BLVD 
HOLLYWOOD 38, CALIFORNIA 





BUSINESS SCREEN MAGAZINE 













Film Message Gets Results 


“Man of Action” Is 
Arousing Civic Pride 


* Man of ICTION, the color car- 
toon film that pits the “Devil” 
against “Mr. Average Citizen,” has 
proved to be more and more an ef- 
fective weapon in combatting run- 
down neighborhoods and spreading 
slums. According to James E. Lash, 
executive vic e-president of the Amer- 
ican Council to Improve Our Neigh- 
borhoods, there are numerous re- 
ports that the motion picture, Man 
of ACTION has resulted in the crea- 
tion of local citizens’ committees in 
terested in community programs of 
conservation, rehabilitation and re 
development. 
Aimed to Halt Slum Spread 


The 1346-minute movie, 


which 
was produc ed to alert citizens to the 
need for halting the spread of slums 
and the down-grading of established 
neighborhoods, has been seen by an 
estimated thirty million persons in 
clubs, civic associations, community 
betterment leagues and on televis- 
ion, according to Association Films, 
Inc., national distributors of the 
film. 

A recent example of the film’s 
effectiveness was cited by Mr. Lash: 
“In St. Louis, a property owners’ 
association had become rather in- 
active and some of the residents 
were aware that the neighborhood 
seemed to be on the decline. Man o} 
ACTION was shown at 
meeting, whereupon the group de- 


an annual 


cided immediately to hold another 
meeting for the specific purpose of 
devising measures to be taken to 
upgrade the neighborhood and con- 
serve it as a fine residential area.” 
Continental Can Gave Funds 
Produced by Transfilm Incorpo- 
rated and contributed to ACTION 
by the Continental Can Company, 
Van of ICTION tells about an av- 
erage citizen who comes to grips 
with an envoy of the Devil in his 
crusade to awaken the people to the 
danger of rundown neighborhoods 
and inadequate housing. The film 
dramatizes the importance of the in 
dividual, in concert with members 
of his community, as the spur to 
action in the cause of better com 
munities, 
Films 


demand for the film has been heavy 


Association reports that 
with 3,906 community showings re 
corded to date to an audience of 
275.000 


eTSons. Television ro 
I | 


gram directors have also shown 
keen interest in programming the 
film as a public service feature. It 
has been televised 266 times since 


January. Ld 
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One good look will tell you 


NO MATTER WHAT KIND OF SCREEN re YOU NEED, FROM THE 


— 


cyt 
GIANT DA-LITE ELECTROL [G,', TO THE PORTABLE TABLE-TOP 


DA-LITE JR, “= YOUR OWN EYES * “ WILL TELL 


YOU TO CHOOSE DA-LITE—THE FAVORITE s9" SINCE 1909. 


SEE YOUR DEALER ee FOR A FREE DEMONSTRATION! 














- ~w 


FOR BETTER, BRIGHTER SLIDES AND MOVIES, 
SEE DA-LITE — FROM $3.50 to $690.00! 





Perfection in projection 
since 1909 





DA-LITE SCREEN CO. 
2711-23 N. Pulaski Road 
Chicago 39, til. 


Da-Lite Model B* 


New wall and ceiling screen 
at a budget price! Famous 
White Magic glass-beaded, 
Mildew and Flame-resistant 
fabric, decorator - designed 
copper-bronze case with 
matching borders. Can be 
put up in seconds! 


30” x 40” —72" x 96” 
$13.50 — $70.00 


Da-Lite Hilo’ 


World's most popular Audio- 
Visual “Push-Button” screen! 
Can be set from 14” to 48" 
above the floor, or hung 
from wall or ceiling! Has 
famous White Magic Mildew 
and Flame-resistant fabric, 
and it opens with just a 
touch! 


50” m7 50” _ 70” s 70” 
$35.25 — $54.00 








ee ee 


Da-Lite Motor-Roll” 


Electrically operated screen 
with AUTOMATIC SAFETY 
STOPS! Flip the switch and 
screen unrolls to correct pic 
ture size and automatically 
stops, Flip it again and the 
fabric rolls back inside the 
case. Shipped ready to hang, 
plug in and operate, 

6 «x O12 « 12° 

$220.00 — $280.00 








Da-Lite Handy” 


As portable as your brief 
case! Will make your prod 
vets or services come to life 
wherever you gol Can be 
set up on desk, toble or 
hung on wall—in seconds! 
White - Magic glass - beaded 
surface for brilliant slides 
and movies, in color or 
black-and-white, 


30” x 30” — $86.25 





Lite 


THE WORLD’S MOST COMPLETE LINE OF SCREENS 
STANDARD BY WHICH ALL OTHERS ARE JUDGED 


Mail today for FREE BOOKLET! No obligation! 


AND THE 


Dalite Screen Co, Dept. 85.9 

2711-23 N. Pulaski Road 

Chicago 39, Ilinois 

Please send me my free booklet! 

Orgeor ization 

Name 

Address 

City Zone fat 
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Mitchell Camera Films ful! color panoramic views of Roman Soldier sequence from the Bob Jones University Film, “Wine of Morning.” 


UNIVERSITY MAKES FEATURE FILM 


University Film Production Unit 
Shoots Full-Length Motion Picture on Campus 


In Greenville, South Carolina, Bob Jones University is demonstrating 
a remarkable new trend in campus-produced films. This institution has 
not only reduced filming costs, but has created professional theatre 
quality films, like the full-length, feature “Wine of Morning,” to equal 
Hollywood's best efforts 


These remarkable changes have been accomplished through the ap 
plication of motion picture set techniques and the adoption of profes 
sional equipment used by major motion picture studios. The leading 
example of this development is seen in the increased use of the Mitchell 
16mm Professional Camera, whose service-free operation and broad 
range of use has materially cut the costs of campus film production 
Representative of film departments owning Mitchell Cameras are: Bob 
Jones University, Georgia Institute of Technology, Moody Institute of 
Science, and the Universities of California... Mississippi... Southern 
California...and Washington 


Complete information on Mitchell Cameras is available upon request 
on your letterhead 


Camera instructions are given by Mrs. Katherine Stenholm, 
Director of the Bob Jones University’s film unit 


*85%, of the professional motion pictures shown throughout the world are filmed with a Mitchell Camera. 


On the set of Pilate’s Judgment Holl University cameraman uses standard 
the Mitchell Camera focuses on set de Hollywood studio 16mm Mitchell Camera 
toils created by students. for interior scene 


Mitchell ( 
CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4,CALIFORNIA 


Cable Address: ‘‘MITCAMCO”’ 























RIGHT off the REEL 


The Key Words Are “Film Results” as Editorial Crusade Begins; 
400 Prints Already Sold on Christopher Film; What's Ahead in TV 


hes Mayor Goat of this publi 
cation and, in fact, of the entire 
industry it serves through audio 
and visual media of communica- 
tion, is to track down and to pub- 
licize facts about results attained 
by sponsors who utilize both motion 
pictures and slidefilms. We began 
this effort modestly last month 
through our informal letters and it 
has begun to pay rich dividends. 
Is this a reaction against cur 
rent film awards programs? Cer- 





Though it deals primarily with 
business forms, the new Moore Busi- 
ness Forms, Inc. sound film, A Matter 
of Form, shows the human variety, 
too. Here’s director Jim Moore of 
R. G. Wolff Studios working with a 
dress model, a department store cus- 


tomer and a saleswoman .. . for a 
sequence on automation in business. 
tainly not, because such honors 
won by films are most deserved in 
the eyes of their donors. The Free- 
doms Foundation medals point up 
the role of films which interpret the 
American way of life; the National 
Films for Safety 


rewards films which have made a 


Committee on 


contribution to a most urgent 


cause—safety on the highways, in 
the shop and in the home. 

But we think there is much to 
be said for the kind of facts on 
which sponsors may calculate dol- 
lars and cents benefits and other 
real measures of success in terms 
of viewers reached, opinions altered 
or patterns changed, whether in 
human relations, marketing or in 
greater industrial output. 

Thus we begin in these columns 
next month and thereafter, the pub- 
lication of as much material data 
as we can secure with producer and 
sponsor cooperation. Next month? 
The factual report on the Order of 
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the Foresters’ slidefilm success in 
the wide-open field of home demon 
stration by means of visuals, ap 
pears on pages 46-47 of this issue. 


Over 400 Prints Sold on 

Latest Christopher Picture 

* On page 65 there's a list of films 
produced for The Christophers, 
that great humanistic organization 
headed by Father James Keller. 
But the big news is that Anock on 
Every Door, most recent film which 
deals with the inspiring efforts of 
an elderly lady who gets interested 
in local politics “and does some 
thing about it,” already has sold 
over 400 prints. The woman’s divi 
sion of the National Citizens for 
taken this 
film to heart and are urging nation- 


Kisenhower has also 


wide group showings by their vol 
unteer workers. In the 1952 presi 
dential campaign, the Christophers’ 
Government Is Your Business was 
bought by many companies for 
employee showings and well over a 
1,000 prints were sold to help make 
Americans voting-conscious. That's 
doing something for democracy, in 
our book. These films, incidentally, 
are non-partisan. Ld 
* * >. 

American Bar Assn. to Produce 
Series on Traffic Court Needs 

* A Special Committee on the Traf.- 
fic Court Program of the American 





Above: life begins as a baby turtle 
emerges into the world in “Secrets of 


the Reef” 


* Rave reviews from movie critics are 
building audiences at theatrical show 
ings in many cities of the underwater 
nature film Secrets o} the Reef, pro 
duced by Butterfield and Wolf (Infor 


mation Productions) 


by Florida’s Marine Studios, Ine. 
Filmed in color in Florida and the 
tahamas by Lloyd Ritter, Robert 


Young and Murray Lerner, Secrets is 
excellent fare for young and old. 








1956 


Right: porcupine fish are 
photographed at the bottom of the sea. 


and sponsored 





is this world’s largest portable projection screen? If not, it has a pro- 
jection area larger than most commercial theatres (20 x 40 feet): Made by 
Radiant Mfg. Corp. for The Jam Handy Organization, it was used for a 
showing to 12,000 persons at a religious convention in Minneapolis. 


Bar Association, headed by Chicago 
attorney James P, Economos, is in 
the planning stages on an important 
series of motion pictures to help 
improve jurisprudence in this over 
crowded area of court activity. 

Here's What You May See 

on TV Screens in a Decade 

* Speaking at the 10th district meet 
ing of the 
of America in Houston, Texas, in 


Advertising Federation 


mid-September, Roy Campbell, ex 
Foote. 
Cone & Belding, Chicago agency, 


ecutive vice-president of 
had these interesting predictions to 
offer on behalf of National Tele 
vision Week (September 24-29) : 
Pushbutton 


shopping which 


Ld 


makes it possible for the housewife 
to sit in her car in the parking lot, 
see the inside of a supermarket on 
a large screen mounted on its side 
wall, to push buttons for the things 
she wants and have her order auto 
matically assembled and brought to 
(Why leave home at all?) 


Small closed-circuit television for 


every room in the house, (No es ape 
anywhere? } 
Home 


present tape sound recorder costs, 


video tape-recording at 


Circulating libraries lending 


“sight tapes” of plays, operas and 
special events for playback on home 
sets. 

Looks like the slenderizing studios 
are in the big money come 1966! & 


An Engrossing Film on Undersea Life 


Critics Praise “Secrets of the Reef” 
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The Opportunity for Sponsored Films 
HOW TO MAKE YOUR PROGRAM SUCCESSFUL 





























This is the new Free booklet 
for PR film sponsors that will answer 
your questions about distribution 


HERE is a new 20-page booklet that answers ques- 
tions and gives a wealth of information about all 
four channels of distribution for the sponsored film. 
THE OPPORTUNITY FOR SPONSORED FILMS is based 
on more than 20 years of experience in marketing 
sponsored films on behalf of over 200 leading trade 


TALKING PICTURE SERVICE 


associations and business concerns, including 31 of 
the top 100 industrial companies listed by Fortune 
magazine. 

Copies of this booklet are available without obliga- 
tion to business executives. Write to Modern at any 
of the addresses listed below and ask for your copy. 


*NEW YORK 22, NEW YORK 
3 East 54th Street PLaza 8-2900 


XCHICAGO 1, ILLINOIS 
Prudential Plaza 


DETROIT 2, MICHIGAN 
1224 Maccabees Building TEmple 2-4211 


X%LOS ANGELES 17, CALIFORNIA 
612 S. Flower Street MAdison 9-2121 


DElaware 7-3252 
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G,romen PRODUCTION ACTIVITY 
traditionally reaches fever pitch 
after Labor Day as plans are for- 
mulated for the upcoming year’s 
sales activity. Coincident to new 
model production in the automotive, 
appliance and other industries, the 
studios which turn out the sales 
promotional films, service and sales 
training media are moving in high 
gear this fall season. 

The Editors of Business SCREEN 
reflect a cross-section of films pro- 
duced in the past six months o1 
more or currently entering the field 
in distribution this month with 15 
pages of reviews. To make way for 
this fascinating panorama of busi 
ness films, we have deferred publi 
cation into November of a trade 
association film activity survey con 
detailed 
individual 


taining analysis of 69 


association audio-visual 
services and a total of more than 
150 association film listings. 
Obviously, many of the current 
season's other outstanding films are 


Annual Fall 


Preview pages. The story of Alumin- 


not included in these 


ium Fiduciaries’ Generator X, an 


outstanding new Canadian docu- 


mentary of power for production; 


a report on the big new General 
Electric A ppliance dealer program 
recently completed by Kling Film 
Studios; 
Dominion Stores’ tieup on home- 
Novem- 
ber and December features ahead. 
We'll also be telling you about 
another GE film in wide-screen out 


Crawley Films’ interesting 


maker films—all these are 


of Jam Handy and there’s the piece 
about promoting the business film 
in the basket. We're on the trail of 
a factual report on the Agricultural 
Communications program developed 
at Michigan State 
months. 

Then, if it’s 
ought to 


within recent 
available for re 
lease, we bring you a 
forthcom 


Advert 


“Producer and 


summary report on the 


ing Association of National 
booklet on 


Sponsor 


tisers’ 
Responsibilities in the 
Motion 
Chis revised document, issued in its 
Check-List 


become a 


Production of Pictures.” 


original format as a 


several years ago, has 
basic guide to both producers and 
sponsors, seeking an equitable basis 
for arrangements on film contracts. 
bidding factors and looking toward 
an ever-improving quality of film 


production in the years ahead. 





Underwriters’ Film Helps Fight industrial Fire Loss 


i be STRY-WRECKING Fires begin 

as small fires. Caught in time, by 
well-trained company fire brigades, 
these first flames are easy to extin- 
guish. This life-and-dollar-wise idea 
is directed at industrial executives in 
The First Five Minutes, 
minute motion picture produced by 
Audio Productions, Inc., New York 
City, with the cooperation of the 
National Board of Fire Under. 
writers, 

In black and white, The First Five 
Vinutes 


a new 27- 


informs management that 
a comparatively small number of 
big industrial fires every year are 

charred 
total fire 


responsible for a large 


chunk of the 


nation’s 


losses. According to the National 
Board of Fire Underwriters, 300 
such industrial fires, those result- 


ing in losses of $250,000 or more, 
accounted for 23 per cent of the 
year’s $785,000,000 losses. 
Fire Losses Are Cumulative 

Immediately, these fires cause loss 
of life, injury, loss of property. 
Eventually they cause loss of work 
ers who leave during the shut-down. 
for a safer place; loss of customers 
who go elsewhere for supplies; loss 
of cash reserve—if the property is 
uninsured; loss of competitive posi 
tion due to delay during rebuilding, 
production changeovers; loss to the 
community through decreased earn 
ings, trade. 
Featuring Fire Chief Henry G. 
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Thomas, past president of the In 
ternational Association of Fire 
Chiefs, The First Five Minutes pre 
sents an authoritative argument for 
the industrial fire brigade in plant 
fire prevention and protection. These 
brigades are trained in fire alertness, 
are responsible for calling the city 
fire department, safeguarding lives, 
fighting the fire and protecting 
equipment and stock. 


What to Do In Emergencies 


Explaining the chemistry of fire, 
the film 


extinguishment of fires in combus 


demonstrates the proper 


tible solids, flammable liquids, elec 
Chief 


manufacturing 


trical equipment. Thomas 
notes that 


plant contains many fire hazards. 


every 


He shows how these hazards can be 
located, how to prevent fires, stop 
them from spreading. The use of 
many kinds of fire-fighting equip 
ment is depicted and an industrial 
fire brigade is seen in action. 


How to Obtain This Picture 


Prints of The First Five Minutes 
may be obtained for training per 


sonnel without charge. Requests 
should be sent to Bureau of Com- 
munication Research, Inc., 13 East 
s7th Street, New York 16, N.Y. 
Prints of the film may be pure hased 
from Audio Productions, Inec., 630 


Ninth Ave.. New York 36. N.Y ‘ed 











Annual Fall 


Feature Preview 


O 
Sponsored 
Motion Pictures 


and Slidetilms 


15 Pages of Detailed Factual Case Histories 


and Production Background Notes on Programs 


” 

































Annual Fall Film Previews: 





Above: conservationist and actor James Cagney (front, center) tells his 
views to Raymond Firestone, film sponsor's vice-president (second, left front). 


Firestone Films the 4-H Congress 


A Documentary Portrait of Rural American Youth in Action 


Sponsor: The Firestone Tire and 
Rubber ( ompany 

Tithe: The National 4-H Club Con 
gress, 29 min., b/w, produced by 


Owen Murphy Productions, In 


* This documentary motion picture 
highlights the recent S4th annual 
LH club convention in Chicago and 
features a brief talk by actor James 
Cagney 

The film follows the 1200 farm 
youth delegates (who have distin 
guished themselves in various phases 
of practical farming) through a 
week of fun, sightseeing and inspi 
rational talks, including the 4-H 
club grand parade, rodeo and hors 
show. Among the celebrities who 
briefly are: singers Allan 
Jones and Dorothy Collins 
stars Patty Berg, Tony Trabert and 
Otto Graham, 


mond CC. Firestone and Secretary of 


appear 


sports 
businessman Kay 


Agriculture Benson 

Jimmy Cagney tells the delegates 
how he firat became interested in 
conservation, when as a city boy he 
heard a talk on farming in an East 
Side settlement house 


The film is completely non-com 
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mercial. It is occasioned by the fact 


that each year Firestone fetes the 
L-H club winners at a breakfast and 
presents spe ial awards to the young 
farmers who have made the greatest 
contributions to conservation and 


soil control 


Faced with the problem of photo 
rraphing the 4-H clubbers on the 
spot without seript and with limited 
time, it is remarkable how the pi 
ture exhibits the production quali 
ties of a pre planned film. Few direc 
tors do this job with the skill of 
Owen Murphy 
of pointing his cameras at the right 
faces at the right time so that the 


who has the faculty 


pictures express life and vivacity 
throughout (His 


portrait of President 


motion pieture 
isenhower, 
speaking to a Future Farmers as 
sembly in Kansas City a few years 
ago, remains today as one of the 
best records of the President's ap 
pearance and personality to be 


seen. Montgomery move over tor 


Murphy } 
Prints of The National 4-H Club 
Congress are available from Asso 


ciation Films, Ine Rr 


Left: Firestone also 
fetes the 4-H Club 
winners at an annual 
breakfast event 
where special awards 
are given for 
conservation and soil 
control efforts 


during year 


Tithe: Destination Earth. 13 


Oil in Gur Free American Economy 


API's “Destination Earth” Gets a Major Theatrical Premiere 


Sponsor: American Petroleum In 
stitute. 


| 


» min.. 
color. produced by John Suther- 
land Productions, Inc., and super- 


vised by Film Counselors. Ine. 


* This is an amusing color cartoon 
produced to explain in a very simple 
manner some of the characteristics 
of the oil industry and the free en 
terprise system under which it 
operates. 

Describing a cartoon such as this, 
in which clever animation tech 
niques play such an important part, 


in terms of plot, is a difficult job. 





Suffice to say that most of the action 
takes place on another planet ruled 
by Ogg the Exalted, who is a non 
free enterpriser to say the least. Big 
finally take 


Ogg-man Col. Cosmic returns from 


changes place when 
an exploratory visit to Earth and 
spreads the news about the advan 
tages of oil and free industrial com- 
petition. 

Destination Earth is part of the 
Oil Industry Information Commit- 
tee’s continuing series of films about 
the petroleum industry. The film re- 
cently played a successful engage- 
ment at the Paramount Theatre in 


New York. bad’ 


Below: the complicated planet of dictator Ogg the Exalted provides a memor- 
able and animated example of life behind a non-free enterprise curtain. The 
new American Petroleum Institute short subject premiered to large audiences 
at New York's Paramount theatre where it opened last month. 





Background for Your 1957 Car 


Automotive Progress from Design Board to Proving Ground 


Sponsor: Chrysler Corporation. 


Tithe: What Happened Tomorrow, 

26 min., b/w, produced by Frank 
Associates. Distributed 
by Modern lalking Picture Serv 


ce, Ine 


Donovan 


© 


* The faithfully, 


if somewhat smugly, looks forward 


American publi 


every year to “new model” automo 
hiles. Sure enough, every year, out 
the new models come. How the heck, 
a thoughtful layman might ask, do 
they do it? Year after year, off the 
line roll these new jobs designed to 
make you forget last year’s model. 


How do they keep finding ways to 


change cars, inside and outside, so 
that each year the models are dif 
ferent? 

What Happened Tomorrow, as a 
public relations information piece, 
answers this question. It demon 
strates how Chrysler Corporation, in 
this case, keeps on delivering newer 
and newer models, Out at the prov- 
ing grounds, the film shows, auto- 
motive engineers and test drivers are 
looking ahead to tomorrow and test 
ing the models and features that Mr. 
and Mrs. Driver won't see for two, 
three, or more years. 

Close-up views of this proving 
ground activity document the or- 


deals that discover whether a draw- 
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ing board dream can come true « 


! 
not. The ceaseless, competitive ex 
perimentation seems to follow the 
rule “if it's different and if it 
works, we ll eventually use it.” 

The drama of auto-testing is hu- 
morously interrupted as Chrysler's 
advertising contingent halts experi- 
mentation for the sake of sales pro 
When the ad men are 
through with their photo-assault, the 


motion. 


regular job of seeking tomorrow's 

cars is resumed. In car-conscious 

America, this pr film should find an 

interested audience. 

Distribution will be to television 
stations only through Modern Talk 
ing Picture Service, Ine. Lyd’ 

“Living Unlimited” 

Through Product Research 

Sponsor: Frigidaire Division, Gen- 
eral Motors Corporation. 

Title: Living Unlimited, 13 min.., 
color, produced by John Suther- 
land Productions, Inc. Distributed 
by Modern Talking Picture Serv 
ice, Ine. 

* With the iceman all but goneth, 

the refrigerator is well established 

as the shiny cornerstone of all 
things modern in the kitchen. In 

Living Unlimited, Frigidaire makes 

the most of the refrigerator’s big 

white place in the kitchen of the 
future. 

Humorous animation cartoons 
the fact that the “itch to improve” 
has resulted in what is called prog 
ress. Dipping into the remote past 
and flicking toward days to come, 
Living Unlimited shows how the 
inventive itch, as it causes improve 
ment on improvement, is bringing 
us to a time when beds are made 
by themselves, and when Junior is 


bathed by 


selects dinner by dialing. 


machine while mother 
The conceptual fantasy is an 
chored to realism by live action 
shots of several Frigidaire experi 
mental kitchens and studios which 
show viewers some of the things 
that actually 
boards. 
Modern Talking Picture Service. 


Ine., will 


are on the drawing 


handle distribution to 
adult groups and television stations, 


while GM’s Public Relations Film 


Library will serve school requests. 


IAVA Fall Meeting 
* Members of the Industrial Audio 
Visual Association are holding the 
film sponsor organization's annual 
fall meeting at the Beekman Tower 
Hotel, New York City, on October 
16. 17. 18. Alden Livingston of the 
du Pont Company is program chair 
man for the eastern event, assisted 
by eastern members. Attendance is 
limited to members only. Ly 
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rRVHE AVERAGE American “man 
{ in-the-street” has probably 
never heard of Creole Petro- 
Although it is a very 


big and important company, Creole 


leum orp. 


has been happy to be almost anony 
mous in the United States. Until 
recently, that is. The company has 
come to feel that although it con 
ducts practically no business in the 
Lnited States, and sells very litth 
of its product here, it has such an 
excellent record as an example ol 
American business operating abroad 
that its story should become better 
known. 

Briefly. ( reole Petroleum ( oOrpo 
ration, an afhiliate of Standard Oil 
Company (NJ). is a United States 
company operating in Venezuela 
It is one of the major oil producers 
in the world, and its investment of 
more than one billion dollars in 
Venezuela is probably the largest of 
any American company in a single 


foreign country. 


PR Staff Set Up in New York 


lo make Creole better known in 
the U.S. a small public 
staff has been organized in New 


York, 


Gordon Hough, which is responsibl 


relations 


including a section, under 
for the production and distribution 
of films. Creole released a first film, 
People and Petroleum, last fall. Dis 
tributed by Sterling-Movies .S.A.. 
it told about the company 8 philos 
ophy of good citizenship in Vene 
zuela, ranging from liberal person 
nel policies favoring Venezuelan na 
North 


(Americans) to such programs as 


tionals (ten to one over 


community integration whereby old 
time oil camps are being absorbed 
into the villages and towns which 
have grown up around them. 

In its U.S. public relations, Creol 
is mainly interested in its films 
reaching four principal audiences 
business leaders, college professors 
in social SCICTICEeS, women 8 orvani 
zations, and college professors in 


engineering and geology. 
Sound Masters’ Crew on Location 


Sound Masters, Ine.., 


duced the first film, is now on loca 


which pro 


tion in Venezuela where a produc 
tion crew under Bill Tobin is work 
ing on a second, which will be about 
two reels, in color, with live dia 
logue. It will show how a typical 
North American employee of Creole 
first comes to Venezuela and how he 
learns to become adjusted to life 
in his new job. 

Although both of Creole’s English 
language films are being made by 
an American producer with U.S 
production crews, Creole is very 
active in motion picture production 


in Venezuela for low al consumption 











A Creole crew works on an off-shore well in the Venezuela field 


People and Petroleum at Creole 


Major Oil Producer Uses Films for Better Public Relations 


\ three-man film unit performs a 
variety of company film assignments 
and is equipped to handle every 
phase of the operation from th 
preparation of a shooting seript to 
final editing and narration. Among 
the unit's main activities are the 
production of employee newsreels 
and TV newscast footage and com 
mere ials, 

The film unit is called upon to 
supplement the work of the camera 
crew of Radio Caracas TV in re 
cording news events for the daily 
program kl Observador Creole. \i 
also takes most of the footage, both 
silent and sound, for the 20-minute 
newsreel of 


bimonthly employee 


company activities The unit is 


available for special assignments 


from departments of the company 
for recording a special event. In 
cooperation with the Creole Produc 
tion Department it completed it 
documentary film, with sound, on 
a January 1954 well blowout at 


| ake M ifie aibo whi h Was shown 


at the World Petroleum Congress 
at Rome. In 1954, before Creole 

1\ program format was changed 
the unit shot all the footage for 
more than a dozen half-hour docu 
The unit consists of 
De Witt, who 


serves as chief cameraman and chief 


mentary filmes 
a supervisor, Georg 
editor, and two assistants, one of 
whom also doe ses camera work wi ite . 
narration and edits film. No eolor 
\ll produc tion has been 


in lOomm, but in the future 


film is used 
releases 
will be in 35mm 

Lquipment includes lLOomm Vi tug 
er, Auricon and Arri cameras, and 
the newest addition, a 45mm Arri 
flex. 

Both in Venezuela and in the U.S 
Creole’s films are doing an outstand 
ing job in carrying out the com 
pany s objectives to operate in 
accordance with the highest stand 
ards of modern business, to continues 
as a welcome guest in Venezuela 
and to be a re spected ambassador of 
Lnited States business abroad ld 


Below: this view of modern Caracas, Venezuela shows the physical 
improvements oil revenues have made possible in this country’s economy 













Annual Fall Film Previews: 


The projected growth expected in commercial buildings over the next 20 


years is the subject of this “Tenant at 1010 Main’ 


scene 


Power Lines to Progress 


The General Electric Company Adds Two New Pictures on Power 


Distribution Systems to the “More Power to America” Series 


— GENERAL ELectan Mor 


Power to America” film pro 
gram is a 10-year effort designed to 
stimulate broader and more eth 
cient use of electricity in industry 
in communities and on the farm 
There are now 26 such “packages 
currently in distribution by Gen 
eral Electric branch ofhces through 
out the country, centering out of 
the Apparatus Sales Division head 
quarters at Schenectady, New York 

Typical film program for each 
title includes the familiar lomm 
sound motion picture plus authori 
background 


tative manuals and 


literature, all “packaged” for a 
single free loan shipment to inter 
ested groups 

The “Mor 
films include such internationally 
known titles as 4 /s for Atom (John 
Sutherland Clean 


Power to America 


Productions) ; 


Pete Minton (left), production superintendent, Mr. 


and Steve Donner, 


electrical engineer, argue 
about need for modern power distribution 


Waters and Pipeline to the Clouds 
which deal with water sanitation and 
{ Raphael G. Wolff 
Studios) and =the Wolff 
produced films Freedom and Power 


and This Is 


It is no coincidence that these 


conservation 


other 
{ufomation 


films together have won 30 awards 
both here and abroad for their 
excellence of content and produc 
tion quality. They were built to 
serve as well as to sell. They also 
span a wide number of audience 
interests such as farm electrification 
(karm Family American, written 
ind directed by Jack Glenn) : 


lighting (Out of 


street 
Darkness) and 
community recreation (A Chance to 
Play) 

Latest to join the “More Power 
to America series are two color 
motion pictures reviewed on this 


page in adjoining columns. a 


Quimby, (left) the president and superin- 
tendent Minton listen as Steve gets ready to take 
the big step and become a farmer. 


Modernizing Economy for 


Sponsor: General Electric Com 
pany. 
Title: The Tenant at 1010 Main. 


22 
~~? min.. 


color, produc ed by 

Wilding Picture Productions, Inc. 
* Destined for showing at seminars 
throughout the country, The Ten- 
ant at 1010 Main deals with a criti- 
cal problem of out-moded electrical 
systems which GE feels should be 
met by modern commercial power 
distribution methods. 

Tracing the tribulations of a 


building manager who discovers 
that scrimping on electrical systems 
20 years ago is costing him tenants 
today, the film shows how modern 


distribution systems are an economy 


Commercial Power Systems 


in the long run, serving today’s 
loads and anticipating the needs of 
the future. 

This program is of direct interest 
to consulting engineers, to con- 
tractors exercising an engineering 
and system-specifying function and 
to those who own, build, finance 
and manage all types of commer- 
cial buildings. How to achieve ade- 
quate power at considerable savings 
with the modern 480Y/277-volt 
distributing system is thoroughly 
covered in the picture. 

Supporting literature includes an 
which 
details facts on the system. The 


eight-page planning guide 


package sells for $180. 


“Goodby Steve” Presents Case for Industrial Power 


Sponsor: General Electric Com 
pany. 
Title: 
color, produced by Wilding Pic 


Goodbye Steve, 30° min.. 
ture Productions, Inc. 
* Goodbye Steve is the 26th in a 
monumental series of films spon 
sored by General Electric under the 
general title, More Power to Amer- 
ica. One by one, the series has taken 
up such subjects as the increased 
electric 


utilization of power on 


farms, in the home, etc., and in this 
latest film it dramatizes the need for 
adequate and modern power distri 
bution in industrial plants. 

It explains that it doesn’t matter 
how much power is at the front door 
of a plant if it can’t be got to the 
machines in proper quantity and 
quality. Thus, power distribution 
must be considered as important as 
any other part of the production 
environment. 

lo tell this story, GE has framed 
it in the experiences of “Steve Don 
ner,” an electrical engineer who 
works in a plant where maximum 
output is being secured by installing 
much new equipment that is added 


to the plant’s already overburdened 


duction 
explode 


and antiquated distribution system, 
which carries electrical power from 
the utility lines to the machines and 
other production units. 

Steve's warnings of the dangers 
go unheeded until the deficiencies 
of the distribution system result in 
a series of production-disrupting in 
cidents. One by one these cause the 
management to realize fully the need 
for a new and modern system. 

Our Growing Industrial Plant 

Back of this story is General Elec- 
1966 each 
U.S. production worker will use at 


tric’s estimate that by 


his job in one year as much electric- 
ity as his whole family would now 
use in 14 years at home. 

Goodbye Steve is intended for 
showings to manufacturing and en- 
gineering audiences. It is part of a 
kit which includes a 52-page manual 
entitled. The Power to Produce, 
showing the unusual equipment 
investment opportunities offered in 
dustrial management by power dis- 
tribution. It can be obtained through 
local electric utility companies or 
through the Apparatus Sales Divi- 
sion of the General Electric Com. 


pany. Wad 


In this scene from “Goodbye Steve” the pro- 
superintendent watches a large motor 
as weakness occurs in the firm's power. 
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Tool Maker for Telephony 


The Western Electric Company, Supplier to the Bell System 
and to the World, Tells Its Story in “Tools of Telephony” 





























































Sponsor: Western Electric Com to serve the needs of Bell System 
pany. companies on a moment's notice. 
Title: Tools of Telephony, 30 min., Emergency is a recurring word to 
lechnicolor, produced by Parthe distributing people as disaster 
non Pictures. strikes in any section of the country. 
* Huge and sprawling are the man- Hurricane Carol and the Yuba City 
ufacturing plants and service estab- floods were typical events met 
lishments of the “Western” as its through preparedness and full sup- 
people call it. Tool maker to the ply bins— waiting trucks, planes and 
telephone industry, builder of com the men must do the job of keeping 
munications instruments for wire, communications on a 24-hour oper The process called “electroforming’’ was developed by Western Electric 
cable and wave transmission. these ating basis. engineers. The wire starts with a steel core, for strength. A series of plating 
factories of Hawthorne (Cicero. Suctelintion sti ten 18000 mon operations coats the steel with copper, for conductivity, and other metals to 


noi - wy i . rae : resist corrosion. It is continuous and nearly automatic 
Illinois), Kearney in New Jersey field force on a mobile basis, back Y 


stops the 46 million telephones of 
name a few, are the backbone of the 


and Point Breeze at Baltimore, to 
System with cooperation and ” 

The Western is an ideal fusion of machines and people — and despite 
the machines, still a lot of people. Last year Western paid over 600 million 
dollars to 120 thousand men and women — a third of whom have been with 


Bell System operations and a vital ingenuity. Infinitely complex webs 


factor in the nation’s defense. of circuits must be made ready for 


Tools of Telephony - the West service. Installation is the crew of us for ten years or more.” The scene below shows rows of girls at telephone 
ern’s story in Technicolor-brilliance. experts who are converting your handset assembly bench in the Indianapolis works 
But as a factual, true-to-the-line re nearest telephone exchange to an 
counting of what makes a great ultra-modern dial system, if they » 


industrial organization tick, it is haven't already finished the job. 


second to none as a true American 


Behind Tools of Te ‘lephony are 
the people of the “Western.” Theirs 
is the intelligence that guides the 


documentary of progress and poten 
tial. There are four “main elements” 
in a complicated narrative which ; 

i machines turning out 10 million 
must show the key facets of manu 
signal lamps a year. Theirs the for 
titude that builds the radar DEW 
line at the far north frontier of the 


continent. Theirs the science that 


facturing, purchasing, distributing 
and installation. 
Vanufacturing builds the Bell 


telephones, the switchboards, giant aa ro 
I © creates the “brain” for guided mis 
computers, and the radio and ty 
i ol ‘} : siles and the devotion that answers 
apparatus. also spins the gian 
_ A, y the midnight call of disaster. 
cables and the minute wires, fash- 


ions the miniature transistors and The family of the “Western” is 
automates its own machines for big and rich in the tradition of sery 
more efficient output. There are 2] ice epitomized by the Telephone 
plants spread over ten states, Pioneers, retired from active duty 
Purchasing buys a billion dollars but enjoying later years on long 
worth of raw materials through a established pension plans. Tools of 
vast corps of dedicated specialists. Telephony is a BIG story of indus 
They draw the goods from 3.000 trial enterprise but it never forgets 
U.S. communities and far-distant the “ideal fusion of machines and 
lands but don’t overlook the impor men” that is its keynote phrase. 
tance of their buying power upon Color is top-quality, camera and 
the tiny Locust Pin Company, a optical effects superlative but this- 
sper ialist in making wooden pins film's achievement and value lays in 
for cross arms. the completeness and unfailing in 
Distributing houses must be ready terest of its narrative story. bad 
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Annual Fall Film Previews: 





IT WAS ‘‘HAPPY APPLE’’ DAY AT TOOTS SHOR 





Above: a colorful product display (and the fruit) are back 
ground for a couple of distinguished guests at the recent 
“Happy Apple” premiere held at Toots Shor 


Below: a notably short talk intro 
ducing the film was contributed by 
this spokesman for the Institute as 
a premiere prelude 


Above: Mabel Flanley of the Pro- 


premiere party and made a brief 
appearance to get the ceremony 
under way 





candid premiere photography by bob seymour 


The film’s distributors were repre 
sented at the premiere by J. R 
Bingham of Association Films (at 
right below) with John Johnson. 


Toots Shor waiters were suitably 
garbed for the occasion in these 


‘Happy Apple” 


the Institute 


caps furnished by 





The Film: “Every Day |s Apple Day” (12'2 minutes, color, sound) 


The Date: a September 11 Premiere at Toots Shor in New York City 
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cessed Apples Institute planned the 





The Apple Has Its Day 





Processed Apple People Say It With Sauce and Recipes 


Sponsor: Processed Apples Insti 
tute. Ine. 


Tithe: Every Day Is Apple Day, 


12'% min.. color. 


* Without meaning any detraction. 
this film is a lot of applesauce. It 
runs the gamut from apple juice 
fluff to applesauce-strawberry de- 
light with waystops to see how the 
“Happy Apple” was processed and 
sent to market in cans jars and 
bottles. 

Applesauce, juice and apple slices 
are a big business, faining in popu 
larity yearly, enough that this year 
it is the second most popular canned 
fruit and running a tight runner-up 
to perennial leader peaches. 


The film tells the pro essed apples 


story, showing how apples harvested 


in the orchard become apple sauce, 
apple slices and apple juice. The 
second half of the film shows the 
preparation and serving of some of 
the delicious dishes that can be pre- 
All this 


is pretty enough to watch, but audi- 


pared with apple products. 


over; suc h 
phrases in the narration as “We all 
owe a debt of gratitude” to the men 


ences may mumble 


who provide us with thes apple 
products. 

Sixteen recipes featured in the 
film are described in colorful book- 
let, copies of which are provided to 
audiences requesting the film. Tele 
vision audiences can be advised by 
the announcer how copies of the 
booklet may be obtained 

Every Day Is Apple Day is dis 
tributed by Association Films, Inc. 


Below: Manhattan's plush Toots Shor dining room made a 
gala setting for the “Happy Apple” film premiere last month 





Helpful Hints on Staging a Film Premiere 


The Where, When and How of Showmanship for the Sponsor 


' TEN, when introducing a new 

public relations film, it is a good 
idea to introduce it publicly at a 
preview showing. The press party is 
a firm fixture, in the realm of pub 
lic relations, newspapers, magazines, 
radio, etc., and if the party is set 
up right it can be a great help in 
assuring press attention to the film 
and its subject, and it is often a 
good way to “establish credit” with 
editorial writers in a part ular field. 

lo insure a good turnout for the 
preview, and to make sure that it 
goes off smoothly, there are certain 
rules to follow 


Where to Have the Preview 


1. Make sure, by all means, that the 
preview is held in a place where 


good projection facilities are avail- 


BUSINESS 


able. This does not mean just in any 
hotel ballroom or banquet hall. 

In New York, sponsors can be 
pretty sure of a good screening, 
with good equipment, at loots Shor, 
51 West Slst Street, or at the 
Johnny Victor Theatre in the RCA 
Exhibition Hall at 40 West 49th. 
Shor’s has a big room, and makes 
a specialty of motion picture pre 
views, with good food and drinks 
and all the fixings in a package deal. 

The Johnny Victor 
small, but seats about 


Theatre is 
0 people 
adequately, and the projection 
equipment is unexcelled. The room, 
by advance arrangement, is free as 
a promotional service of RCA, Ca- 
tering, for food and drinks, is avail- 


able from the Holland House Res 


taurant in the same building. 
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When to Have the Preview 


2. It is a good idea to send out 
invitations two to three weeks in 
advance, and it sometimes helps to 
include an RSVP card. While the 
card will not be a completely accu 
rate check on how many to expect 
(some will respond, but not come, 
others will not respond but come) 
it may give you some idea of what 
to expect. 

It is important to remember one 
thing. make sure the time is con 
venient for your press guests. 4 to 6 
PM is the ideal time and generally 
convenient for magazine, and morn- 
ng and evening newspaper people. 
And, while this may be a “party” 
for your company. it is work for a 
good many of the press people who 
will be assigned to cover it, so don’t 
put off the screening until the last 
minute while people miss their 
trains. 

The film and the speeches should 
be finished by no later than 5:30. 
Let the convivial ones hang around 
awhile, but get the show over early 
so commuters can get going. And, 
beware of Friday afternoon—guests 
who may be delighted to spend an 
hour at your shindig on another 
afternoon, are more likely than not 
anxious to head home on time al 


the end of the week. 


Who to Invite 


3. It is a good idea to plan in ad 
vance just what you hope to accom 
plish in your preview showing. If 
your message has any real impor 
tance beyond purely commercial 
suggestions, by all means ask the 
daily press. Don’t expect much, how 
ever, in the way of coverage unless 
what you have to say is real news. 

Business magazines are the most 
reliable means of getting a fais 
amount of space devoted to your 
film and its subject, for, truly, in 
your industry, your doings are news 
in the hard sense. 

If your preview is for customers, 
then, of course, ask all you have 
room for. There are few better ways 
to maintain friendly relations with 
your customers than at a party at 


which you are host. 


When the Guests Arrive... 
4. While there is rarely any trouble 


with crashers at a small preview, 
beware the free-loader at a big affair. 
It's a good idea to have a registra- 
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tion desk and get the guests to sign 
in. In that way you know who is 
there. in case you want to follow up 
further 


about the film. Another good reason 


by mailing information 


for registration is that it enables you 
to send releases, pictures, etc. to 


those who were unable to attend. 


Food and Drinks 





5. These can be as elaborate as you 
want to make them. or limited to 
highballs and peanuts. Be sure you 
have something tasty for the tee 
totalers. Some companies like to 


wait for the jovialty to descend 
upon the gathering before showing 
the film. 

Others prefer to stick strictly to 
business until the talks and the film 
are over, then open the bar. 

The method chosen is probably 
best considered in the light of the 
film and the subject, and the nature 
of the audience. 


Speeches—Make Them Brief! 


6. You've got something to say, or 


you wouldn't have the preview 
party. But. for heaven's sake, say it 
and be done. One bad example can 
indicate what can happen: 

One trade association recently put 
on a rather elaborate affair to pre 
sent a new film—a very good film 
on an important subject. The secre 
tary of the association got up to 
introduce the film, and other speak 
ers, at 5:20 PM of a hot summer 
at 6:15 P.M. the speeches 
were still going on. 


When the lights finally dimmed 


for the film there was a mad rush 


night: 


for the door, and half the audience 
was gone, Keep it short. 


Make Sure of the Equipment 


we Thousands of words could be 
written on the cardinal error of not 
checking the projection equipment, 
improper operation, failing to have 
a spare bulb, ete. 

Unless you know your equipment 
perfectly and have a top-notch oper 
ator, better hire a professional pro 
jectionist, and even then, rehearse 
him on your cues when to begin the 


show. 


Still Pictures for Better Publicity 
8. It will help your publicity for the 


film if you arrange for a still pho 
tographer to get shots of prominent 
people at the preview, These can 
be used in business paper stories 


your house organ, and in 


many 

other ways. bad’ 
« ® P 

Epiror’s Note: preview facilities 


in other large LS. 
listed in these pages in future issues, 
together with other useful presenta 


tion ideas for the sponsor. 
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cities will be 
























The average American family opens 800 of 


these shining cans each year 


But “Bright Steel” 


shows it takes less than 2 minutes to make them 


Bright Steel: Tale of the Can 


Fabrication and Use of Tinplate Shown by Bethlehem Steel 


ETHLEHEM STEEL COMPANY, a 
leading manufacturer of tin 
plate, is showing a new film, 
Bright Steel, portraying the varied 
uses of this product as sanitary con 
tainers for food packing and the 
packaging of similar items demand 
ing a strong metallic container, 
The film shows that the number 
of cans which the average American 
family opens in one year is 800 
Even so. there's no shortage. since 
the men who make the nation’s con 
tainers have perfected machinery 
and processes that will turn out 
more cans than this in only two 


minutes. Thus. in only five minutes 


a single machine completes a stack 
of cans as high as the | mpire State 
Building 

Using live sound throughout, the 
picture demonstrates how a can is 
made, Beginning with a thin steel 
sheet coated with non-corrosive tin 
the machine bends the sheet to form 
a cylinder and double-seams the 
end on. Various shooting locations 
were chosen so as to give the lay 
man a good idea of what goes on in 


plant The 
raphy took place at plants of manu 


a can-making photog 


facturers of sanitary cans, general 


line cans (such as for candy, tobac 


(CONTINCED ON THI NEAT PAGE) 


Below: in one of the electrolytic tinning lines at Bethlehem’s Sparrows Point 


plant, a thick coating of tin is applied to steel, which is then wound into rolls. 
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Annual Fall Film Previews: 


BETHLEHEM PICTURES THE 


CONTINUED FROM PRECEDING PAGI 
co, drinks) 


with lithogr aphy 


and canisters, together 
also crowns clos 
ures and screw caps 

The footage showing the making 
of tinplate itself was taken at Beth 
lehem’'s Sparrows Point plant, which 
i* now unde rgoing 


make it the 


expansion to 
world’s largest steel 
plant, with an annual ingot capacit 
of 6,200,000 tons, Here steel fror 
the open hearth furnaces, starting 
as a slab about six feet long, withir 


Airborne Hadar: 


Sponsor: Pan American World 
Airways. 
Tithe: Sentinel in the Sky 


color produced by Henry Strauss 


| » iit 


and Company, Ine 


* Peacetime airborne radar instal 
lations perform several most useful 
functions. They are an aid to navi 
gation, they provide early warnin 
against storms, they detect nearby 
terrain, and they ar capable ol 
alerting the pilot to nearby aircraft 
Many commercial airlines are now 
installing or plan to install this 
indispensable equipment 

One which already has Van 
PAA 


equipped with modern radar, and 


American aireratt are 
the company is most convinced that 
the device pays for itself many times 
over despite the installation and 
maintenance cost and added weight 
lo tell the basic principles of radar 
(RAdio Detection And Ranging) to 
its employees last year, PAA used 
the film, Sentinel in the Sky, as a 
part of its overall training program 
for flight and non-flight personnel 


The slide-motion pu ture Was 80 sue 


FABRICATION OF TINPLATE: 


i few minutes is rolled out to a strip 
ilmost three miles long. The steel 
» coated either by being dipped into 
i bath of molten tin or by an elec 
trolyti plating process Then the 
shiny new flat sheets or coils are 
caretull Inspec ted before be ing sent 
lo the can manutacturers. 

Bright Steel was filmed in 35mm 
bastman color: the script was pre 
pared by Oeveste Granducci and a 
quatit job of production W as 


turned out by Mode Art Pictures Ld 


How It Works 


ssful in getting the story across 
that this summer it was released for 
showings via tele 


eneral public 


This success is due to the clarity 


which 
Henry Strauss and Co. have handled 


hat might have been a confusing 


md human interest with 


md complex presentation. Senti 
nel in the Sky weaves its way light 
otedly through the necessary tech 
ical data, while preserving a sense 
rious importance adequat to 
ite PAA personnel to pride in 
ressive policies of the com 
ind in its concern for passen 
comfort and safety 
Sentinel shows how man has 
lways reached for vision of the 
things beyond his sight, beginning, 
perhaps, with the ancient sailor who 
firet climbed the mast to see over 
the horizon. In modern times the 
quest has led to such airborne aids 
us the fyro compass horizon indi 
cator and radio direction finding 
navigational systems Sequences on 
radar show its basics and how it 


rks in modern planes Vad 


Basic principles of modern flight navigation are shown in “Sentinels in the Sky” 


A Quality Metal in the Making 


Research and Integrity Are Ingredients of “Tailor Made Brass” 


Sponsor: Western Brass Mills Di 
vision, Olin Mathieson Chemical 
Corporation. 

Title: Tailor Made Brass, 23 min.. 
color. produced by Sound Mas- 
ters, Inc. 


* The priceless ingredient of every 
product is the honor and integrity 
of its maker.” This eloquent slogan 
resounds at the end of Tailor Made 
Brass and is the film’s theme. Pho 
tographed at the Western Brass 
Mills in East Alton, Illinois and 
New Haven, Connecticut, the pi 
ture methodically shows how the 
sponsoring company lives up to its 
slogan. 

Industrial integrity is important, 
the film says, because, with the ad 
vancements of science and manu 
facture, brass requirements have 
become more varied and exacting. 
Western Brass keeps pace with these 
demands of metallurgical progress 
with research and mechanical im 
provements 

In Western Brass basic research 
laboratories the film documents 
technicians using testing machines 
and devices in their quest for prog 
ress. Casting shop sequences witness 
the flaming birth of molten brass. 
In the great rolling mills, with tons 
of pressure, the metal is hot and 
cold rolled and prepared for fabri 
cation and other uses. 

Various types of stamping presses 
and other fabricating machines are 


seen as they perform their intricate 


operations. Testing in the control 
laboratory of each progressive step, 
from furnace to shipping room, is 
recorded in detail. Authentic ani 
mation sequene cs establish the itn 
portance of grain structure and true 
gage. 

Tailor Made Brass rides out of 
the mill to show that brass is all 
about us wherever we may be, add 
ing splendor to our surroundings 
and serving us in hundreds of ways. 
Looking ahead, the film anticipates 
the part that brass will play in the 
technological advancements of ele 
tronics and with atomic power and 
supersonic speed, 

The film had its premiere show 
ing at one of the Western Brass 
sales conferences held at the Hotel 
Savoy-Plaza, New York City, Sep 
tember 13. It is being distributed 
to technical, scientific and educa 
tional audiences and to business 
groups and clubs as a public rela 
tions vehicle. 1, 


Below: a casting room scene shows 
the birth of brass in molten fury. 


Visual Facts on Styrofoam for the Home Builder 


Sponsor: The Dow Chemical Com 


pany. 

Title: Lifetime Protection, 20 min.. 
color, produced by Atlas Film 
Corporation, through Film Asso 
ciates of Michigan. Distributed by 
Modern Talking Picture Service. 


* That light, solid white stuff flor 
ists and display men use in building 
visual niceties is more than a serv 
iceable prop material. It's Styro 
foam, a solidified foam of polysty 
rene, and, as this Dow Chemical 


film points out, it’s versatile. 


BUSINESS 


One of Styrofoam’s very popular 
applic ations is for home insulation. 
lo be shown to architects, builders 
and contractors. as well as the gen 
eral public, Lifetime Protection illus 
trates the many unique properties o! 
this new material. The picture shows 
that Styrofoam is rot-and-moisture 
proof, an excellent heat insulator 
and easily applied in board form. 

Distribution Handled by Modern 

Dow is distributing the film to 
private groups and television sta 
tions through Modern Talking Pix 
ture Service. Inc lel 
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Screen Tribute to IDAHO 


Latest in Bureau of Mines’ State Series, Filming of Idaho's 


Natural Resources and History Is Sponsored by Richfield Oil 


APTURING THe Essence of a 
on like Arizona, Oregon, or 

California and expressing it in 
0) minutes or less of entertaining. 
informative 
easy task. That it can be done. how 
ever, is attested to by the 


of a dozen such films. 


motion picture is no 


success 
which have 
been sponsored during the past 
decade by some of the biggest names 
in American industry, and produced, 
in cooperation with the S. Bureau 
of Mines, by a variety of business 
film producers. 

The Bureau's cooperative motion 
picture program has been in exist 
ence since 1913, when a silent film 
The Story of Coal. 
with the National Coal Operators 
(Association as Since 
then. such firms as Weirton Steel 
Company, Phelps Dodge Corpora 
tion, Richfield Oi Corporation. 
Standard Oil Company (Ohio), In 


Texas Gulf 


Was produc ed 


{ O-SPONnsor, 


land Steel Company. 
Sulphur Company, and many others 
have at one time or another entered 
agreements with the Bureau to make 
films on more than 75 different sub 
jects, each dealing with some phase 


of our mineral heritage. 


Sponsors Pay Production, Prints 


Industrial sponsors pay all costs 
ol produc ing these 16mm films and 
Bureau with 


provide the prints 


which are distributed on a loan 
basis for showings at schools and 
colleges and before business and 
service ¢ lubs, civic and trade associ 
ations, professional SO ieties and 
other organized groups all over the 
Nation. 

The first “State” 


this program was 


film made under 


Texas and Its 


Natural Resources, produced in co 
operation with the Texas Gulf Sul 
phur Company in 1946, This motion 
picture proved so popular with the 
public as well as the film sponsors 
that the Bureau ever since has been 
receiving offers from companies 
wanting to * similar stories. So 
far, films on California, Arizona 
Washington, Oregon, West Virginia 
Wyoming, Nevada, Oklahoma, Ohio, 
and Missouri have joined Texas in 
the Bureau's motion picture library 
probably the largest of 
its kind in the world 


whic h Is 


Richfield Active in the Medium 

Latest “State” film is /daho and 
lts Natural Resources produced in 
cooperation with the Richfield Oil 
Corporation, a firm that has long 


recognized the value of the spon 





A local craftsman dug out a log 
pirogue to lend authenticity to this 


fur trapper sequence in “Idaho.” 


sored motion picture as a_ public 
relations medium. Richfield’s public 
information program utilizes tele 
vision, pamphlets and other media 
but has been expanding its use of 
motion pictures in recent years. The 


company has produced sales train 


Shooting out of the rear of a down-running toboggan. These scenes were 
intercut with ski shots to lift —— into the unusual and interesting 
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Careful research by the Los Angeles County Museum helped 
assure authentic costumes for this “ 








Idaho” scene showing Lewis 


& Clark expedition raising Stars and Stripes at the crest of 
Great Divide as Sacajawea, the Indian girl, looks on 


ing films, institutional films and 
other pictures as well as several 
State films for the Bureau of Mines 

Idaho and Its Natural Resources 
presented a number of production 
problems unique in a number of 
respects, but typical in many ways 
of all the State Resources films. 
First, from the sponsor's and film 
producer s standpoints was the need 
to win the approval and coopera 
tion of numerous outside groups 
such as the official State agencies as 
well as of the U.S. Bureau of Mines 

Second, was the requirement that 
the photography be done during all 
four seasons, and in all Major sec 
tors of the State. And third, was the 
need for authentic historical shots 
on location. Complicating all this 


was the Bureau of Mines policy 
which insists that the body of the 
film contain no advertising or trade 
marks (except for trains, planes and 


other common carriers) and that 


Wes Tucker, professional skiier at Sun Valley, demonstrates the 
camera used in Idaho film, as Barney Petty, writer and director, 


the films reflect accurately the rela 
tive value of the major components 
of the State's economy 

Befor 
lected for the Idaho pieture, weeks 


any producer could be » 
of research and advance story plan 
hor this job 


? ’ 
arney Petty a“ 


ning were 
Richfield 


Hollywood writer who has scripted 


necessary 


‘ hose 


several other Richfield productions 
The objectives of the proposed film 
were explained to the Gem State's 
Governor 


who pave the project the 


State's endorsement and support 
Advisors Assure Effective Film 
With the 


( hamber ol 


help of Idaho's State 
Commerce, several 
mectings were held to work out an 


well-balanced film 
Present at these 


eflective and 
script meetings 
were key members of the Governor's 
staff, experts in such fields as min 
ing, agriculture, forestry, education 


(CONTINUED ON PAGE (01 


ski-mounted 


looks on 












A nominated family sees and hears the story of the Foresters’ program in their 
living room as a Membership Committee Deputy presents “The Choice Is Yours.” 


Home Shows of Slidefilm 


Win Friends for Foresters 


Deputies Find a Valuable New Ally in Membership Sales 


Ce Srony or The Independent 
Order of Foresters is being 
told every day, in every county 
of the United States and in Canada 
. ite creed, its philosophies, and 
the every-day protection this frater 
nal order can offer to Mr. and Mrs 
Average Man, are becoming house 
hold words: they are being burned 
indelibly into the memories of each 
family through the medium of sight 
and sound, 

Until February of this year, when 
the Deputy 
from the Membership Committee of 
The Independent Order of Forest 
ers knocked on the door of a nomi 


(sales representative) 


nated family, he was usually faced 
with the blank look of total unfamil 
iarity with the 1.0.F., as this organ 
ization is usually referred to—and 
also with what the Order had to 
offer. The Deputy’s job was, first, 
that of “communications” —to take 
his prospect, verbally, back through 
800 years of progress of the Order, 
and the many complexities of ex 
planation necessary to bring into 
clear focus the activities of this non- 
profit, fraternal brotherhood 

which came into existence during 


the days of Robin Hood. 
Oral and Tape Methods Used 


Two methods of “communication” 
were open to Deputies before last 
February: an oral presentation, in 
which they had been trained inten- 
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well-versed, but 
which took a minimum of two hours 


sively and were 


with, most probably, the necessity 
for a call-back; and a taped presen- 
tation, which delivered their mes- 
sage by audio means only, using a 
tape recorder and 45 minutes of 
tape, plus the oral requirements pre- 
ceding and following the taped 
portion, 

Today the story is different 
totally 


The Family Sees a Slidefilm 


The nominated family is shown 
a 20-minate, entertaining, color film 
which pictures clearly and under- 
benefit derived 
through belonging to the LO.F., 
whether it be social (with the holli- 


standably each 


day parties, picnics and dances), 
fraternal, sickness or disease haz- 
ards (including polio, cancer, and 
tuberculosis), old age (and the For- 
esters’ Home for the Aged), or- 
phan's care, and 80 on... 

The twenty-minute color sound 
slidefilm was “offered” to the field 
representatives, managers, district 
managers, state managers and divi- 
sional managers by Mr. Lou E. 
Probst, president (or Chief Supreme 
Ranger, as he is respectfully called 
by his organization), of the Inde- 
pendent Order of Foresters. The 
film. titled The Choice Is Yours, was 
created and produced by Rocket 
of Hollywood, to be 


Pictures, Ine. 


Sound Slidefilms Prove a Most Effective Medium 
in Broad, Untapped Field of Home Demonstration 


used by the men in the field as a 
direct-selling tool in calling on 
“nominees,” 
1.0.F.—to repeat the story of For- 
estry time and time again to the 
people of the United States and Can- 
ada who “qualify” for membership 
in this ancient Order. 


as they are known to 


The choice was now the people’s 
for, after seeing and hearing this 
story of fraternal, social and other 
benefits being offered to them, they 


could either accept... or reject. 


True Test Is Field Reaction 


So far as Rocket Pictures, Inc. 
was concerned, another production 
had been completed — successfully. 
Official approval arrived February 
14, 1956, in telegram form from 
President Lou E. Probst: “Just 
viewed new presentation. Stop. 
Please accept our sincere congratu- 
lations on the magnificent job done 
by your company in making ‘The 
Choice Is Yours’.” 

BUT—was this all there was to 
the story? No, indeed . . . here is 
where the true test of any success- 
ful audio-visual only BEGINS! 

The “choice” was, first, that of 
the men in the field (the 600 Depu- 
ties, or field sales representatives) 
as to whether they would use—or 
reject—this audio-visual direct-sell- 
ing tool which was created and de- 
signed to make their jobs easier. 
They already had two methods of 
presentation available—would they 
now accept a third, and “new,” 
means of presentation? And, more 
important, would they pay—out of 
almost $200 for 
a film, record and projector for the 
privilege of experimenting with a 
“new” tool? THE CHOICE WAS 
NOW THEIRS! 


their own pockets 


Acceptance Alone |s Not Enough 


The answer was overwhelmingly 
“vyes”—-and orders started pouring 
in from the five Divisional Offices 
in the United States, as well as from 
the Home Office. This mighty af- 
firmative should have satisfied even 
the most inquiring minds as to “ac- 
ceplan e.” 

But mere acceptance wasn’t 
enough! The real proof of the pud- 
ding is in actual results obtained. Is 
the tool doing the job for which it 
was intended?—increased member- 
ship? 

The receipt of a heart-warming 
vote of approval from one deputy, 
who wrote: “All I can say is that 
jor me it seems to work. We have 
found a wonderful tool—/ like it!’”, 


BUSINESS 


was most reassuring. If any sales- 
man who is to use a particular tool 
designed for him likes it, half the 
battle is won—but is he still using 
it in the most effective ways pos- 
sible, and in as many ways as pos- 
sible? Only a survey and analysis 
of each man could give that answer. 

In July, after the new audio- 
visual tool had been in the field 
almost five months, a meeting be- 
tween Mr. Leetate Smith, the South- 
western United States divisional 
who had fostered the idea 
of a filmed presentation from the 
very beginning, and Mr. Dick Wes- 
ten, president of Rocket Pictures, 
Inc., resulted in the idea that it 
would be more than worthwhile to 
find out: 1) how the men in the 
field were using the tool; 2) in what 
areas was it accomplishing good (if 
any); 3) just how much good The 
Choice Is Yours was accomplish- 
ing; and 4) how the men felt about 
it, generally. 


manager 


Questionnaires to Key Division 


Mr. Lou E. Probst, far-seeing 
president of 1.0.F., was in accord 
with this last—and supreme—test, 
since in the final analysis this is the 
only way to determine if any or- 
ganization has spent its audio-visual 
budget wisely and well. 


Early in July Mr. Probst mailed 
out two questionnaires to men in 
the largest of the five large Divi- 
sions of 1.0.F.—the Southwestern 
U.S. Division—as a “sampling of 
opinion” survey: One had twelve 
questions for the Deputies (or sales 
representatives) ; the other one had 
seven questions for the Managers 
and District Managers to answer. 

The results of this one-division 
survey were not all returned and 
tabulated until the end of August 

. and they were most gratifying. 
Percentage-wise, the answers were 
by a vast majority affirmative—but 
the questions asked didn’t even be- 





The many benefits of the Foresters 
are made possible through the wis- 
dom of men pooling their resources. 
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gin to cover the many uses to which 
this presentation film was already 
being put... 

The Managers and District Man- 
agers were using it to recruit, indoc- 
trinate, and to train new Deputies; 
to acquaint office personnel with the 
meaning of Forestry; to reinstate 
families. . . 


Here Are Their Comments 


The Deputies (like the one pre- 
viously quoted) were enthusiastic- 
ally trying more and more uses for 
the presentation. Comments poured 
in, like: 

The film really qualifies the nom 
nees more quickly, and it is possible 
to determine those who are really 
interested and those who are not.’ 

> . >. 

There is more ready acceptance to 
appointments when the film is men 
tioned—but I have found the best use 
for the film is in saving lapses or po 
tential drops.” 


It takes less time to close, and has 
eliminated many questions—and peo 
ple are not quite so skeptical.” 

> . . 


My audience is always intrigued 


with the machine and screen, and 1 
use their enthusiasm as a means of 
getting a little ‘closer’. I feel the suc 
cess of my presentation has been by 
noting the points my prospects liked 
best about the film and elaborating 
on these points.” 

. >. . 
‘This audio-visual tool is doing a 
wonderful job, and is a great clincher 
It has impact and puts your presenta 
tion on a very high level—and makes 
for a smooth presentation.” 

> > > 
I have found it is most important to 
turn off the machine and continue 
the motivation through questions and 
I don't attempt to re 
roll the film or secure any part of the 


answers. 


machine until I am ready to leave the 
home 

> > > 
‘The success of the film lies, Il be 
lieve, in the fact that people cannot 
interrupt during the showing of it 
and break the chain of thought.” 

> >. >. 
“I have found that in some cases it 
is much easier to bring back a point 
of interest which will help the close 
by ashing them if they remember a 
particular scene in the picture—and 


then go to work again on that point 


Field Reports Show Slidefilms’ Aid to Forester Deputies 


These are the reactions of Forester deputies as they were 


gleaned 


from the many questionaire replies submitted to their Home Office 


60% report that the film has aided them in getting appointments 
through the mention of showing the film. 

67% found that having a film enabled them to beat the competi 
tion that TV offered to a sales presentation. 


99% invite the whole family to see the film—regardless of the age 


of the children 


51% have found that children from ages 6 or 7 on up to teen 


agers are a definite help in closing, and their interest will 


amplify that of the parents. 


100% report that the mechanical aspect of the turntable and screen 
and compactness of the slide-film projector, helps to break 


the ice at the beginning of interview 


male audiences always 


find it intriguing; women, too, are impressed. 
NOTE: A DuKane automatic model 14A$90 projector is used 
72% use the living room for their showings for reasons of relaxa 


tion and comfort; dirty dishes not being exposed to cause 


embarrassment; blanker walls with longer throws for projec 


tion. 


21% use the floor to project from; and— 
50% of those using a table to project from protect the table with 
velvet, felt, or cloth for showmanship’s sake—one Deputy even 


uses two blank application blanks under projector, which he 


dramatizes. 


86% prefaced the film showing with pre-remarks, extremely varied 
66% told the nominees (or prospects) they would be asked for a 
decision at the close of the film, and the film would make it 


easy for them to make this decision. 

61% have found that it is best for them to speak first after the film 
is over; remarks and/or questions are varied. 

50% reported that their actual percentage of closes had increased 


and—— 


40% whose percentage hadn't increased, reported that people 
joined more readily; closing was easier; closing takes less 
time; nominees were more apt to keep their memberships; 


more solid closes; nominee has a better understanding of the 
benefits—both fraternal and insurance aspect. 
58% used the film for “prospecting” after a successful presentation 
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* It is interesting to note that the 
Deputies have worked out their own 
methods for introducing, or present- 
ing, the film—which are as varied 
as the men, themselves. Percentage- 
wise, however, there were certain 
facts gained from actual experience 


in the field that the Deputies report 
as “common” from the standpoint 
of the best way to use the film (or 
usage in the field). These replies are 
tabulated in the box on this page, 
showing the various reactions en- 
(CONCLUDED ON PAGE 79) 





THESE SLIDEFILM SCENES SHOW HISTORY OF THE FORESTERS 


The year 1215 marked a period of 
unrest in England. King John’s sign- 
ing of Magna Charta gave rights to 
some, brought discontent to others. 





Legend has it that the candidate 
nominated to the Guild would be 
come blindfolded and led to the 
center of the forest 





As a matter of mutual protection, 
these men of the forest banded to- 
gether into a fraternal society to 
become the ‘Foresters’ Guild” 





In 1740, the name of the Guild was 
changed and it became known as 
the Ancient Order of the Foresters. 





in America, the early settlers 
found the surest way to protect their 
families in the new land was to 
band together into groups 





The motto of the Order is repre- 
sented by the initials “L, B and C” 
which stand for Liberty, Benevolence 
and Concord . 





The year 1874 saw the first Court 
of “The Independent Order of the 
Foresters” established in America. 





Through practice of the fraternal 
spirit, the Order has grown into the 
mighty organization it is today . 
providing its many benefits 
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Gardner musicians practice aboard cruise ship in this film scene 


Simplex Journeys to Friendship 


Company's Salesmen and Neighbors Turn Convention Junket 
Into a Solid Contribution Toward International Goodwill 


TRVUEL convention junket now a 
4 firm fixture with many com 

panies took on a new look 
last winter when the Simplex Time 
Recorder ( ompany sponsored moire 
thing different in sales conventions 
Trinidad 
What made this trip different is that 


a“ good will cruise to 


not only leading Simplex salesmen 
were invited on the cruise, but Sim 
plex's home-town high school band 
civic, industrial, school and church 
leaders and a dozen teen age win 
neys of a contest conducted by New 
England District Rotary Clubs 
The idea for the trip originated 
with Simplex president, Curtis © 
Watkins, who determined to prove 
that the good-will cruise would not 
only be a good business venture, but 
something that would be lastingly 
worthwhile to his fellow townspeopl 
of Gardner, Mass, and to the peopl 
where the 


of Trinidad, Simpl x 


Company has a branch factory 


Bay State Films the Tour 
lo make a record of the 5,000 
mile journey to the Caribbean, Sim 
plex engaged Bay State Film Pro 
ductions to go along and produce a 
full scale documentary film in color 
so that home town Gardner, Trini 
dad, and Simplex’s friends and cus 
tomers could see the results of the 
trip. 

The Simplex cruise was not just 
a spur of the moment venture, For 
a year before last February, Mi 
Watkins had checked plans with 
W hite 


House oflicials, the U.S. Information 


such interested parties as 
Agency and the government of Trin 


idad. All were most enthusiasti 
about the idea. Finally. in May of 
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1955, the plan was finalized and 
invitations tendered to the various 
parties to participate, Quotas were 
set up for each of the 308 Simplex 
salesmen, and those who fulfilled 
them for the second half of 1955 
were invited on the trip. (About 
three-quarters of the salesmen ex 
ceeded their quotas and went on the 
106 members of the State 


Championship Gardner High School 


band were invited if they could 


maintain “B” averages in their 
studies, (86 members achieved this 
mark.) In addition, the 42 members 
of the Simplex Drum and Bugle 
Corps, the twelve winners of the 
teen-age Rotary Contest, the Lieu 
tenant Governor of Massachusetts, 
the Secretary of State, a local doc- 
tor, the Superintendent of Gardner 
schools 


{ atholi« 


the high school principal, 
and Protestant clergymen 
and several business associates of 
the Simplex Company made the trip 
is guests of Simplex. 

Faced with the difficult task of 
filming the trip under sometimes 
adverse weather conditions and al 
ways with only spur of the moment 
preparations for shooting, Bay State 
has brought forth an excellent film. 
12.000 feet of film was « xposed, and 
some of the best scenes were those 
photographed under rather bad 
li rhtings 


conditions by ordinary 
which shows that mod 
ern color stock is not at all limited 


to pe rlect photographi weather. 


Trinidad Visit a Highlight 
The film first shows getaway day 
in Gardner as the trains puff away 
from the crowded station in the 


freezing cold, and embarkation in 


Cruise Film Becomes Valuable PR Asset for Sponsor 


New York on the chartered ocean 
liner. Ocean Monarch, (which also 
acted as a floating hotel for the 
group in Port of Spain harbor dur- 
ing the stay in Trinidad). On board 
ship. in addition to much social 
activity, the salesmen got down to 
work on business problems, and the 
school children hit the books, for 
lessons went on just as if they had 
been back in Gardner. 

Of course, the highlight of the 
film, which is appropriately titled 


{ Journey into Friendship (27 min.. 





This chartered liner (the Ocean 
Monarch) was the cruise party’s home 
on the journey to Trinidad. 


is the wonderful effect the 
Gardner boys and girls had on 


color - 


time, and 
Trinidad, at 
Carnival time, is one mad party for 


Trinidad at Carnival 


equally, vice versa. 
three days, day and night, and the 
costumes and music are excelled 
nowhere. All of which, combined 
with the live sound of the famous 
steel bands, makes for fascinating 


viewing. 


Bands Raise Hospital Funds 

A concert and marching exhibi- 
tion by the two Gardner musical 
organizations played to a paid audi- 


ence at the local cricket grounds, 





Above: a Gardner, Mass., lass gets 
a full-dress welcome to colorful Trini- 
dad. Right: it’s “carnival time” with 
full regalia for these islanders during 
the visit of the Simplex party. 





and raised $26,000 (BWI) for the 
crippled children’s hospital. 

Since release of the film, it has 
played all theatres in Trinidad, in- 
cluding a special showing at which 
$9,000 (BWI) more was raised for 
charity in Trinidad. At a showing 
in Gardner, the audience contribu- 
ted $4,000 to the Gardner School 
band fund. 

The U.S. Information Agency is 
now taking over prints of the film 
for world-wide distribution to pro- 
mote better understanding between 
the United States and people of 
other countries. 


Film Distribution Not Yet Set 

Simplex President Watkins has 
not made final plans on how exten- 
sive the film’s distribution will be 
in the U.S. It will be shown at the 
national Rotary convention and at 
New York’s National Business Show. 
and most of the 92 Simplex sales 
offices will have prints which will 
be available to interested audiences 
without charge. The film is com 
pletely non-commercial. (In fact. 
after a recent preview showing in 
New York one member of the audi- 
ence said to Mr. Watkins, “That 
was a delightful film, but one thing 
interests me—what does your com- 
pany manufacture?” The answer is 

time clocks, but one would never 
discover this from the film.) 

In every respect, the Simplex 
good-will cruise has been a resound. 
ing success. Trinidadians are hop- 
ing the company will be back again 


soon, and it is pretty sure this will 


come about, although mum’s the 
word for the present. And to prove 
that the path from 
Trinidad is not one way, the town 
is arranging for thirty Trinidadian 
children to come north for their 
good-will visit to Gardner. i) 


Gardner to 
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If you've ever worked a good tape recorder, 
you know what magnetic recording is. With 
the new Kodascope Pageant Sound Projec- 
tor, Magnetic Optical, you can put sound 
right on your movie film, old or new, sound 
or silent. 


The uses are endless 

You can make inexpensive training films, 
explaining each job in detail. You can docu- 
ment engineering projects, without the ex- 
pense of special titles. You can record a 
foreign language translation on the same 
print that has your permanent English opti- 
cal sound track. 

Your executives can speak personally to 
branch office people. Technical experts can 
describe processes, materials, and new prod- 
ucts as part of valuable visual presentations 
You can make special films for fund-raising 
drives and other limited showings—without 
the expense of optical sound! 


Convert “‘silent’’ movies to sound 


You can have a magnetic track applied to 
old “silent” films, and turn them into inter- 
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“Silent” Film, with quarter 
width Magnetic Track added 


| A 
) Magnetic and Optical 
Tracks together 
i . 4 For ahout 24 ¢ per foot you can have a lab put a magnetic 
@. 





sound track on any silent or sound lémm movie film. Then 


you record voice, music, and ether sounds at will, using the 
new magnetic-optical Kodascope Pageant 16mm Sound Pro- 
jector. And you have a projector for all 16mm fliims—silent 


and optical, or magnetic sound. 


Look what you can do... 
with this NEW magnetic sound projector 


esting “talkies."” You can mix music and 
voice in controlled combination. You can 
erase, alter, and re-use your magnetic track, 
just as you would a tape recording. 


Pageant gives you these features 


Recording is a pleasure with this magnetic 
projector. Your magnetic sound is applied 
and picked up with great precision and 
fidelity. Optical sound is equally fine. 

Built-in mixer, You mix music and voice 
smoothly, with the unique built-in mixer 
Record music and sound together—or record 
music first, then record your voice over it 

Combine optical and magnetic sound on 
the same film, Half width magnetic track can 
share sound track space with an optical 
track. Use the optical track as a permanent 
narrative. Change the magnetic track at will, 
for showings to special or foreign language 
groups. 

You have a key to lock the magnetic 
erasing and recording mechanism so there's 
no chance of accidental erasure. 

You get a microphone as part of your pro 
jector kit. You can record wherever you set 


up the projector. An all-purpose cord with 
clip leads lets you connect any phonograph 
or other amplifier sound source to the phono 
input 

These are just a few of the Kodascope 
magnetic-optical audio features. Mechani- 
cally, this projector is of the same design 
as the Kodascope Pageant, already accepted 
as among the finest in the audio-visual field 
Easy to set up, simple to operate, a built-in 
base plate check list makes it largely self- 
instructional 


For your present and future 
film programming 
Magnetic sound is being accepted so widely 
that it’s smart to protect yourself by invest 
ing once in a good projector that handles 
both kinds of sound, plus silent, films, That's 
why your Pageant magnetic-optical pro 
jector is such a wise investment 

See the Kodascope Pageant Sound Pro 
jector, Magnetic Optical, at your Kodak 
Audio-Visual dealer's, Or write for our new 
Bulletin V-3-44 which describes the many 
advantages of this magnificent machine 


CINE-KODAK K-100 TURRET CAMERA 


As shooting partner for your Pageant Projector, you can de no better than the 
K-100. With full complement of Kodak Cine-Ektar Lenses to give you profes- 
sional pictorial control, you're ready for any subject. Shoot training films, 
sales movies, product lectures, then add your sound optically or magneti- 
cally, or both. 

You'll like the simplified 16mm roll-film leading, vitra-long-running motor, 
full speed range, interchangeable telescopic finders, and other K-100 features. 

The Cine-Kedok K-100 Turret Camera is unexcelied in its price range. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
















Annual Fall Film Previews: 





Tidewater Bids for Credit Clientele 


“The Most Important Gallon” Shows Tidewater Oil Dealers How 
to Build and Hold Customer Business Developed by Credit Cards 


Sponsor: Tidewater Oil Company ordinary 

Tithe: The Most Important Gallon 
28 min., color, produced by Gen 
K. Walker Productions 

* The Most Important Gallon is a 


motion pr ture planned f xpressly lo 


situations the company 
representative's difficulties in selling 
the credit card solicitation plan to 
the dealer, and the dealer’s problems 
in making his solicitations. Both 


men are convincing, the situations 


plausible. The dealer himself is not 
solve a problem within the sponsor hevemaiie ochh walt the ch oe 
ing company. As the key feature of perience proves the value of the 
an overall promotional program, it company’s tested method. In_ the 
is steadily proving the efhicacy of end. he becomes ecld em more than 


film in such a role just the Credit Card Plan and its 


The Tidewater Oil 
problem stems partially 


Company * profit possibilities; he also becomes 


from its sold on the value of a clean sta 
widely scattered pattern of opera tion, on courtesy, personal service 


tion. The Eastern and Western Di to customers personal solicitation 
visions, which once operated auton of prospects, the mechanics of the 


omously, now come under a cen credit card system, and the research, 


tralized operational plan, compli planning and personalized assistance 


cated by difference both Im service provided by the company whose 


station facilities and marketing 


produc ts he sells. 
practi es between the two Divisions 


To reconcile euch differences, the Complete “Package” Was Developed 


company has engaged in a broad Backing the film is a complete 


program, one major step being a promotional and merchandising pro 


nation-wide effort to increase the gram, the entire “pat kage’ pro 
mumber of Tidewater credit card duced by the Gene K. Walker organ 
holders ization, all phases being carefully 


dovetailed and timed. Presented dra 
Backbone of the Oil Business 


matically, but in a different manner 


Credit cards are not only the from the picture, the credit card 
backbone of an ail company’s busi 
ness, they bring to each dealer reve 
and “feel.” 


Tidewater’s dealers, furthermore 


nue which he can “see” 


are all independent businessmen 
and the problem was how to pet 
suade them to act on a program 
which requires definite action (and 
off-hour action, too) on their part 

Tidewater’s solution was a motion 


picture. An approach through live 





dialogue was decided upon, and the 
actors chosen for the two principal 


A Tidewater merchandising salesman 
uses facts and figures to convince a 
skeptical dealer of sales program’s 
value for increasing volume 


parts brought to the film its most 
essential quality: believability 


The story is a dramatization of 


story appears again in a colorful 
brochure, distributed following the 
showing of the picture. In addition, 
the dealer receives an adequate sup- 
ply of mailing pieces, application 
pocket Tips, 
sample credit cards, and record- 


forms, Solicitation 
keeping material. 

The Most Important Gailon is a 
unique service station film in that 
a complete station is never shown. 
This is because of Tidewater’s geo 
graphical variations, and the fact 
that the picture must be shown in 
ill parts of the nation. The resulting 
footage, helped by nationwide loca- 
tion shots, enables every dealer, no 
matter where situated, to identify 


himself with the story. 


Program Makes Sales Results Flow 


Despite the limited area of sets 
built to actual service station speci 
fications, fluidity of movement is 


ua hieved by use of dolly. boom and 


Productions, Inc. 


campaign off to a fast start. 


met with resounding success. 





actor movement. As most of the ex- 
terlor shots are specified as being 
early evening (the time the dealer 
normally would make his prospect 
calls), filtering techniques through- 
out all-day shooting schedules were 
used to obtain the proper color bal- 
ance to simulate the time just be 
fore darkness. 

As to the effect of the program, 
Tidewater’s Eastern Division reports 
a decided upturn in the flow of new 
credit card accounts during the 
early months of the activity. Com- 
pany officials believe that similarly 
gratifying results will be achieved 
throughout the entire marketing 
system. 

Obviously it requires a great deal 
of effort on the part of Tidewater 
Oil Company to make this program 
work. Company officials state that 
the job could not have been done 
“without an effective film to carry 


the ball.” It 





RCA’s line of television color sets gets glamour treatment 


Color and Glamour for ACA TV 


Sponsor: Radio Corporation of America 


Title: First Choice, 16 min., color, produced by Robert Lawrence 


* This is a big and beautiful promotion piece for the new line of 
RCA Victor color television sets. It stars Vaughan Monroe, Janet 
Blair and Carl Reiner and features a line-up of some of the prettiest 
girls in television. Raymond Scott wrote and directed the music. 
and the whole thing is a bonbon designed to get the fall sales 


Kickoff showing of the film took place last June at a conclave of 
distributors in Miami, where, as part of the overall doings of the 
convention, the film resulted in bigger advance orders for RCA 
Victor color TV than in any previous year. 

Following up the first showing in Miami, the film has been road- 


shown throughout the country to dealer meetings, where it again 
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NUMBER 6 


Why Sponsors Are Switching 
to UNITED WORLD... 








43 NATIONWIDE DISTRIBUTION OFFICES provide same day or 
overnight delivery service to practically any point in the United States 


Ihis gives you more bookings on fewer prints! 


NEW AUDIENCES constantly assembled from buyers of United 
World's other sound film products, namely: Castle Films; Universal 
International Features; Instructional Films for Schools; U.S. Govern 
ment Training Films for Industry; supplemented by thousands of other 
tie-in listings which enable United to offer you the widest possible dis 


tribution of your film message. 


PERSONAL CONTACT with TV program directors by United's 
branch managers enable you to have your film scheduled both on local 


and network shows. 


ACTUAL RECORDS OF EXHIBITIONS together with audience re 


actions and complete summary reports of all showings. 


THE ONLY MAJOR COMPANY IN THE SPONSORED FILM 
DISTRIBUTION FIELD. United World (A Division of Universal 
Pictures Company, Inc.) by reason of its extensive volume in films 


offers you the widest possible distribution at the lowest rates! 


YOUR FILMS ARE ENTITLED TO THESE ADDITIONAL BENE- 
FITS... WRITE, WIRE, PHONE YOUR NEAREST UNITED 
WORLD DISTRICT OFFICE NOW! 




















A Division of Universal Pictures Company, Inc. 
1445 PARK AVENUE © NEW YORK 29, WN. Y. 
TRefaigar 6-5200 
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FILM DISTRIBUTION 
OFFICES REACH KEY 
U.S. MARKET AREAS 


INCLUDING SEVEN DISTRICT 
SUPERVISORY OFFICES 


NEW YORK 29, WN. Y. 
105 East 106th Street 
TRafalgar 6-5200 

Frank J. Gillhaus, Manager 


MIAMI 32, FLORIDA 
1311 N. E. Bayshore Drive 
FRanklin 3-2464 

Al Myles, Manager 


PORTLAND 13, OREGON 
5023 WN. E. Sandy Bivd. 
Allantic 1-9732 

Herman Block, Manager 


DALLAS 1, TEXAS 
2227 Bryan Street 
Riverside 86-4277 

Eugene Remels, Manage: 


ATLANTA, GEORGIA 
287 Techweood Dr. N.W 
JAckson 3-6201 

leonard Berch, Manager 


CHICAGO 6, ILLINOIS 
542 Se. Dearbora Street 
WAbash 2-7840 

Frank M Hi, M 


o 
LOS ANGELES 38, CALIF. 
6610 Melrose Avenue 


WEbster 86-6125 
Frank Harrington, Manager 











GET THE FULL STORY ON HOW 
YOU CAN GET MORE ‘MILEAGE’ 
ON YOUR FILMS AT LESS COST! 


SEND FOR FREE BOOKLET 
“PR's Best Audiences.” 











Annual Fall Film Previews: 





’ ’ 
a . je . a. q' = . 
An Exposition of Missile Science 
North American Aviation’s “Engineering for Tomorrow’ Shows 
Step by Step Development of Future Strategic Weapon System 


% php Missit hs are cle ve loped iD 
. 


their watchword and watch the en 


guided engineers. Exactness is 
gineers do in their methodical search 
lor precision power, accuracy whic h 
will deliver rocket. war-heads from 
one point of the globe to any other 
pol with a speed that scorns dis 
tance 


What the 


how they are guided as they bring 


engineers watch and 
intercontinental missiles inte opera 
tion is shown in Engineering lor 
Tomorrow, a new technical motion 
picture produced by North Ameri 
can Aviation, Ine. of Downey. Cali 
fornia. In relaying the activities of 
North American's Missile Develop 
ment Division, the film itself pro 
vides guidance: as a public relations 
topic, the picture can guide citizens 
to informed opinions about Ameri 
ca’s defenses: as an exposition olf 
missile-science. the film serves as a 
guide to future engineering careers 


In 16 minutes of color and sound 


Lngwineering lor Tomorrou depicts 


the «ce velopment ol a hy pothetic al 
strategic 


headed b 


weapon system spear 
i long-range, surface-to 
supersonic guided missile 
rocket s 


lobal leap is a fraction-by-fraction 


Preceding the explosive 
trudge through theory, data, and ap 
plication-test taken by a league of 
ru. ris who combine the knowledge 
of numerous sciences, | ingering 
sliderules and dialing industry's lat 
eat data processing machines, these 
experts are guided from the known 
to the previously unknown; watch 
ing hundreds of experiments, they 


discover certainty 


These Men “Guide” the Missile 


The film sees them making cor 
rect the way of the rocket: mechan 
ical, electrical, electronic, structural, 
hydraulic and chemical engineers, 


fields 


aerodynamicists 


specialists in many other 
mathematicians 


thermodynamicists physicists met 


The world’s most powerful rocket engines are tested in this 
remote area as research perfects defenses for the free world 


allurgists. As these men find first the 
problems and then the answers to 
rocket engines of 
solar-like speed are made, controls 


the problems, 


perfected, launching equipment is 
constructed, 

Watching these men at work, the 
young viewer can see a career star 
to follow, the mature viewer can 
get the M’Coy on the meaning of 
“guided missiles.” 


Company Films Find Wide Use 


North American Aviation main- 
tains its own motion picture depart 
ment. all film 
prepared by 


productions being 
company employees. 
Films are used for public relations 
training, recruitment. Film also is 
used for a large number of technical 
progress reports to military serv 
Ces, 

Besides Engineering for Tomor 
row, three other technical films 
available from the company are: 
Pilot's Operating Proc edure Jor VG 
4 Fire Control System, depicting a 
new fire control system to detect. 


intercept and destroy enemy targets 


Automatic Music: 


* Recent years have seen an en 
lightened approach in business films 
whic h has been labelled “low pres 
The value of this tech 


has been proven by both 


sure selling.” 
nique 
greater audience potential and 
greater audience acceptance, 
Carrying the approach one step 
further, Video Films, Detroit, is cur 
rently completing an industry film 
which not only refrains from sing 
ing the praises of the sponsor's 
product, but gives ample and favor 
able attention to the products of the 


sponsor's competitors. 
Only Credit Line to Sponsor 


The sponsor is never mentioned 
by the film’s narrator and appears 
on the screen only to announce that 
the film is “presented on behalf of 
the automatic music industry by 
AMI Incorporated, Grand Rapids, 
Michigan.” 

The 20 minute color film, entitled 
Music for Everyone traces the im 
portance of music in our lives. It 
shows the many ways by which we 
satisfy our need for music. Among 
these, the juke box is credited as a 
major source of music for millions 
of people, not only in restaurants 
and nightspots, but social groups 
and churches as well. In addition to 
showing AMI instruments in these 
settings, the film pays its respects 
to the other big three of the auto 
Wurlitzer. 
Seeburg and Rockola. The 


mati music industry 


manu 


BUSINESS 


Science is at the controls as missile 
research helps prove out engineering 
theory on strategic weapons system. 


at any altitude and under all weather 
conditions; Electron Tube Reliabil- 
ity, which describes NAA’s program 
for testing electron tubes for use in 
critical airborne equipment; Chem 
Vill, reporting on a new method of 
milling metals by chemical means. 

All these films may be obtained 
on loan by contacting 
Personnel, North American Avia- 
tion, Inc., Downey, California. & 


kngineering 


Peoples Choice 


facture of juke boxes and the ele 
tron and mec hani al ac hievements 
which have brought “hi-fi” to coin 
operated machines are treated in 
detail. 


Theory of “Hi-fi” Is Pictured 


A sequence used to illustrate the 
basic theory of “hi-fi” brought two 
well-known members of the Detroit 
Symphony Orchestra to the Video 
Films’ studios. Shrouded in black 
velvet, they drew a parallel between 
the ranges of the flute and the tuba 
and the ranges of the “tweeter” and 





EVOLUTION OF JUKE-BOX 


This coin- operated player piano dates 
back to the turn of the century and 
it still works 


| 


Modern automatic record changers 
must be rugged yet delicate enough 
to handle high-fidelity records 
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“Woofer speakers and exponen 
tial horns. 

Music jor Everyone was one ol 
the first business films released on 
the new Eastman 5269 printing 
stock. “We were ready to print 
while the new stock was still being 
tested.” relates Video's Cliff Hanna, 
“but we persuaded the client to de- 
lay release in order to gain the im- 
proved sound that 5269 promised. 
We weren't disappointed.” 


Five Foreign Versions Made 


lo adequately cover the world- re) Me 
wide automatic music market, sound Pp Lo © |] |») red Cc T a 
tracks in English, Spanish, French, 
German and Italian have been pre- 
pared, Previews of the film at con- 
ventions in both the United States 
and Mexico have resulted in enthusi- 
astic reception. 

Summing up the “low pressure” 
approach, AMI president, John W. 
Haddock says, “Naturally, we hope 
the film will sell more AMI instru 
ments by building consumer, dis- 
tributor and operator preference, 
but our main goal has been to bet 
ter explain the role of the juke box 
in modern day life and to introduce 
to the public the skilled and con 
scientious people who design, build, 
distribute and service these quality 


instruments, 


Where to Get Film or Facts 


Further information concerning 
the film can be obtained by writing 
to either AMI Incorporated or di 
rect to Video Films, 1004 E. Jeffer- 
son Avenue, Detroit 7, Michigan. @ 


Helping the Farmer 
improve His Livestock 


Sponsor: Drs. Hess & Clark, Inc. 


Title: The Lifesaving Nitrofurans, 
26 min., color, produced by The 
Jam Handy Organization, Inc. 
Distributed by Modern Talking 
Picture Service, Ine. 


. Photographing giant steel! pouring tadie 
* Agricultural groups are familiar 


with the theme of this film—the im- 


portance of good health among the 


for General Stee! Castings Corporation's new 
motion picture “Big ideas”, shown at the 


Mid-America Jubliee 
nation’s live stock and poultry. 


Such groups will find pertinent 
information in the story of Nitro we = 
furans. Nitrofurans are a new class [2 RI) E Mi '] E Ri 
of chemical medications which. 
when properly used as direct reme Ly ) O 
dies. or feed supplements, are bring , Ae > L, 
ing greater profits in the form of AN ANE Kec OU ee 
better and healthier livestock and a a on ow, a coe a A ee 
lower mortality among sheep, cattle 
and poultry. Ss Louis 3, MO 
The Lifesaving Nitrofurans is be 
ing distributed by Modern Talking 
Picture Service. Inc., to FFA chap 
ters, 4-H groups, Granges, Vo-Ag 
classes, county agents and Ooi ral 


rural groups P| 
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Annual Fall Film Previews: 


A scene in the Wolff film “The 
Other Woman in Your Life” (Kraft) 


Films “Star” In 
“Coming Attractions” 


* Each good motion picture may 
be considered as promoting the film 
medium but, oddly, comparatively 
few motion pictures have been pro 
duced specifically for that purpose 
Coming Attractions, produced by 
Raphael G. Wolff, Hollywood, is a 
sales film on the value of films. It 
has been in release for about a year 

being shown to potential sponsors 
by the Wolff staff. 

According to the company, ex 
cellent results have been achieved 
in reaching and explaining the film 
medium to the company executives 
who are not directly acquainted 
with film production and therefore 
have been hesitant in getting into 
what seemed to them a complicated 
business. 

Coming Attractions shows top 
management just what is meant by 
sponsored motion pictures, what is 
involved in making them. I[t in 
cludes representative scenes from a 
number of the Wolff-produced films 
which illustrate techniques and pos 
sibilities. The film explains what is 
involved in indoor sets, the complete 
mobile equipment used in factory 
and other location shots, animation, 
sound and editing departments and 
the staff and equipment required to 
make professional motion pictures. 

While this film was not made as 
an industry-wide promotion and 
does sell directly the Wolff Studios 
production facilities and experience, 
it could be used profitably as a tool 
to sell the medium itself. Film de- 
partment heads in industry could 
use the picture to show other execu- 
tives the many abilities of the film 
medium in sales and training. 

Showings of Coming Attractions 
may be arranged through the Ra. 
pael G. Wolff Studios in Hollywood, 
or sales offices in New York, Chi- 
cago, Detroit and Cincinnati. 4 











THE ARTS AND SCIENCE OF A FILM MAKER 


Cutting and editing 
of business films 
is one of the 
essential steps to 
audience success. 
Here's a scene in 
the cutting room 
at Wolff Studios 
with a new film 
being edited on 
the Moviola. 


Clever animation 
art can convey a 
message impossible 
to visualize in 
“live action.” 

Part of the ani- 
mation staff are 
pictured in the 
Wolff studio. 


| Music hath charms 
to reach viewers 
and get results. 
Here's a music 
recording session 
being conducted 
under the super 
vision of Raphael 
G. Wolff 


Combining live- 
action and anima- 
tion is another 
useful technique 
as this scene in 
GE's “Light in Your 
Life” shows .. . 
but see the film 
for yourself. 








The Bottle Maker 
Yesterday and Today 


Sponsor: Glass Container Manu- 
facturers Institute. 


Title: The Story Behind a Bottle, 
24 min., color, produced by Video 
Pictures, Inc., supervision by 
Film Counselors, Inc. 


* This new film presents the story 
of glass containers, from their his- 
toric origin through their modern 
manufacture and use. It begins with 
the legendary discovery of glass by 
ancient Phoenicians and goes on to 
show the world’s first glass con- 
tainers painstakingly made in Egypt 
about 1800 B.C. Molten glass is 
worked, with a blowpipe, on the 
screen by the skillful manipulations 
of artisans exactly as it was in Ro- 
man times, and, later, in Colonial 
America. 

A highlight of the film are the 


scenes at the Jamestown, Virginia, 


“glass house” established by Cap 
tain John Smith in 1608 as Amer- 
ica’s first factory and first industry. 

By the time America won her 
independence, glassmaking had be 
come a recognized and thriving in 
dustry, supplying containers to all 
of the thirteen states, and many 
examples of these multi-colored ear 
ly American glass jars and bottles 
are shown in the picture. 

It was not until the 1900's that 
the many attempts to mechanize 
glass blowing bore fruit. Almost 
overnight, compressed air replaced 
lung power and, for the first time, 
bottles were delivered to the « ooling 
ovens mechanically. 

Today’s streamlined methods util. 
ize the very latest techniques of 
mass production, and pictures of 
modern, high speed machines, cap 
able of turning out thousands of 
bottles in a single hour, comprise a 
fascinating sequence. 

While the film’s treatment is pure- 
ly formula stuff, the photography is 
positively brilliant. Colored gel 
lights achieve dramatic effects in 
the factory scenes and in “still lifes” 
of the bottles that are hard to equal. 

Prints are available in both l6mm 
and 35mm from the Glass Container 
Manufacturers Institute, 99 Park 


Avenue, New York 16. Ud 
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The Nation’s 
Top PR Executives 
Will Attend... 


THE 9th NATIONAL 
PUBLIC RELATIONS CONFERENCE’ 
of the Public Relations Society of America 


November 26-28 


HOTEL SCHROEDER 
MILWAUKEE, WISCONSIN 


The Conference Is Open to All Persons with Public Relations Interests: 


Public Relations Department Staff Associates; Public Relations Firms’ 
Partners, Clients and Employees; Management Associates, Educators, etc. 
(PRSA membership is not a prerequisite for Conference attendance.) 


Can You Afford to Miss: 


@ Outstanding public relations speakers and panelists partici 
pating in 


e 23 clinics and workshops and 5 general sessions covering just 
about every phase of public relations from International PR 
to Television as a PR Tool. 

e Exhibit booths featuring film, visual aid and industrial com 
panies, plus BADGERAMA, an exciting display of Wiscon 
sin’s outstanding business organizations. 


e Luncheons, open houses, plant tours, showings of top-flight 
PR films, receptions and the Annual Dinner with a nation 
ally-known speaker. 


"ITS THE PUBLIC RELATIONS EVENT OF THE YEAR! 


Send for your FREE brochure giving more details on the Program, Registration, Fees and Exhibitors. Write to 


Public Relations Society of America, Inc. 


2 West 46th Street, New York 36, N. Y. 


If you have a story to tell or something to sell through public relations executives, remember your com 


pany’s exhibit can do both for you in Milwaukee at the PRSA Conference. We have a few booths left 
write or wire us for details. 
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CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


« ANIMATION 

@ TITLES 

« STILLS 

e CARTOONS 

o TRICK PHOTOGRAPHY 


ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Model Me, 111-8 


An intelligent approach to today's 
problema of TV commercials. It ia 
made to serve the multiple tasks of 
the animation field to take angle 
shots and zooms, matching soome 
spinning, as well as countless other 
photographic requirements, We man 
ufaeture a complete range of styles 
and size 


OPTICAL PRINTER FOR 
SPECIAL EFFECTS WORK 


Will print 4 times reduction to 
4 times enlargement in one 
continuous zoom, Complete au- 
tomatic focus. Many combina- 
tions of movement and optical 
effects available 


« INDUSTRIAL MOTION PICTURES 

« EDUCATIONAL MOTION PICTURES 

o TV MOTION PICTURES 

© ENTERTAINMENT MOTION PICTURES 





WRITE FOR COMPLETE LITERATURE 


CPS, J. G. SALTZMAN, ta CPS) 


New Y 


Visualizing America’s Economic Future: 


Marketing Effects of U.S. Population Growth 
Pictured by Life Magazine in “Opportunities Unlimited” 


* By 1960, it is expected, there will 
be a population of 175 million. By 
1970, the expectation is, the popu 
lation will rise to 195 million. What 
the population rise has meant to the 
American market in recent years 
and the market-potential of future 
population growth is explained in 
Opportunities Unlimited, an 18-min 


ute color motion picture sponsored 


by Life Magazine. 


Increasing Demand for Products 


l sing cartoon animation and live 
action, the film points out that to 
processors, manufacturers and re 
tailers of food, beverages, drugs. 
clothing, footwear, furniture, home 
appliances, automobiles and other 
products, the increasing population 
means increased demands. Signs of 
a continuing prosperity already are 
in evidence and are affecting goods 
of every type, the film notes, Since 
1953, food, now a $64% billion 
market, is up 6% clothing sales 
are up 6°; furniture, tv and elec 
trical appliances are up 15°. The 
housing industry, for the seventh 
straight year, has topped one mil 
lion starts 


Expanding markets and increased 
productivity present a problem, the 
film warns: If America’s standard 
of living is to be maintained, the 
goods resulting from the enormous 
productive capacity must be sold. 
The key to continuing prosperity 
becomes Marketing, the combina 
tion of services which helps move 
the product to the buyer. 


Produced by Transfilm, Inc., New 
York, Opportunities Unlimited will 
be shown to business men through- 
out the country by regional sales 
offices of Life Magazine. Watching 





US. BUREAUS 
ECONOMIC 
STABILITY 


CREDIT 
CONTROL 


Businessmen have gained new con- 
fidence in the ability of Government 
to help check an inflationary or de- 
flationary cycle, according to Life. 


the film, the business men will have 
a reminder that advertising in Life 
is an effective part of marketing. 


Middle Income Group |s Larger 

The film underscores that middle. 
income families, which now receive 
12% of all real income (and, pre 
sumably, Life Magazine) are large 
ly responsible for the unprecedented 
volume of goods being sold. Each 
year, more families enter the mid 
dle-income category while per-man 
hour productivity steadily increases. 
As suburbia booms and incomes 
climb along with the birth-rate, bus- 
iIness opportunities, in the shape of 
consumer and community needs, are 
multiplying. The film outlines these 
opportunities in images, dollars and 


cents. Vd! 


Despite higher taxes and post-war inflation, the middle-income consumer 
has roughly 50% more spending power than a generation ago, in Life film. 


FA é 
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Scene in “World on Your Doorstep” 


Fuller Brush Company “Stars” 
Its Salesmen in New Picture 


Sponsor: Fuller Brush Company. 
Title: The World On Your Door- 
step, 27 min., color, produced by 


Bay State Film Productions, Ine. 


* The Fuller Brush Man is the star 
of this new informational film which 
Fuller 


become such a familiar 


shows why the dealer has 
American 
symbol of personalized salesman- 
ship. Historic sequences re-enact the 
beginnings of the Fuller enterprise, 
as it was 50 years ago, when Alfred 
C. Fuller made his first brushes by 
hand. Still an active company head, 
he is shown directing the vast or- 
ganization that bears his name and 
produces a wide variety of articles 
ranging from mops to cosmetics. 


The World On 


presents some of the Fuller princi 


Your Doorstep 


ples: that men like to be indepen- 
dent and build their own businesses; 
that it is necessary to beat a path 
to get business; and that neighbors 
can become friends and customers 
(a guiding principle of all Fuller 
dealers}. 


Prints of The World On 


Doorstep are available from the re- 


} our 


gional exchanges of Association 


Films. Ine. Vad 





Meet Janie, played by 5-year old Justeen 
Scott, in new Hanes film 


“Bedtime for Janie” 
Shows Hanes’ Operation 


Sponsor: P. H. 
Company. 


Hanes Knitting 
Title: Bedtime for Janie, 25 min.. 
Peter 
Productions, Inc. (via 
Aver & Son, Inc.) 


color, produced by Elgar 


N. W. 


* Seen through the eyes of a child, 
Bedtime for Janie follows the work- 
ings of the Hanes Knitting Com- 
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pany, whose mill in Winston Salem, 
N.C, is one of the most modern cot- 
ton establishments in the world. 
Scenes show the white cotton puffs 
leave the field, pass through the 
plant where they are cleaned and 
mixed in giant blending hoppers. 
They are combed in machines that 
separate billions of fibers a minute. 


The cotton is spun into yarn and 





simplifies movie 























Cotton fibers are combed, straightened and 
formed in this Hanes film scene 


woven into fine cotton cloth on 
looms whose nimble mechanical fin 
gers work almost too fast for the 
eye to follow. 

Hanes craftsmen. many of whom 
have worked for Hanes three and 
four generations, are pictured in the 
film making garments for the men’s 
markets 


The film is being released, with 


and children’s underwear 


out charge, to schools, clubs. 


churches, television stations, and 


other interested organizations. 


Association Films. Lad’ 


through 


Dow Corning Releases New 
Film on Silicone Insulation 
® More Muscles for 


new 27-minute color motion picture 


Tomorrow, a 
on silicones has heen released by 
the sponsor, Dow Corning Corpora 
tion of Midland, Michigan. 

The documentary shows how ele¢ 
trical equipment protected by sili 
cone insulation outperforms organic 
materials. It 


re ords how silic one 


offers 


capac ity and savings in size, weight 


insulation greater overload 
and maintenance costs 


Vore Muscles for Tomorrow fol 


lows a motion picture released by 


Dow Corning last year-—Rubber 
from Rock. Both films 


were pro 
duced for Dow Corning by Doane 
Productions. Rubber from Rock, a 
30-minute color subject, shows how 
quartz rock is melted and the result 
ing silicon processed to form semi 
inorganic rubber that outperforms 
the organic material. 

Both of these promotional films 
are being distributed on a free loan 
basis to management, research, en 
gineering and 


produc tion groups 


and societies. The films may be 
obtained from Dow Corning Corpo 
ration, Midland, Michigan. or from 


any of Dow Corning’s nine branch 


offices. Lad 
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BIG SCREEN 


movie viewer only *49°° 


Large 344” by 44%” hooded screen and 75-watt projection lamp so 


“i 


Stainless steel film 
Flat field 
projection lens and ground and polished condenser lens. Built-in frame 


that it can be used comfortably in lighted room 


guide cannot scratch film. Rotating optical prism shutter 


marker, focusing and frame adjustments, left to right film travel, Auto 
matic lamp switch. Dual cooling system means you can view a single 


frame for minutes without scorching film or emulsion, Readily port 


able. Sturdy, rugged construction will last many years. Just what 


you need for quick and easy viewing and film inspection. 8mm of 


16mm models 


Time your movies to .001 Minute 


With a Craig Frame Counter on your Viewer or 
Projecto-Fditor you can time filmed action to fractions 
of seconds, or time scenes, sequences or complete 
movies with complete accuracy 

Exacting studies of the speed of motions and action 
of all kinds in science, business and industry are routine 
with the Craig Frame Counter, Given a constant cam 
24 {ps or 


cameras) with |6mm film, the Frame Counter permit 





era speed (whether 16 {p: pecial high-speed 


instant conversion of photographed action into time fractions. Just as simple 


is timing 16mm movies or parts of movies (to synchronize with voice, sound 
or action) where precise timing is essential 

Craig Accessory Frame Counter $37.50. Craig Projecto-Fditor, complete 
with rewinds, splicer, viewer and cement $79 
1 oz 40¢, ® o7 $2.60, 16 07 Sa 
Write Dept BS9 for further information 


Leo J. Heffernan’s 


50. Craig Formula #7 Cement 
All available at better camera stores 
Enclose 10¢ for copy of S0¢ book 
Editing for Better Movie 


THE KA L ART COMPANY, INC. 


PLAINVILLE, CONNECTICUT 


Producers of Precision Photographic Products since 1930; Speed Flash Synchronizers 
Synchronized Rangefinders, KALART and CRAIG Movie Editing Equipment 
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Above: immediate “poletop” resuscitotion is 
given on reaching electric shock victim. 
Paralysis Foundation Sponsors 
Series on Respiratory Mechanics 
® Artificial Respiration, third in a 
new film series titled Principles of 
Respiratory Mechanics, is being 
filmed for the Professional Educa 
tion Department of the National 
Foundation for Infantile Paralysis 
by Science Pictures, Inc. 

Dealing with respiration and re 
suscitation, one staged 
with the cooperation of the Con Edi 
son Company, concerns a man being 
electrically shocked on a telephone 
pole, and the steps taken to resusci 
tate him. 

Directed by Rene Bras, the film 
will be shown to professional audi 
ences in hospitals, medical schools 
and polio respiratory 


sequence, 


centers 
throughout the country. | 


Pure-Pak Caps Ad Campaign 
with ‘‘New Story of Milk’ 

* Climaxing a 1956 “New Story of 
Milk” advertising campaign, Pure 
Pak Division of Ex-Cell-O Corpora 
tion, makers of milk cartons, are 
sponsoring production of a new 
color motion picture. 

Named for the campaign, Neu 
Story of Milk will have its premiere 
on a closed-circuit tv colorcast in 
the Pure-Pak display at the Dairy 
Industry Supply convention in At 
lantic City, October 29-November 4. 
Plans also call for a preview 
showing in Washington, D.C., in 
mid-October for Department of Ag 
riculture officials, dairy 
organizations and editors. 

A second 


industry 


Pure-Pak-sponsored 
film, title unannounced, will be pre 
miered at the Atlantic City event, 
which more than 30,000 dairymen 
are expected to attend. Both films 
will have as narrator Bob Consi 
dine, global-beat reporter, with in 
troductory remarks by H. 
Bixby, Ex-Cell-O president, and 
George D. Scott, vice-president of 
Pure-Pak. 

Ralph C, Charbeneau, Pure-Pak 
ad director, describes New Story of 
Milk as a “salute to a great indus 
try complementing our current na 
tional magazine campaign directing 
attention to the exciting progress in 
dairying.” Pure-Pak’s ad campaign 
extends to the film itself with a two 


Glenn 
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What's New in Business Pictures 


page spread in the Saturday Eve- 
ning Post the last week in October 
featuring a full-page color photo- 
graph of Considine. Similar ads will 
run concurrently in 15 dairy and 
allied trade journals. 

New Story of Milk traces the 
progress of milk handling from the 
nomadic tribes of ancient history 
through today’s modern, efficient 
and sanitary dairy methods, The 
film is being produced by Robert 
J. Enders, Inc., Washington, D. C., 
under the supervision of The Fred 
M. Randall Agency of Detroit. It 
is being shot in l6mm Eastman 
Kodachrome, timed for half-hour 
television presentation. 

Following the Atlantic City show- 
ing, the film will be made available 
by Pure-Pak for tv and group 
screenings. Dairy operators will be 
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ME LOGO SOS, 
PEERLESS offers 


complete One-Stop Servicing 
for 


FILM RECONDITIONING 


mspecrion AND CLEANING °° 
SCRATCHES REMOVED... 


gEmadt--° a 


i 
3 


And don't forget PEERLESS TREATMENT for sew 


green’ prints to make them ready for hard usage 


KERLESS 


FILM PROCESSING CORPORATION n 


a 
165 WEST 46th STREET, NEW YORK 36, N.Y 3 $5 
959 SEWARD STREET, HOLLYWOOD 38, CALIF apes 


Get longer life from your prints! 


offered prints at cost. Additional 
distribution particulars can be ob- 
tained from: Pure-Pak Division, Ex- 
Cell-O Corporation, 1200 Oakman 
Blvd., Detroit 32, Michigan. 4g 


Detroit News Promoted in 
Film, “Tell the People” 
* Tell the People, a new 27-minute 
color motion picture which defines 
the relationship between a metro- 
politan daily newspaper and its com- 
munity, has been released for public 
distribution by Tae Detrorr News. 
The promotional film underscores 
the vital contributions a newspaper 
can make to its community and de- 
picts the actual production of the 
newspaper. As it tells the newspaper 
story, Tell the People also becomes 
a Detroit documentary — showing 
how the Motor City is meeting an 
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unprecedented residential and com- 
mercial relocation with long range 
physical rehabilitation and develop- 
ment of housing and transportation 
facilities. 

Tell the People was produced by 
Rippey, Henderson & Bucknum, 
Denver, Colorado. Like The Detroit 
News, the film is designed for all 
age groups. 

Expediting regional distribution, 
the new film has been placed in sev 
eral Michigan universities, libraries 
and school systems. It is being made 
available to groups on free loan 
through the Public Relations Depart 
ment, The Detroit News, Detroit 31, 
Michigan. Wa 

* * . 

Vacation Lure Projected in 
“Yosemite High Sierra Trails” 
* Yosemite High Sierra Trails, a 
new 25-minute color motion picture 
which reflects the glories of the 
Sierra Nevada mountain region of 
Yosemite National Park, has been 
released by the sponsor, Yosemite 
Park and Curry Co., for free loan 
distribution to service clubs, church- 
es, schools and other organizations. 

The Sierra trails are seen as en- 
countered by horseback and hiking 
parties in treks around a circuit of 
five picturesquely located camps. 
Starting on the floor of Yosemite 
Valley, the film joins the riders and 
hikers in various parts of the jour- 
ney, recording both the beauty of 
the area and the fun of camp life 
including trout fishing. 

The travel film was produced by 
Cate and McGlone, Hollywood. 
Prints are available from the Traf.- 
fic Office, Yosemite Park and Curry 
Co., Yosemite National Park, Cali- 
fornia, or from offices at 514 South 
Grand Avenue, Los Angeles, Cali- 
fornia, and 39 Geary Street, San 
Francisco, California. Wye 

* * * 
“Eagle's Strength” Pictures 
Air Materiel Command Story 
#A new version of a motion pic- 
ture, The Eagle's Strength, for the 
Air Materiel Command, USAF, is 
being filmed in Eastman Color by 
Reid H. Ray Film Industries, Inc., 
of St. Paul, Minnesota. 

Ray and his staff shot scenes at 
Wright-Patterson Air Force Base 
and Gentile Air Force Base early in 
September. The film’s opening se- 
quence was recorded in New York 
and additional scenes are being 
made at Tinker Air Base, Oklahoma 
City, Oklahoma, and at Douglas Air- 
craft, Long Beach, California. The 
film will present a staff conference, 
including General E. W. Rawlings, 
Commander of Air Materiel Com- 
mand, as part of AMC’s world-wide 
activities. 


Representing the Air Force as 
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technical advisor is George D. An- 
drews, special events director for the 
Air Materiel Command and the Air 
Photographic and Charting Service, 
who has assigned Lt. Eugene Gelber 
as project officer. Howard Cress is 
in charge of photography with Ells- 
worth Polsfuss directing under Reid 


Ray. yg 


A scene in the new Pfizer film. 


“The Age of Promise” 
—a Story of Antibiotics 


Sponsor: Charles Pfizer and Com- 
pany. 


Title: The Age of Promise, 10 min., 
b/w, produced by Brandt Enos 
Associates. 


* This is a documentary film on 
one of medicine’s achievements, the 
development of antibiotics. It pays 
tribute to great men of medicine 
teams of 
science and industry that have made 
possible some of the life-saving ac- 


and to the modern-day 


complishments of recent years. The 
film states that history will record 
this age as “the age of promise,” 
when man stood on the threshold of 
victory over disease and ultimate 
conquest of space. 

Prints of The Age of Promise 
may be borrowed at no charge ex- 
cept return postage from Associa- 


tion Films, Ine. Va 





Radio Role in Civil Defense 
Exp!ained in RKO Release 

* The reliance of civil defense on 
radio communications is highlighted 
in a new motion picture produced 


Score your next 
picture at 


Langlois Filmusi¢, Ine. 


619 WEST 54TH STREET 
NEW YORK 19, N. Y. 
JUdson 6-4155 


Hollywood - Toronto - London - Paris 
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by RKO Pictures in cooperation 
with the Federal Civil Defense Ad- 
ministration and released to RKO 
distributors during National Civil 
Defense Week, early in September. 

Dramatizing the theme, “Reading, 
Pennsylvania, is ready, are you?” 
the film features the Berks Co., Pa., 
Civil Defense organization and dis- 
plays General Electric radio equip- 
ment contained in the county's Civil 
Defense Communication Trailer. 

This trailer is equipped with 
radio units facilitating conversa- 
tions between Civil Defense person- 
nel and police, fire, utility, taxi and 
industrial groups. Units include 
pole-mounted cabinets made by the 
General Electric Communication 
Equipment Section at Utica, N. Y., 
and remote control consoles. 

The film will be made available 
to Civil Defense agencies for use in 
their local programs. 


7 * 7 


“Sew Easy” Series Prices 
Clarified by Home Craft 

® Correcting a report on a new dem- 
Easy, 
appearing in the Number 5 (°56) 
issue of BUSINESS SCREEN, the pro- 
ducer has notified the editors that 
price information on the syndicated 


onstration film series, Seu 


series was erroneously submitted. 
The Seu Easy series consists of 
which teach the 
unit construction method of home 
They 
Home Craft Films, Encino, Califor- 
nia. Each film in the series, dealing 


motion pictures 


sewing. were produced by 


with some phase of dress making, 
correct 
black and 


white prints is: $55.00 for a single 


runs 12'% minutes. The 


price arrangement on 


print, $50.00 for a group of eight 
and $40.00 each for the entire set 
of 25 films. The films also are avail- 
able in color. 

Almanac Films, Inc., 516 Fifth 
Ave., New York 36, has been ap- 
pointed world-wide distributor for 
the Sew Easy series. yy 


Christopher Film 
Gets Wide Showing 

* The women’s division 
of the National Citizens 
for Eisenhower has 
adopted the recent Chris- 
topher 16mm film Knock 
on Every Door (see page 
65) and urges state or- 
ganizations to use the 
picture at every possible 
occasion. Bing Crosby is 
narrator of the story 
which shows one woman 
singlehandedly waging a 
successful get-out-the- 
vote campaign. Its theme 
is non-partisan. 
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Our sincere thanks to 


RICHFIELD 
OIL CORPORATION 


for giving us the 
opportunity to produce 


their picture... 


“IDAHO AND UTS 
NATURAL RESOURCES” 


NORMAN WRIGHT 
PRODUCTIONS, INC. 


1515 NORTH 
HOLLYWOOD 


WESTERN 
27; 


AVENUE 
CALIFORNIA 


Producers of Business 
and Industrial Films 


vk 


@ Read the story of “Idaho” which ap 


pears in editorial pages of this issue. 





Ry LS AS SS MERA 




















l niversits 


VI" meens Or Tut 
. Film 


Producers Association 
met at the Mississippi Center for 
Continuation Study on the 
of the University of Mississippi 
August 19-25 for the Tenth Annual 
Conference of the association 
Wilbert H. Pearson, Chief of the 
Attestation and Review Staff of the 
U.S. Information Agency, delivered 
the keynote apeer h. the Kenneth 
Memorial Address. Mr 
Pearson outlined the purposes and 
objectives of the USLA information 
program 


‘ ampue 


kdw ards 


overseas and des ribed 


activities carried on in achieving 
these objec tives. He showed exe erpts 
from typical films which are being 
used successfully, and credited uni 
versity film producing units with 
contributing to effective communi 


closing, Mr 


Pearson challenged the University 


cations overseas. In 
Film Producers Association to con 
tinue to develop the skills and exert 
the leadership required lo produce 
distribute, and utilize films that will 
effectively 
and accomplishments 

"Critic Looks at the Film” 

Other guest speakers were 


portray American life 


Rich 
ard MeCann, motion picture colum 
nist and critic on THe CHunisTian 
ScreNcE Montron, whose topic was 
"The Critic Looks at the Informa 
tion Film Howard Johnson, edu 
cational film specialist with the Air 
Photographic and Charting Service 
at Orlando Air 
described filin planning and produc 
tion in the U.S. Armed 
John A. Maurer, a pioneer in the 
field of L6mm production equip 
ment, who predicted the future of 
l6mm production in this country 
and William H. Allen, of the Rand 


( orporation, who spoke on the im 


Force Base who 


Fore Ss ; 


plic ations of communications re 
search for the film producer. 


Panels of I FPA 


cussed problems commonly encoun 


members dis 


tered in production, including plan 
ning for production, photography 
casting and directing, finance and 


distribution, laboratory processes 
and new technical developments in 
the field, 
Report on European Activity 

Members recently returned from 
huropean trips discussed their ob 
servations of what is being done 
there in informational film produc 
tion and in 


training production 


specialists Taking part in this dis 

hrank 
Don Williams (Syra 
eouse), Flory ('astman Ko 
dak), Herbert Farmer (USC), and 
the two UFPA delegates to the 1955 
Cannes Film Festival, John Mahon 
(UCLA) and Robert Wagner (Ohio 
Mate), 


bxhibits of motion picture equip 


cussion were Neusbaum 
(Penn State) 


Challenged to Portray American Life, Accomplishments: 


University Film Producers Hear Pearson, and McCann at 
Tenth Annual Conference; Elect Knudsen as President 


ment were set up by sustaining 
members in the studio of the Uni- 
versity of Mississippi Department of 
lelevision, Film, and Radio, where 
they attracted a great deal of atten 
tion from conference delegates. 
Othcers for the coming year were 
innounced, O. 5S. Knudsen of lowa 
State succeeds Robert Wagner of 
Ohio State as president. Richard 
Polistes re-elected 


secretary (UCLA) 


(Purdue) was 
John Mahon 
and Don Cain (Minnesota) 
as vice president and treasurer re 

pectively 
The kleventh 
ol the 


Annual Conference 
Film 
Association will be held in August 
1957 in Detroit, Michigan. with 
Wayne University as host bal’ 


L niversity Producers 


Pan 
- 


a4 
ai® 
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“This is London” Offered Travel 
Agents by British Association 
This Is London. 


with narration by Rex Harrison, is 


18 min.. color. 


an enticing new free film offered 
to travel British 
Madison 


agents by the 
Iravel Association, 336 
Avenue, New York. 

What with Harrison’s tremendous 
success in My Fair Lady, the new 
film promises to be a mighty sales 
tool, and BTA is scrambling about 
trying to provide enough prints to 
meet a small portion of the de- 
mand, 

Harrison leads his audience on 
a personally conducted tour of 
London with urbane commentary 
on Thames-side pageantry and 


people, festivities and fun. 


The part you can’t see 

is extremely important 
in a motion picture. 
You can’t see research, 
or insight, or patience; 
but you can 

recognize their results 

in Centron Productions 
Qur inside story is 
quality at moderate cost. 


i 
CENTRON. CORPORATION 


West 9th at Road 


Lawrence, Kansas 


Avalon 


BUSINESS 


Ampro Projector Operation 
Demonstrated in Training Film 
* A 21-minute motion picture, Op- 
eration and Care of Ampro Super 
Stylist Projector s, has been released 
by International Film Bureau. Inc.. 
Chicago. This film is the latest in a 
series that International has released 
on the operation and care of motion 
picture projectors. Other films brief 
users on Bell & Howell, DeVry. RCA 
and Victor projectors, 

Planned for 


bol hool 


owners, 


Ampro 
administrators and audio 
visual directors, the new film uti- 
lizes close-up photography to dem- 
onstrate the proper setting up of 
the Ampro projector and speaker 
system, correct threading and oper- 
effective 


projection techniques. It also shows 


ation, maintenance and 
how to clean the machine, replace 
parts and pack-up the equipment. 
The film was made for profes- 
sional a-v use and not for sales 
promotion purposes. It is sold for 
$85. World distribution rights to 
the film are owned by International 
Film 


Care of Ampro Super Stylist Pro- 


Bureau, Inc. Operation and 
jectors is available from Interna- 
tional Film Bureau, Ine., 57 E. Jack- 
son Blvd., Chicago 4, Illinois. | 
« . . 
Japanese Camera Manufacture 
Shown in Canon Company Film 
® Perfectionists in art and camera 
addicts, the Japanese followed basic 
national inclinations in making cam- 
era manufacturing part of their 
industrial Bolstered by 
American commercial development, 


prog ress. 


Jap-made cameras are a fast-growing 
export item. Depicting this industry 
is a new 20-minute documentary 
motion picture, sponsored by Canon 
Camera Company, Inc., and shot in 
color at the company’s factory in 
Tokyo. 

New Japan Makes a Camera 
portrays how the traditional hand 
detailed workmanship and _pains- 
taking skills inherent to the Japanese 
worker, from centuries of pottery- 
making and silk patterning, have 
been adapted to the precision crafts- 
manship of camera-making. 

All processes involved in the man- 
ufacture of a camera are shown, 
from designing to export of the 
product to the United States. The 
film documents the rigid tests that 


camera and lens are subjected to, 
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insure 


in order 


to pinpoint accu- 
racy, and the delicate, intricate steps 
in grinding and polishing optical 
glass for different type lenses. Mod. 
ern manufacturing plant and equip- 
ment are contrasted with the old 
Japanese culture and physical back- 
ground. 

Vew Japan Makes a Camera was 
written directed by Vernon 
Delston, radio-tv director of Kam- 
eny Associates, who produced the 
film. It is being made available on 
free to 


and 


loan television stations, 


and educational 
groups and schools. 

Availability details may be ob- 
tained from: U. S. factory branch of 


civic, fraternal 


Canon Camera Co., Inc., 550 Fifth 
Ave., New York, N. Y. Gad 


Junior Achievement Program 
Documented in Sound Slidefilm 
* Building Tomorrow's Leaders, a 
new 20-minute sound slidefilm in 
color depicting the Junior Achieve- 
ment program, has been made avail- 
able in Junior Achievement operat- 
ing areas across the nation, accord- 
ing to Larry C, Hart, executive vice- 
president of the youth-business-edu- 
cation program, 

A documentary, the slidefilm tells 
the story of the effects of Junior 
Achievement activities on American 
teen-agers. It shows how young peo- 
ple learn about business by being 
in business for themselves. It points 
out that the program benefits not 
only teen-agers but the business ad- 
visers who counsel them and the 
community. 

Building Tomorrow’s Leaders was 
developed and produced by Ross 
Roy, Inc., of Detroit, as a public 
service and is being made available 


entire 


to all Junior Achievement areas on 
For several 
has promoted 


basis. 
years, Ross Roy, Inc., 


“ ” 
a “no charge 


the Junior Achievement program in 
Southeastern Michigan. 
Availability 


ob- 


details may be 
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tained from Junior Achievement, 
Inc., 345 Madison Ave.. New York 
me Ws a 


PRODUCER SERVICES 
Animal Agency Serves Studios 


*Alltame Animals Agency has 
been formed with offices at 550 
Fifth Avenue, New York, to sup- 
ply animals to film and TV pro- 


ducers. The company specializes in 
tame and photogenic animals of all 
kinds which 
rental basis. 

Ruth Manecke, zoologist and pri- 
vate zoo director, heads up the new 
company. At one time 
with the Bronx Zoo, 
peared as a performer with animals 
on many TV shows. 

Miss Manecke has formed All- 
tame Animals Agency to satisfy the 
increased number of requests she 
She 
has since its beginning supplied the 
tame baby animals to the popular 
Captain Kangaroo children’s pro- 
gram, seen six days a week 
the CBS network. 


Film-Art Service Offers New 
Footage Conversion Chart 

® Film-art Service, which special- 
izes in animation rendering, has 
produced a handy footage conver- 
sion chart for distribution to film 
users and producers. 

The chart enables production 
people to tell at a glance the 
ber of animation frames to a 
of film. 

On the 
is a 


are available on a 


associated 


she has ap- 


has received for her animals. 


over 


num- 
foot 


of the 
message in a lighter vein, 
the of proper 
planning which plays so vital a 
part in the film industry. 

Copies of the card, suitable for 


reverse side card 
rec- 


ognizing concept 


posting at bulletin boards or pro- 


duction desks, are available for the 
asking. Write to Neil Sessa, Film- 
art Service, Inc., 41 West 47th 
Street, New York 36. 

* > * 


National Audubon Society Has 
Stock Footage of Wild Life 

*A stock footage library of wild 
life film is now available from the 
National Audubon Society, 1130 
Fifth New York. 


Sequences of animals, 


Avenue, 
birds, in 


sects, etc. can be purchased from 


the Society to be used in sponsored 
film 


production or television com 


mere ials for 


many purposes. Some 
of the footage has been used re 


cently for such uses as a beer com 
showing 
rock 


with 


mercial surf breaking 
and filling the TV 
light 


her 


against a 
screen denoting 
bird 
happy home; 


taking 


spray 
ness: a mother 


fledglings 


eagle 


feeding 
and an 
off 


and for 


travel film. 


landing 


an air 
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POLECAT is a featherweight, 


top and bottom protect ceilings ond floors 


r AS 


; 





telescoping column of 1'% inch 
anodized aluminum with an expansion spring in the top. Ad 
just it once to your ceiling height with locking collar 
just spring it in and out of place as you please. Rubber pads 
POLECAT can't 


“POLECAT” 


A NEW WAY TO HOLD THINGS 
UP ... ANYWHERE ... LIGHTS — 
PROPS—BACKGROUNDS—MIKES 


Without Nails or Screws - 


POLECAT 





Then 


be knocked over and tokes less floor space than o Adjust — push up — it's done 
silver dollar 
HOLDS 400 POUNDS. Make oa perfect, mobile, lightweight support for lights. Two POLECATS 


with cross piece and fitting can be used to hold a roll of background paper 
BROCHURE ON REQUEST 


Perfect for location filming 


props, flats, ete 





TEWE DIRECTORS 
PINDER 


Imported from Germany 
at a New Low Price, F468 
present the most efficient 
and useful directors view 
finder now available 

In 2 Models—The 35mm model includes scales 
for widescreen as well os standard focal lengths 
from 25mm to 200mm and image orithican cam 
eros. Masks give correct field of view for wide 
screen ratios as follows: 1:11.75, 1:11.85, 1:2.33, 
1:2.55 (CinemaScope). The lémm models cover 
focal lengths from 11.5mm to 75mm 

Price $4 includes neck chain and leather 
case. Masks —$3.95 each, for I5mm model 


TELERAD 
STOPWATCH 


The only precision timer com 
pletely designed to front time 
and back time for minutes 
and seconds. Other features 
* Film meter for lémm & 35mm 
* Luminous hands & dials 

* Anti-magnetic, double-cased 


dustproof, 
cis'on highly jeweled movement 

* Split second timing 

List Price $89.50 


pre 


Special Offer $39.75 


P&B FILM 
CEMENT 


aoe WATCH YOUR SPLICING 
PROBLEMS DISAPPEAR 


his new film coment took 
Fes 1 famous chemical labore 
ory fully four yeors to de 
velop and perfect. It con 
tains a new ingred’ent, never before used in 
any formu'a—which serves to make this the most 
efficient film cement now on the market, Flormon 
& Babb invites you to write for a free sample 
or place your order now for earliest delivery 





FeB 











Caution: Do not mix FAB film cement with any 
other brand. The ingredient do not blend 
2 ot. 3.40, ‘% pt. $1.50, 1 pt. $2.50 


DEALER INQUIRIES INVITED 


Send now for your FREE 
CATALOG and FEB RENTAL PRICE LIST 
Gives all the descriptions and 
prices you need if renting of purchasing motion 
granue rement 


F&B EQUIPMENT 


information, 









P&B LEG-LOK 
TRIANGLE 


Sturdy metal tri 7 
angle locks tripod 
legs in position ‘ es 





One man can move 
camera, triped and 
triangle. Gives absolute safety 
and rigidity on wooden, com 
position, concrete, metal and 
slippery floors. Price $26.95 


MOVIOLA 
TITEWIND 


new product by a 
oon 
Compact, 
unit for t6émm 
17Vemm or J5mm 
Can be veed as regu 
also of all 
Includes double duty hub for male & 
immed ate delivery. $33.00 


For 8mm-16mm Combination 
and 35mm with the SPLICER 
Exclusive PRESET SCRAPER 


A PERFECT SPLICE EVERY TIME! 


The major couse of film failures is poor splicing 
and the major couse of poor splicing is im 
proper scrapina ‘either too much or too littl 
Solve both of these probleme with its avtomatix 
scraper that takes off exactly the right depth of 
emulsion every time regardless of applied 
pressure 
Automatic 


company 
efficient 





in combination with 


rewinder 
other units 
female plastic cores 


lar 


splicer is a 
precision tool wm 
ported from England 
1t has a 
ground, 
“raper 








precision 
tungsten steel 
that is preset 
and ready for making 
thousands of splices 


BROCHURE ON REQUEST 


FLORMAN & BABB 


68 West 45th Street, New York 36, N. Y. 


Phone: 
Cable 


Address 





Murray Hill 2-2928 
FLORBABE, N.Y. 
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THE PROMISE OF SPRING 


A symphonic film on the planting of 
Holland bulbs in the fall and the 
wondrous displays in the spring 
Sponsored by the Associated Bulb 
Growers of Holland 


WON THE OSCAR 
IN ITS CATEGORY 
OF THE 1956 
CLEVELAND 
FILM FESTIVAL 











Other Films 
Produced By 


D.P.M. PRODUCTIONS, INC. 


HOW GREEN IS YOUR GARDEN? 
MODERN ROSES ON PARADE 
SPRINGTIME IN HOLLAND 
MODERN CHRYSANTHEMUMS 
ROSES FOR AMERICA 

NATIONS UNITED FOR SPRING BEAUTY 
INVITATION TO EUROPE 

THE CRUISE OF A LIFETIME 
FLIGHTSEEING THROUGH EUROPE 
OVERNIGHT OVER THE WEATHER 
CHRISTMAS IN SWEDEN 

BIRTH OF A FLORIDA KEY 
UNDERWATER SPEARFISHING 


FREEDOMS FOUNDATION 
AWARD 10 


“CHUCK HANSEN ONE GUY" 











———$__— 


EDINBURGH | 
FILM FESTIVAL AWARD 
TO 


“ANIMALS UNLIMITED” |) 

















AND OVER 300 OTHERS 
D. P. M. PRODUCTIONS, INC. 


REE Nf » N 


! ' ' ar ' ' 





12 YEARS EXPERIENCE WITH LARGE AND SMALL BUDGETS 
We specialize in QUALITY 


62 


NEWSREEL: TRENDS AND EVENTS 


(CONTINUED FROM PACE TWENTY-EICHT ) 


filmed by Atlantis Productions, Inc.; Petroushka, 
produced by Fine Arts Productions, Virgil, pro- 
duced by Richard Bagley. The Naked Eye, 
honored at Edinburg, was given “special men- 
tion” at the Venice Festival. Ld 


7 * 


General Motors’ “Safety Patrol” Achieves 
immortality After Years of School Shows 
* A 10-minute motion picture, emphasizing traf 
fic safety lessons for young Americans, has come 
about as close to immortality as any film may 
ever get 

The black and white version of Safety Patrol, 
for a long time the most popular safety picture 
in GM's film catalog, has gone into the archives 
alter 19 years of continuous service. 

At the end of 1955 it had delivered useful 
traflic safety pointers to 11,823,000 young Ameri- 
cans in the Sth, 6th and 7th grades. Recorded 
showings, as noted on the records of the GM 
Film Library, exceed 75,000. Many of the young- 
sters who saw it in its early years now have 
families—and cars——of their own. 


New Version in Modern Dress |s Released 


A new Safety Patrol, in color and sound and 
“modern dress” now has taken the place of the 
old picture. With the opening of the new school 
year it already is booked far in advance. Both 
old and new versions are productions of The 
Jam Handy Organization. 

The means of illustrating nine rules for pedes 


trian safety for both children and adults are the 


SYMBOL OF 


PROFESSIONAL 


QUALITY 





EMPIRE PHUTOSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN, 


same in the new as in the old picture. In fact, 
few script changes were necessary, even after 
checking against new safety regulations and the 
latest and best traffic practices. The new picture 
has the approval, as had the old, of the National 
Safety Council, the American Automobile Asso- 
ciation and the Detroit schools. There are. of 
course, new faces for the old—a new “Jimmy” 
and a new “Sergeant Sullivan” after these 20 
years. The original Jimmy has long since gone 
through the grades and college and is on his own 
in business, and his current “double” in the 
color picture converses with a new Sergeant 
Sullivan. 


There’s Another Jimmy in 1956 Version 
The Jam Handy staff which worked on the 


original Safety Patrol, and who were on the set 
when the new picture was made, recall one difh- 
culty that did not come up this time. The original 
Jimmy was a New York boy whose “pawked 
caahs” posed a problem in speech coaching for 
a production destined to be heard, as well as seen, 
from Bangor to Los Angeles. The new Jimmy is 
from New York, too, but did not bring a pro 
nounced Broadwayese with him. 

There are a few minor differences. The double 
soda that Sergeant Sullivan buys Jimmy for a 
good day’s work at his school intersection costs 
the sergeant more money at this time, and the 
sergeant himself is a slenderized version of the 
1937 man in uniform. Street scenes show more 
cars requiring even more precaution on the part 
of the young than twenty years back 

The new Safety Patrol won a Silver Reel award 


FOR 


“LIFETIME 


REELS & CANS 





INSIST v ON... 


Compco reels and cans offer you more plus value 
than any other! They combine an unusual durable 
quality with an attractive scratch resistant enamel 
finish thot puts them in a class by themselves! 
They're the only reels manufactured under “pre 
cision control” methods. Made of tempered, spring 
type steel, with die-formed sides—they won't warp, 
bend or twist and completely eliminate film 
wearing rubbing during projection and rewinding 
Whether you're storing, shipping or showing 
Compco reels ond cans give you that “safe for 
life’ protection your precious films need. Insist on 
Compco for the finest in reels and cans 


COMPCO CORPORATION 


| 2275 W. St. Paul Ave., Chicago 47, Ilinois 
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NEWSREEL: TRENDS AND EVENTS 


at the American Film Asembly national compe 
tition in Chicago and the Certificate of Merit at 
the Cleveland Film Festival. The new picture is 
available in 16mm for free loan through General 
Motors, Public Relations Staff—Film Library, 
General Motors Building, Detroit 2, Michigan. 
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Loop Training Film Technique Scores Real 
Success in Training Orchard Bros. Salesmen 


* Simple, face-to-face impact, viewer participa 
tion and penetrating repetition are the techniques 
of the “loop” training film. This technique is 
credited with schooling the trainee sales force of 
Orchard Bros., Ine., 


in three months increased company sales by 


into confident closers who 


25%. 

Dealers who market the company’s metal roll 
up awnings across the nation are solving the 
problem of training door-to-door salesmen with 
a kit of loop motion pictures which photographic 
ally place the salesman right in the doorway and 
make him see the sales situation from both the 
salesman and customer viewpoint. Orchard Bros. 
sells the training kit to the dealers. Included are 
a lOmm projector, the loop films and test papers 
So far, 500 kits have been distributed. 

In viewing the short, repeated loops of film, 
the trainee sees as though looking through the 
customer's eves, He fac es an expert fon screen 
salesman in the act of “getiing acquainted.” The 
trainee cannot see the customer but can hear his 
vor al responses, Dur ing the set ond loop sequen t,. 
the trainee is the salesman: he sees the customer. 
listens to the customer's objections and argues to 
overcome them. 

The trainee learns to demonstrate the product 
and close the sale in later loop sequences with 
the salesman and the customer alternately fa ing 
As the 


trainee 


the trainee, drawing him into the action 
screen customer shoots questions, the 
answers by demonstration. 

Sales adaptability is developed realistically as 
in subsequent sequences, new customers force the 
trainee to face new questions, overcome different 
objections. Finishing the course, the loop films 
confront the salesman with the initial sales bas 
riers: indifference, hostility, stubborness. Banter 
ing with the difficult customers on the screen, the 
trainee learns to get his foot in the door led 


“ * 


NAM’s “industry on Parade” Begins 7th 
Year of Weekly Showing on National TV 
* Boasting the longest continuous-run of any 
television series on the air, the Peabody Award 
winning /ndustry on Parade entered its seventh 
year of week-in, week-out showings on October | 

A public service feature distributed by the 
National Association of Manufacturers, the fil 
teen-minute filmed series is also seen in more 
localities than any other TV show. As of today 
it is shown in 265 cities in the United States and 
territories. In addition, through USIA’s “Voice 
of America” distribution, it is seen on 34 foreign 
stations, ranging in location from Bangkok, Thai 
land to Keflavik, Iceland. ed 


* * * 


International Harvester Co. Oversea Sales 
Film Uses Crash Technique at Showings 
* Wat hing an International Harvester ¢ ompany 
overseas sales film recently, 350 farm machinery 
dealers in England were stirred by a “smashing 
finish. 

Sitting in the Louis Room of London's Cafe 
Royal 


dealers possibly thought preliminary references 


a room located on the second floor: the 


2 


to a new B-250 “Little Giant tractor being 


brought “into this room” were an allusion to the 
(CONTINUED ON 


PAG! SEVENTY-FPIVE 
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WORLD'S FASTEST WIDE 
ANGLE LENS 


THE ELGEET ASPHERIC 
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12mm f/1.2 Wide Angle Lens 
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John A. Maurer 


4. A. Maurer Forms Own Firm 
for Research and Development 
John A. 


known in the motion picture and 


Maurer, a name well 


sound recording industries, has es 
tablished JM Developments, In 

116 West 29th Street, New York 
After terminating his connections 
“us president of J. A. Maurer, Ine. 
and of Precision Film Laboratories 
Inc, early this year, he has organ 
ized the new firm where, as presi 
dent, he will continue his activities 
in research and invention. He states 
that this will result in the produ 

tion of new equipment esper ially 
adapted to meet the advance ing needs 
of the motion picture and television 
fields, 

In his new firm, Mr. Maurer 
heads a full engineering and admin 
istrative staff, with facilities for the 
design and manufacture of precision 
equipment. Consultation is offered 
on photographic, opt al, electronic 
and mechanical problems 

Mr. Maurer has designed many 
items of equipment for motion pic 
ture film laboratories, of which one 
of the best known is the Maurer one 
lo-one opti al sound track printer 
He is knowa for his pioneer work 
in the devlopment and production 
f the Maurer professional LOmm 
camera, sound recorders and film 
phonographs. He also developed 
electrical printers for direct repro 
duction of magnetic sound to L6mm 
prints, 

In the field of aerial photography 
he has designed numerous pieces of 
equipment, The best known of these 
is the P-2 Strike-Attack-Reconnais 
sance camera, at present scheduled 
for use in new fighter aircraft of 
the United States Air Force. Ld 

. « « 
Nathanson Rejoins Sales Staff 
of Camera Mart, inc., New York 
* Al Nathanson has re-joined the 
sales staff of The Camera Mart, 


1845 Broadway, New York. 


Mr. Nathanson, who has consid 
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News of Staff Appointments and Company Organization 


erable experience in film produc 


Peter J. Braal Named Manager 
of Kodak Photo Illustrations 

® Peter J. Braal has succeeded Ken- 
neth W. Williams as manager of the 
photographic 


tion, as well as in film equipment 
sales, will act as The Camera Mart’s 
studio contact for sales and rental 
of production equipment illustrations division 
° ‘ . of Eastman Kodak Company's ad 
vertising department. 

Braal, with Kodak since 1933, has 
served as assistant manager since 
1947. His appointment was an- 
nounced by W. B. Potter, director of 
advertising, following Williams’ re- 
tirement. Williams, who joined Ko. 


Al Nathanson . . . to Camera Mart 


dak’s advertising department in 
1922, after serving the company in 
various sales posts, has headed the 
photo illustrations division since it 
was founded in 1947, 

Braal joined the advertising de 
partment in 1934 where he was con 


in slide film recording — 


ESI'means slide rule accuracy! 


Universal's exc lusive * Electronic Signal Inserter 
means exact placing and exact timing of the picture. 
Does away with the human element ol button push- 
ing With ESI, slide film pictures change where and 
when you want them to! Designed by Universal's own 
statt of enginecrs, ESI guarantees perfection m slide 
film production 

{ niversal’s quality pressings on pure vinylite come in 
tive different colors (red, blac lke, green, blue and gold) 
at no extra cost 

Universal Recorders —home of the finest sound facil- 
ities tor transc riptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC, 


6757 Hollywood Blivd., Hollywood 28, California - HO. 9-8282 


cerned with budgets, distribution of 
advertising materials and photo- 
graphs. At the New York World's 
Fair, he administered the produc- 
tion of photos for Kodak’s “Caval 
cade of Color.” 


Feldman a New Vice-President 
of Du-Art Film Laboratories, inc. 
® Louis “Doc” 
appointed vice president in charge 
of sales of Du Art Film Laborator- 
ies, Inc. 


Feldman has been 


Mr. Feldman has been associated 
with Du Art since 1933. For the past 
seven years he has been sales mana- 
ger, and three years ago, in addition 
to his other duties, he was appointed 
assistant secretary. 


Leonard H. Solomon 


Golde Mfg. Co. Appoints 
Solomon As General Manager 
° Appointment of Leonard H. Solo 
mon as general manager has been 
announced by Golde Manufacturing 
Company, manufacturers of slide 
projectors, spotlights and projection 
ACCECSSOTICS, 

Before joining the Golde organi 
zation, Mr. Solomon was with the 
Mitchell Manufacturing Co., Chi- 
cago, for 10 years; most recently 
as Manager of their Electronic Divi 
sion. Prior to that, he was associ 
ated with Excel Movie Products 
Director Henry King Acts 
in Civil Air Patrol Film 
An director 
took sponsored film directions re- 
cently when Henry King, of 20th 
Century-Fox, turned actor in a Civil 
Air Patrol motion picture now being 
produc ed by Robert J. Enders, Ine *s 
Washington, D.C. King portrays 
himself, a colonel in the CAP, in 
the film which will feature Tyron 
Power. 


entertainment film 


Robert L. 
Production Manager Stanley 5. Bass 
have returned to Washington from 
the Coast where the first phase of 
production was completed, Scenes 


Director Friend and 


were filmed at 20th Century studios 
and on location at Hollywood and 
Santa Monica. Final phases of the 
production 
London where 1 yrone Power is ap- 
pearing in The Devil's Disciple. 


will be completed in 
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\ CHECh-LIST UF 


THE CHRISTOPHER 


FILMS 


* These 14 16mm sound motion pictures are available at print 
cost from The Christophers headquarters, 18 E. 48th Street, 
New York City at print cost of only $30 per title. While the 
Christophers are not equipped to handle rental requests, 
numerous film libraries throughout the U.S. handle the films 
and they may be rented at $5.00 per rental from these sources. 
All films are in black and white only and average running 
time is slightly less than 30 minutes per title. 


Knock on Every Door—introduced 

by Bing Crosby, is a dramatic 
story revolving around a mother 
in-law’s work in her local precinct 
Although she had never been in 
volved in politics, aside from vot 
ing, a chance attendance at a pre 
cinct meeting set off the chain of 
that led 
tion in election work. It is a sig 


lonely 


events to her participa- 
nificant lesson of what one 
widow could do to stir up interest 


in local government 


Atomic Energy as a Force for 

Good—Paul Kelly plays the role 
ot a Texas rancher who first op 
poses and later supports a plan to 
bring an atomic energy plant to 
His change of attitude 
when 


his area. 


came about circumstances 
close to his heart made him realize 
that atomic energy was, in essence, 


a power for peace and so created 


by God for man’s benefit and 

help 

As You Make It—Hugh O'Brian 
and Teresa Wright are pre 


sented as a plant foreman and his 


wife who have been content to 
leave well enough alone when it 
They 


change their attitude and the re 
incidents 


comes to union activities 


sulting dramatically il 
lustrate that the problems of any 
organization can be solved only 
when the rank and file 


attend meetings and take an active 


members 


interest in the issues and affairs 


in que stion 


All God's Children 
ing story ol a 


is an appeal 
Korean 
veteran who returns home to find 


young 


that his battles have only just be 
gun. The film revolves around his 


decision to give up a promising 


and secure family business career 


and enter the classroom in order 
to protect the rights he has fought 
for. It points up the need not only 
for more good teachers but an 
alert public, if America’s schools 
ire to be strengthened and safe 


vuarded 


Television Is What You Make It 
Ruth Walter 


dramatizes some of the 


stars Hussey and 
Abel. It 
problems faced by the people be 
hind the 


story highlights the 


scenes in television. The 
activities and 
responsibilities of a producer who 
would present the 
that the 


wants but deserves 


high quality 


shows public not only 


Government Is Your Business 
stars Arthur Franz in a dramatic 
story of one young man’s efforts to 
take an active interest in govern 
Although he 


practical 


ment. had had no 


experience in politics, 
this young man ran against a po 
litical machine that had governed 
his town for years. His decision 
brought many hardships on him 
self and his family but his cam 
paign and final election prove the 
that 


government of 


point “either you run your 
government will 


run you.” 


Lincoln Speaks for Himself—Dan 
Reed Hadley 
are presented in this portrayal ol 
\braham Lincoln 


own letters and speeches as history 


ny Thomas and 


based on his 


records them. In a most efiective 
manner, Lincoln is portrayed as a 
man and as a leader. In each in 
stance, it is his deep spiritual con 
viction that forms the basis for his 
greatness 

The Gentle Warrior—with an in 
troduction by Thomas 


Dorothea 


Danny 
dramatizes the life of 
Lynde Dix. In an age when the 


mentally ill were treated as crim 
inals and housed in jails, Miss Dix 
humane 


began a campaign for 


treatment and understanding 
Though her ideas and plans were 
constantly opposed and misunder 
eflorts 


end of her life, 127 


stood, her were relentless 
and by the 
mental hospitals had been started 
Chis one woman had established a 
new attitude and treatment for the 


mentally ill 


The World Starts with Jimmy 
Dorothy Malone 
and William Campbell are pre 


Bing Crosby 


sented in this dramatization of one 


aspect of juvenile delinquency 
The film emphasizes a positive ap 
proach toward correcting and fore 
stalling the 


problems of young 


people. By means of several inci 
dents in the life of an 18-year old 
boy who had drifted into delin 
quency, the film depicts his change 
of outlook 


vidual 


caused by one indi 


who took the time and 


trouble to bring out the best that 


was in him 


A Link in the Chain 
Cagney in an outstanding pet 


stars James 


formance as a college teacher. As 


CONTINUED ON Tih NEXI 
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associated studios 


detroit - 
new york - 

los angeles - 
san francisco - 


now you can get 
35mm color slide 
copies identical 
with originals 


... at the price 
of ordinary 


“duplicates 4d 








i 
( |DENTICOLOR 
LABORATORY 


1104 FAIR OAKS, SOUTH PASADENA. CALIFORNIA 
= 


economical - professional 
motion picture production 


film associates 


of 


610 


michigan,inc. 


north woodward avenue 


birmingham, michigan 


$619 


telephone 


in 

chicago 
new orleans 
balitimore 
houston 
washington - st. louis 











midwest 4 





james e. maclane 


executive producer 

22 years professional 

experience in film 
production 


You can’t tell the copy from the 
original. Years of color experience 
and new, exclusive photo-optical 
equipment give us precise control 
over color balance, density and 
definition. Quality is consistent 
throughout any size run 

If color balance in your original 
isn't true, we can often improve it 
in the copies, Send us your originals 
in artwork or transparency form 


a complete service in 35mm 


film strip masters 
and release prints 


We handle every step — from creating 
a superbly balanced master copy, 
through printing, packaging, 

labeling and mailing release prints 
Titles, captions, frame numbering 
and special effects on request 

Need just a few prints? 

We'll make copies direct and 

save you the cost of a master 


Send for literature 
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901 GOLFVIEW TERRACE 
WINTER PARK, FLORIDA 
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Turbine-cooled projector with 
fixed magazine for 16 slides 
Has built-in 500 watt pro 
jector, 5-inch projection jens 
7-second automatic and push 
button controls. Stides 
change automatically but 
any one may be referred back 
to by @ quick turn of the 
magazine drum. Can aiso be 
had with interchangeable 
magazines 


YOU 
ARE GOING 
TOGETA 
PROJECTOR 


SELECTROSLIDE 
JUNIOR 


750-1000 watt, turbine-cooled 
projector. Changeable 48 
slide magazine. 5S-inch anas 
tigmat lens. 7 of 16 second 
automatic control of remote 
control 


WHY 


Runs continuously 
over long periods of time 


NOT GET 
THE BEST without attention. This 
? model also available with 


g various focal length lenses 
from 2 to 10 inches 
STANDARD 


SELECTROSLIDE 


Now 32 years of scientific experience and research make 
SELECTROSLIDE the discerning selection for your exacting requirements 


There is a SELECTROSLIDE to fit every projection problem — consult us 


Wlustrated literature available — no cost of obligation 


Spindler & Sauppe 10 


27201 Beverly Bivd Calif Phone DUnk 


Los Angeles $7 


rk 9.1288 
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Professor Graham, Cagney looks 
back over his 4% vears in the class 


Though fee] 


that he has accomplished little of 


room inclined to 
worth during his teaching career 
the film shows how the prolessor 
influenced the lives 


changed and 


of his students by his patience 
vision and conviction of the worth 
of each student 


and power 


Damien McNally 

and Victor Jory in a dramatiza 
tion of Father Damien and his life 
among the Molokai 


Scenes depict his work among the 


stars Stephen 


lepers ol 


islanders to whom he gave a reason 
and The film 


eventually overcame 


purpose for living 
shows how he 
the extreme hostility of one leper 
who tried to drive him out of 
Molokai. It is a striking picture of 
how one individual administered 
to both the spiritual and physical 
needs of 


all but 


are ad disease 


a peopl who had been 


forsaken because of thei 


The Two Worlds of Ann Foster 
with Barbara Stanwyck and Vir 


vinia Grey, is a dramatization of a 


successful young designer whose 


job has brought her “everything 


that money can buy” except hap 
piness. The gradual realization of 
what she might have done with 
her life and still can do is the 


Rugged TV Camera Affords 

Close View of Weapons Test 
*A rugged new television camera 
which contributes to efficiency and 
safety in weapons testing, and which 
may prove valuable in dangerous 
industrial observation jobs, recently 
was demonstrated at the Chinco- 
teague, Vermont, Naval Air Station 
by the Navy and the manufacturer, 
General Precision Laboratory of 


Pleasantville, New York. 


Officers of the Navy, Air Force 
and Marine Corps were able to 
observe the performance of high 


powered, advanced weapons from a 
distance of three feet—the distance 
the tv camera was located from the 
weapons—while looking at a motion 
picture-size screen situated 150 feet 


away from the firing bay. 

Effecting the display by the Air 
craft Weapons Department of the 
Naval Test Sta 


tion were the new tv camera mount- 


Aviation Ordnance 
ed on a tripod close to the firing 
weapon inside the test chamber, and 
another 


small camera 


five-pound 
peering through the glass observa 
tion port in the two-foot-thick con 
wall at the 


chamber. 


crete rear of the test 


» 
Pictures from either camera, con- 





theme of the story and the high 
point is reached with her under 
standing that true happiness comes 
from giving and not merely taking 


from lile 


Decision for Life—starring Cathy 

O'Donnell, dramatizes the early 
life and career of Florence Night 
ingale. When the 
is portrayed as a young society girl 
in London of the 19th century. As 
the story 


film opens she 


unfolds, she leaves the 


life she knew and rises above the 
opposition of family and friends 
to pursue what she felt 


purpose of her life 


was the 
Her triumph 
constant obstacles led to the 
foundation of 


over 
modern nursing as 
an honored and respected profes 


sion 


Sentence Deferred—starring Edgar 
and 
Stanwyck film 
which pays tribute to John Augus 


tus, the 


Buchanan featuring Bar 


bara s a dramatic 


founder of the court pro 
This New England 


had no knowledge of 


bation system 
bootmaker 

the facts of law, but his love of 
men and his desire to rehabilitate 
those who had made mistakes led 
to his significant contribution to 


film 


America’s legal system. The 


portrays how one average 


vidual can make a vital contribu 


tion toward changing the world 





Officers view firing detail via TV as cameras 
show actual operations on the range 


trolled by a switching device, were 
relayed to a tv projection system in 
the viewing room where the large 
group of officials was able to watch 
the proceedings easily and safely. 


The 


transmitted clear, detailed pictures 


closed circuit tv equipment 
of the tests despite noise levels well 
120 and the shock 


waves produced by the firing wea 


over decibels 
pon. The equipment also provided 
close-up views of the weapons in 
action which previously were im 
possible to obtain because of neces 
sary safety factors. 

Prior to application of tv, only a 
few persons have been able to look 
through the observation port of the 
chamber at one time to watch the 
weapons tests. } 
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A typical lighting problem was this orchestra shell at Interlochen. 


Famed Interlochen Music Camp Filmed in Eastman Color 


* The story of Michigan’s famous 
National Music Camp at Interlochen 
has been recorded for posterity. 

Capital Film Productions of East 
Lansing has just completed a l6mm 
film in Eastman color of this Mecca 
of music-lovers showing American 
youth playing American music in 
American surroundings. 

One of the most inspiring scenes 
of the film is the interpretation of 
Ferde Grofe’s “Grand Canyon 
Suite,” played by the National High 
School Orchestra under the direc 
tion of Dr. Joseph Maddy, founder 
and president of the camp. Actual 
scenes from the Grand Canyon, in 
cluding sunrises, sunsets, cloudburst, 
mules on the trail and the painted 
desert were used to convey the mood 


to the audiences. 


Intensive Planning Was Needed 


Intensive pre-planning by Capital 
Film made this complicated produc 
tion possible. Sixty five thousand 
watts of incandescent light was in- 


corporated in the famous bowl at 





THE ONLY 
GUARANTEED 


FILM SCRATCH 
REMOVAL 
SERVICE! 


Guaranteed RAPIDWELD process restores 
used, worn film, removes scratches 
RAPIDTREAT protects new film 

Add hundreds of showings to any film! Cut 
costs drastically! 

See how Rapid’s unusual low cost saves 
thousands of film dollars for top-name 
clients—and precious hundreds for smaller 
accounts. Send for VALUABLE informative 
booklet ON FILM CARE. 


“The Film Doctors” 


Rapid FILM TECHNIQUE, INC. 


37-02F 27th St., Long Island City 1, N.Y 











NUMBER 6 VOLUME 


17 


the camp. This and natural sunlight 
provided the necessary illumination 
of the 270 National High School 
orchestra musicians, 

During an eight hour period all 
five movements of the Grand Can 
yon Suite were photographed to the 
playback of a previous recording. 

All of the Arts Are Taught 
National Music 


camp is an unusual and interesting 


Interlochen’s 


place. All the arts are taught there. 
Classes in ballet, drawing and paint 
ing, drama, radio and television and 
recreational activities keep the 1200 
The 
of these 
various departments of the camp in 


students active and interested. 
viewer is taken on a tour 
the opening sequences of the film, 
The music camp has been in oper 
ation for over a quarter of a cen 
girls 


tury. Thousands of boys and 


of many ages, nationalities and 


pz 
walks of life have been going to In 
terlochen to join in the promotion 
of world friendship through the uni 
versal language of the arts 
Because of Interlochen’s interna 
tional scope it is planned to distrib 
ute the film to foreign countries to 
show the influence of American cul 


ture on youth. 
Produced by Robert Hunter 


The film 
directed by 


is titled Interlochen. Wt 
W illiam Neale 
Kirshner and produced by James 
Robert Hunter. 
nators were Lyman Starr and Roger 
Jacobi of the National Musi 
Camp. ° ° ‘ It 
A Fiim on Communications 

* MeMurry-Gold 
nounces that prints of Person to Per 
with 


avail 


was 


Production coordi 


Productions an 


dealing 
facts in this field, are 
able at $100.00 in black and white. 
Address 139 South Beverly Drive, 
Beverly Hills, California bd 


son Communication 


basic 
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| COMPLETE SERVICES TO PRODUCERS OF 16mm 
| MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 





GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Tilting and Animation 
Release Printing 
Magna-Striping 

Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


TELEPHONE DEARBORN 2-6286 








dentify Films Instantly 


The Moy iss 
Visible Edge Film 


Numbering Machine 





Unnumbered films cause 
contusion & loss of time. 


The MOY edge numbers every 
foot of 16, 172, 35mm film 
and simplifies the task of 
checking titles and footage. 


MOY 





Write tor brochure 


With NEW improved non-clog inking system, $2475 


“Ss 


Present MOY 
owners can easily 
install the new 
and improved 





inking system! 
5. O. $. 


AMONG RECENT PURCHASERS ARE 
Eastman Kodak Co., Rochester, N.Y Consolidated Film Labs 
General Film Labs., Hollywood, Calif. Eagle Labs., Chicago, Ill 
Reeves Soundcratt, ow rg Conn. Cinerama Productions, New York 
American Optical (Todd-AO), Butialo Columbia Broadcasting System, N.Y 


Ft. Lee, NJ 


TIME PAYMENT PLAN — Convenient payment terms arranged 


You may apply your idie or surplus equipment as a trade-in 








TWO GREAT 


Featuring the startling new S6D 
TRANSISTOR printed circuit amplifiers 

NOW Trade in your outdated equipment while you 
allowances on Magnasync 


NAMES JOINED! 
5.0.5. 1S NOW STANCIL-HOFFMAN DISTRIBUTOR 


Synchronous Magnetic Recorders with 
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Pretty Katie Hughes presents a Canyon Films’ 
birthday cake to Bob Martin, KPHO.-TV, 
Phoenix television station 

Canyon Films Says “Thanks” 

to Sponsors on Third Birthday 
A little cheesecake went along 
with the birthday cake when Can 
yon Films of Arizona celebrated its 
third birthday in business. 

In a turn-about move, Canyon 
Films presented birthday cakes to 
its customers in the advertising field 
and sent pretty model, Katie Hughes, 
to make the presentations. 

In customers’ offices Miss Hughes 
went through a short appreciation 
ceremony by presenting the cake, 
lighting the three candles, and say 
ing on behalf of Canyon Films 
“Happy Birthday to Us—thanks to 
you!” 

Canyon Films of 
duces motion pictures for television 


Arizona pro 


advertising and industry. Owned by 
Robert Allen and Ray Boley, the 
firm is located in Phoenix at 834 
North 7th Avenue. Wy 


7 + 
Gil Bucknum Becomes Partner 
of Rippey, Henderson, Kostka 
* The partners of Rippey, Hender 
son, Kostka & Company, 
advertising 


Denver 
agency, announce the 
inclusion in the firm name of part 
ner Gilbert H. Bucknum. The agency 
will be known from now on as Rip 
pey, Henderson, Bucknum & Com 
pany. 

Gil Bucknum joined the ageney 
in February of 1944 as the third 
member of the staff, becoming a 
partner in 1946, He assumed charge 
of the motion picture department al 
that time, and has produced busi 
ness films for such firms as the Ideal 
Cement Company, J. Penney 
Associates, 
Kuner Linpson Lake | rie | hngineet 
ing Corporation, and Cargill, Incor 


porated 


Company, Colorizer 


Kingsley to Geo. Blake Staff 
* Robert J. Kingsley, co-founder 
and former chief of production of 
lelenews, Inc. has joimed George 
Blake Enterprises as producer 


People wou 


Harry H. Birch New Exec. 
Vice-President, Filmack Studios 
* Appointment of Harry H. Birch as 
executive vice-president of Filmack 
Studios, Chicago, has been an- 
nounced by Irving Mack, president. 

tirch assumes direction of Fil- 
mack’s live action production and 
will be in charge of the studio’s new 
sound stage. Formerly he was chief 
cameraman and camera department 
head for WBBM-TV, Chicago CBS 
station. He had held the same posi- 
tion previously with WBKB, Chi- 
cago ABC outlet. 

In earlier years, Birch worked for 
the Rothaker Film Company, Gou- 
mont News, Pathe News and Fox 
News. He headed his own commer- 
cial film producing organization and 
World War Il 
films for the Navy. 


during produced 


whe 


‘oP iclures 


Roy Pinney Productions, Inc. 
Acquires Three-story Studio 
*In an expansion move, Roy Pin- 
ney Productions, Inc., motion pic- 
ture producer, has taken over the 
three-story air conditioned building 
at 149 East 69th Street, New York 
City—an address once well-known 
as that of Edward Steichen, dean of 
commercial illustrators. The new 
studio is 100 feet deep and 25 feet 
wide, with a skylight covering half 
the area. 

Roy Pinney, engaged in produc- 
ing a film series for television star- 
ring Ivan T. Sanderson, accompa- 
nied the scientist-author-explorer on 
an archaeological expedition to 
Guanajuato, in Guadalajara, Mex- 
ico, this summer. Pinney and crew 
filmed on this location another epi- 
sode of the tv series. 





specify DU ART JET-SPRAY 


processing 


Producers are invited to utilize the advantages of 
Jet-Spray processing. We will process at no 
charge, any black and white negative, ani- 
mation negative, or sound track negative, 


for test purposes. 
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Howie Seaman. . 


. to Niles 


Seaman to Fred Niles’ Staff 

® Howard Seaman, award-winning 
motion picture cameraman, has 
joined the Fred Niles Productions 
staff in Chicago as head cameraman. 

Seaman has worked on television 
commercials for such accounts as 
Johnson’s Wax, Oscar Mayer, 
(Quaker Oats, Elgin Watches, Parker 
Pens, Swift, Kraft Foods, Sinclair 
Oil. He has won photography awards 
for his work on Parker Pen and 
Johnson’s Wax commercials. He will 
be working with Jack Whitehead. 
internationally-known cinematogra 
pher, who joined Fred Niles in 
March. 

Seaman began his career almost 
$0 years ago with Burton Holmes. 
In 1939, he joined the Chicago Film 
Laboratory where he has been a 


cameraman for the past 17 years. 
. * 7 


Charles Van Bergen Named 
Marathon TV News Director 
Charles Van Bergen has joined 
Marathon TV Newsreel as director 
of news and special events. His ap- 
pointment to the motion picture pro- 
ducing-distributing firm was an 
nounced by Konstantin Kalser, presi- 
dent. 

Warner 
Pathe News for 17 years. Earlier, 
he had been with the National 
Broadcasting Company. 


Van Bergen was with 


. ° ° 
irvin Spence, Cartoon Vet, 
Joins Animation, Inc., Staff 

* Irvin Spence, formerly with Met 
ro-Goldwyn-Mayer, has joined the 
staff of Animation, Inc., in Holly 
wood. In the industry for 20 years. 
Spence built his reputation at 
MGM's cartoon department where 
his work helped the studio win Os 
cars, 

“There's more excitement and 
challenge to creative talent in the 
commercial end of animation than 
on the entertainment side,” observed 
Spence, who has worked for several 
major film cartoon makers includ 
ing Walt Disney. 
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Charles B. Tranum, head of New York talent 
agency, whose recent article in these pages 
No. 5, Vol. 17) has drawn many favorable 
reader comments. Sequel pieces are prom 
ised for early issues 


Completes Marine Reserve Tour 
@ Lt. Colonel Wallace B. Stanford, 
Jr... USMCR, in the dual role of 
assistant to the president, Raphael 
G. Wolff Studios. Hollywood. 


and public information officer, 12th 


Ine.. 


Marine Reserve District. recently 
completed two weeks active duty at 
the Landing Force Training Unit 


Pacific, Coronado, California. 

The dramatic behind the lines res 
12 Cath 
and Methodist Mission 


two 


cue of a Mother Superior, 
olic Sisters 
children from 
enemy held jungle, is one of the mo 
tion - worthy highlights of 
Colonel Stanford’s military 

Colonel Stanford, 
in the Marine Corps Reserve, holds 
the Presidential Unit Citation with 
“tar. 


aries, and an 
picture - 
career 
with 22 years 


* a a 


Song Ad Productions Opens 
Business Picture Division 

A new pro- 
duction of business and educational 


film division for the 


motion pictures has been announced 
by Robert Sande, president and ex 
ecutive producer of Song Ad Film 
Radio Productions, Hollywood. Live 
action and animation will be 
pled with original Song Ad musical 
scores and other sound techniques, 


Sande said. 


The new production division will 


Dave Titus, who has 
been radio-tv director of Cole & 
Weber, Seattle. Titus is to be a Song 
Ads vice-president. He has a back- 
ground in ad agency 


be headed by 


radio, tv and 


film production in Southern Cali 


fornia and New York. 


Noble to Metropolitan Museum 
® Joseph V. Noble. 


president of Film Counselors, Inc., 


formerly vice 
has been appointed Operating Ad 
ministrator of the Metropolitan Mu 
seum of Art. 





Close & Patenaude Form Studio 
* k. Burt Close and Joseph A. Pate- 
of 


have 


naude, former vice-presidents 


formed their own company, 


Patterson Productions, 
known 
Offices have 
Wilmington, 


Fox Building in 


as Close and Patenaude. 
been established in 
Delaware, and the 
Philadelphia. 

The new company will specialize 
in merchandising, sales promotion, 
and dis- 


sales training, slidefilms, 


tributor and dealer presentations. 


Mr. Close was formerly adver- 
tising manager of the Air Condi- 
tioning Division of RCA Victor. 


Reden Named Animation Chief 
* Film Creations, Ine. 
ed Morey Reden as director of its 
expanded staff. Mr. 
Reden previously associated 
with Disney Studios, TV Spots and 


Present 


has appoint- 


animation 

was 
) 

Pictures. 


Academy assign- 


ments of the firm include films for 


Savarin Coffee, International Latex, 
American Oil Company and Gene 
ral Electric. 

Rita Cummings to Terrytoons 
* Rita Cummings has joined Terry 
toons, a division of CBS Television 
Film as publicity 
She handle publicity 
four phases of the 


director. 

for the 
Terrytoons op 
tele 
merch 


Sales, 
will 
theatrical 


eration: cartoons, 


vision programs, character 
andising, and the studio’s newly de 
veloped area of television commer 
cials. Miss Cummings was formerly 


PR director for UPA. 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, LY. 
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EVERYTHING 


FOR MOTION PICTURE AND TELEVISION PRODUCTION 


BARDW ELI ~Me ALIS ER LIGHTS bilm Vie wer is especially designed to facili 
complet stock of 750 to 1000 watt spots tate viewing original negative film without 
and accessories. From $81.00 scratching. Ideal for Editors, Laboratory 
Workers, Animators and T.V. Technicians 

A.CLE. Rotary Viewer: $159.50, Footage 
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DIRECTOR | 
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“SOUND | SCENE 


DATE 


CAMART SLATE 
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This is the 
$11.7 
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AND CLAPSTICK 
Large professional size for sound productions 
all essential information 
same slate that originally sold for 
» Now only $4.75 plus postage 
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$64.90, 


Frame Counter Optional 





Lubristyl Precision Oiler 
al for oiling equipment which is 
tal 
O oiled 


hard 
Press point of needle down on spot 
freely, Dy re 
After 


and oil will flow 
oil flow is controlled 
released 


lus oil is sucked 


nye pressure 
ure is 







juantities of six, 
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This 3-Wheel Collapsible 
Tripod Dolly Is . . 


especially designed to meet the de 


mand for convenient mobility § of 


comeras on location or in the studio 


Dolly can be used with any profes 
sional or semi-pro tripod. The tripod 
is fastened firmly to the dolly by o 
clamp at each leg tip. The special in 
dividual caster locking system makes 
it possible to lock either two or three 
wheels in a parallel position, enabling 
dolly to track in a straight line for 
rolling shots 


Dolly folds quickly 


compact, eaty -to-corry 


into a 


single 
unit, 23 inches 
in length, weighing 14 Ibs 

Write fe 


Prices and Literature 


Plaza 7-351) 


FOR MOTION PICTURES AND TY 
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Hlere’s the anewer to one of your ereatest problems 
preserve film indefinitely. VPERMAFILM does the job 


tively. Here's how! 


how to protect and 


nt effec 


and deo 


lat PERMAPILM is applied to the gelatin side of the film to protect it 





againet abrasion & 
ie 
2nd: Silicone ix upplied io the soetate le to imereune lippage and 
thereby, reduce the number of baw ratehe 
d Sete up a lusting guard against abrasion 
d Prevents warping buckling, curling hs 
d Renders film impervious to weather conditions. Pre 
vents brittlhenes. sand curling 
Jf Prevents static electricity , 
oF 
Jf Cleanse film suaranteed not to effect ite photo ye 
araphic quality ty 
% 
cive PERMAPFILM a try. One gallon ufficient to treat at least 80,000 feet me 
of lémm film. Or, we will treat the film for you and aleo will service it at cig? 
your request, This service includes cleaning, re humidification, inspection, and et 
the repairing of broken plices and perforations, Kates on request Bf 
ln order to demonstrate the effectiven of our product, we will gladly 
ireat a reel of your film free of charge é 







We will he happy to anewer any enquirte sboul our product and services 


Very truly yours 


Ronald KR. Savin, V. Pres 






PS: Write PERMAFILM, 117 W. 48th St., New York City 


THE BLUE CHIPS of Audio-Visual Products and Services 
Are Found in the Advertising Pages of BUSINESS SCREEN 


358 Audio-Visual Dealers 


across the country offer you 
expert projection service... 








Por perfect showings in your meetings exhibits and 

Other functions involving the use of audio-visual 

ejuipment, call on a NAVA Audio-Visual Dealer. As 

a specialist in audio-visuals, he has the equipment and 

experience to furnish 

@ Motion Picture Projection @ Tape Recording of your 
meeting 

@ Public Address Equipment 

@ Equipment rental—projectors, 
screens, recorders 


@ Slide or Overhead Projection 
© Filmstrip, sound filmstrip 
projection 


Other services of NAVA dealers include rental and sale of audio- 


visual materials and equipment, and repair of equipment 


For a list of NAVA dealers coded to show their services, write to 


NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 


2540 Eastwood Avenue « 





Evanston, Illinois 
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“IDAHO AND ITS NATURAL RESOURCES” 


(CONTINUED FROM PAGE 45) 


civil aeronautics, fish and game 
management, highways, and trans 
portation. Also participating were 
representatives of cattle and sheep 
associations executives of power! 
companies, financial institutions and 
private industry. 

This coordinated approach devel 


oped a basic which 


story pattern 
later emerged as the filmscript. 

The seript called for dramatizing 
Idaho's beginning 
with the arrival of Lewis and Clark. 
led by 
Following this was the era of the 
Fur Brigade and the trail-blazing 


Mountain Men, then the saga of the 


early history. 


Sacajawea the Indian girl. 


wagon pioneers rolling west along 
the old Oregon Trail. 


Gold Rush of 1860's Shown 
Next, came Idaho's gold rush of 
the 1860's and an incident based 
on the chance discovery of lead 
silver ore by a hardrock prospector, 


Noah Ke llogg. 


Gem State's fabulous lode mining 


which ushered in the 


industry. Also specified in the seript 
were film coverage of Idaho's basic 
industries and a review of the 
States many scenic attractions and 
all-season outdoor recreation facili 
lies. 

Highlighted in the 


quence were trips through a zin 


mining se 


smelter and one of the Nation’s most 
modern lead-silver mills; inspection 
of a floating monazite dredge and. 
later, its associated rare-earth pro 
cessing plant; a visit to an open-pit 
phosphate mine on the old Fort Hall 
Indian Reservation; and a tour of 
the Atomic 
National Reactor Testing Station in 
southern Idaho 


Knergy Commission's 


Log Drive Is Spectacular 

\ forestry episode presented the 
challenge of filming one of the Old 
West's last remaining spectac les, the 
annual log drive down the Clear 
water River, also a visit to the 
world’s largest white pine sawmill 
and adjoining pulp-paper mill. An 
other s¢ quence was devoted to north 
ern Idaho's modern fire protection 
activities, including the drama and 
excitement of watching a forest fire 
being brought under control. 

lo depict Idaho's varied agricul 
ture, the script required statewide 
camera coverage of many different 
kinds of farming activities designed 
to show how a varied climate has 
made the Gem State America’s lead 
inp producer of field and garden 
seeds, and how rich vol anit soil 
has brought forth a modern Garden 


of Eden in the Snake River Valley. 


The script also demanded shots 


of Idaho's wonders: A 
glimpse of a waterfall higher than 
Niagara (Shoshone) 


scenic 


: the far-famed 
River of No Return; a fishing trip 
for giant Kamloops trout on Lake 
Pend Oreille: a visit to Craters of 
the Moon National Monument: and 
a winter sports frolic at world re 
nowned Sun Valley. 


Production by Norman Wright 


Responsibility for transforming 
the seven-league boot requirements 
of the script into a documentary film 
was assigned by Richfield to Nor 
man Wright Productions of Holly 


wood, 

Because of the distances involved. 
the number and remoteness of film 
locations, and the four-season shoot 
Wright 


tions decided that in addition to an 


ing requirement, Produc 
assigned camera crew, it would em 
ploy local photographic talent. Con 
sequently, two resident Idaho cam 
eramen were hired for general cov 
erage of scenic views and shots not 
requiring lighting, staging, or direc 
ing of actors. The scripter, Barney 
Petty, was engaged to act as director 


and associate producer. 


Top Men Behind the Cameras 


Filming of northern Idaho’s col 
orful “panhandle” country was as 
signed to Ross Hall, one of Amer 
ica’s top ten outdoor photographers. 
The job of capturing the natural 
beauty of central and = southern 
Idaho went to Hart Empie, writes 
vivid ekto 


chromes are helping win national 


photographer whose 
acclaim for the magazine, “Scenic 
Idaho.” The major portion of the 
film, particularly industrial inte 
riors, was photographed by camera 
man Pat Corbett, who also super 
vised filming for Frederick K. Rock 
ett of Richfield’s award-winning 
W ildflowers of the West and the 
Sinclair Oil 


Bureau's Company 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quolity 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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sponsored film, Oklahoma and Its 
Natural Resources. 

In bringing the Idaho story to 
the screen, good use was made of 
the versatility of the 16 millimeter 
camera. The picture opens with pre- 
dawn darkness gradually brighten- 
ing into full daylight, with the sun’s 
rays slowly moving down the gran- 
Idaho’s massive Saw- 
tooth Mountains. Before this could 
be filmed the cameramen had to de- 
termine the 


ite sides of 


hour and minute at 
which the morning sun would first 
illumine the crown of the highest 
peak, and how long thereafter in 
minutes and seconds it would take 


for full daylight to flood the scene. 


Stop Watch Study of Lighting 


\ stop-watch study of lighting 
conditions was made at daybreak 
the morning before shooting was 
scheduled. Knowing the footage re- 
quired for the scene and the time 
needed for the sun to move down the 
mountains, it was possible to com- 
pute the correct time-lapse interval 
for filming the scene one frame at a 
time. 

The exact position for the camera 
tripod was marked by a pyramid of 
stones, since the crew would have 
to set up and compose the scene in 
darkness the morning. 
One critical factor remained at the 
moment of filming: To guess from 
the brilliance of the stars before 
dawn what aperture would be need- 


following 


ed an hour later when the scene was 
fully lighted by the sun. 


Dramatic Interpretation of Title 


Filmed with a Bolex camera at 
5.6 with five-second intervals be- 
tween single-frame exposures, the 
resultant scene explains dramatically 
the origin of the name “Idaho” 

a derivative of the Indian “Ee-dah- 
ho,” which means “Behold, the sun 


is coming down the mountains!” 


For historical authenticity, the 


Lewis Clark 
filmed along the actual route taken 


and sequence was 


by the famous explorers. Authentic 
costuming was based on research 
conducted by the office of the Cura- 
tor of History, Los Angeles County 
Museum. Long rifles, knives and 
powder-horns for the Mountain Men 
were furnished by the Idaho State 
Historical Society. 


Historical Accuracy a “Must” 


After careful research, the pro- 
ducers decided to have the expedi- 
tion carry a “Betsy Ross” American 
flag with a circle of 13 stars, rather 
“Fort McHenry” flag with 
three rows of five stars each. Al- 
though the Fort McHenry 
had been approved by presidential 


than a 
pattern 


proclamation in 1796, nine years be 
fore the history-making expedition, 
the United States Army did not offi- 
cially adopt the Stars and Stripes 
until the period of the Mexican 
War, and it was the prerogative of 
each military leader to carry any 
banner he chose. Since most of the 
illustrated histories of the Lewis and 
Clark Expedition show flags with 
the circular star pattern, the Betsy 
Ross flag was used in the film. 


Filmed on 150th Anniversary 


The roles of Lewis and Clark and 
the Mountain Men were played by 
members of the Orofino Chamber of 
Miss Moffatt, a 
17-year-old Nez Perce Indian girl 
from Kamiah, Idaho, 


sac ajyawea, By coincidence, the se 


Commerce. Dixie 


was cast as 


quence was filmed 150 years to the 
day after Lewis and Clark passed 
the exact spot, according to origi 
nal journals of the Expedition. 

To symbolize the Indian in Ida 
history, a Nez 
Redheart 
chosed to sit aside a spotted Apa 
brilliant 
back 


ground of towering mountains. Two 


ho’s early Perce 


youth named Jesse was 


loosa stallion, framed in 


autumn foliage against a 


simultaneous takes were made of 


this scene—one with a Bolex cam 
era using a Pan Cinor Zoom lens, 
74) 
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ESTABLISHED 1928 
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OPTICAL EFFECTS CHART & INFORMATION 


(4241 NORMAL AVE., 


HOLLYWOOD 29, 
NOrmandy 3-9331 


CALIF. 











NUMBER 6 VOLUME 







17 ¢ 1956 











































New—- SYLVANIA 


CERAMIC. BLUE TOP 


PROJECTION, LAM 


Cc ~~ 









/ reste of the greatest projection 
/lamp developments in 
/ the last decade 


~ * 

Brighter—Ceramic Blue Top won't scratch, chip or peel like 
ordinary painted tops . . . filaments are machine made 
for brighter pictures. 


Cooler—Ceramic Blue Top is bonded to the glass . . . improves 


heat dissipation. 


Longer Lasting—Cooler operation of Ceramic Blue Tops as- 
sures longer lamp life. Another plus: exclusive Sylvania 
shock absorbers protect filaments in larger lamps from 
vibration. 


Specify Blue Top Projection lamps for your projector equipment 
-»+ your slides and movies deserve the best! 


Sylvania Electric Products Ine 
1740 Broadway, New York 19, N. ¥ 


¥ SYLVANIA ... fastest growing cote in sight! 


LIGHTING + RADIO + ELECTRONICS + TELEVISION + ATOMIC ENERGY 


lighting problems? 


call Jack Frost 


Any time the job calls for extra light 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem 
porary lighting facilities. 


Our complete equipment and expert 
skills in lighting have been used for 
years on some of the country’s top 
shows, movie sets and TV productions 














Rental Equipment at low cost. Service 
includes installation and removal all at 
the one low cost. 


JACK A. FROST 


Department BS 
234 Piquette Ave., Detroit 2, Mich. 
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Camera Equipment Company 
to Distribute Maurer Cameras 
* Appointment as exclusive distrib 
utor in the United States for all 
Maurer Cameras and recording 
equipment has been announced by 
Camera Equipment Company, New 
York. 

The firm’s distribution right in 
cludes the Maurer Professional 
l6mm Camera, which has all con 
trols and indicators directly at hand 
from shooting position, so that the 
cameraman need never change posi 
tion. The ‘ ompany "’ extensive repau 
department has been designated as 
authorized service headquarters for 
Maurer equipment and accessories 

Camera Equipment Company has 
announced a new 110-volt AC syn 
chronous motor for the Cine Kodak 
K100 Camera. This motor drives 
the camera at the exact speed of 24 
frames pet second, No sper ial tools 
are required to attach the motor to 
the camera. Also available is the 
new Saft Voltabloc Nickel-Cadmium 
battery, which is hermetically sealed 
and described as practically inde 
structible. It may be used for all 
types of motor-driven cameras 


Stancil-Hoffman Announces 
Detachable Flange Reels 
*Villing the need for a quick 
loading film reel for magnetic re 
corders, motion picture projectors 
laboratory processing and editing 
Stancil-Hoffman Corpo 


ration, Hollywood, California, has 


announced the development of de 
tachable flange reels for lomm 
17.5mm and 35mm sizes 

The 1,200-foot reel has a remoy 


able flange which allows the raw 





stock to slip over the reel hub and 


the ilange then is set in plac e by a 
half-turn to a firm locking position 
The reel is made of aluminum so 
that magnetic film may be erased 
and safely handled. 

While the apace between the 
flanges is the same for l6mm and 
17.5mm film widths, the reels bear 
different model numbers because of 
the mounting hole size. A through 
square hole is used in the DF16 and 
a 5/16 round hole is used in the 


DF17 and DFSS5. Lal 
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NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for Production and Projection 





Viewlex “Powermatic” Projector 


Viewlex ‘Powermatic’ Slide 
Projector Frees the Operator 

* Viewlex, Inc. has introduced a 
new, completely automatic “Power 
matic projector, Designed for use 
with 2x2 and Bantam slides, the 
projector allows the operator to 
devote all his attention to the sub- 
ject while automatic control takes 
care of the rest. 


Powermatic has several exclusive 
features. Built-in room light con 
trol turns room light off when the 
projector is turned on. Remote con 
trol permits changing slides from 
across the room, An automatic 
timer can be set to operate at any 
interval up to 60 seconds, while a 
timer override button selects new 
slides at will. A timer hold button 
permits prolonged viewing of any 
slide. A slight touch at any point on 
the sensitive touch-bar control 
changes slides smoothly and quietly, 
Directional 


control operates for 


ward, reverse and repeat, 


Shutter Eliminates Slide Flash 


In addition to the many auto 
matic features, the projector pro- 
vides 500-watt illumination and a 


shutter” gate to 


“magi prevent 
eye-strain by automatically chang- 
ing slides without visible move 


ment or white flash on the screen. 
The Powermatic is “packaged” 
in two-tone brown and tan, with 
slip-on aircraft luggage type case 
and tuckaway cord compartment. 
Other 


slide selector window, interchange 


features include a visual 


able focal length lenses, knee action 
tilt control, five inch (3.5 Luxtar 


lens, and die cast aluminum body. 


Price Details and Accessories 


Viewlex has priced the Power 
matic at $119.50 including the case 
and six slide trays. Remote control 
cord is $4.95. Automatic timer is 
$24.50. F2.8 lens is $9.00 extra. 
The Powermatic is backed by the 
Viewlex lifetime guarantee. Further 
information can be obtained from 
5-0] (Queens Blvd.. 
Long Island City, N.Y, 4d 


Viewlex, Inc 


Radiant Cinemaster Screen 
for Wide-Screen Shows 

® Designed for the new dimensions 
in wide-screen photography is the 
Cinemaster 21/2 to 1 portable tripod 
projection screen, just introduced 
by Radiant Manufacturing Corp. of 
Chicago. The new screen measures 
40 by 100 inches and provides a 
picture area 24 times as wide as 
it is high. 

The Cinemaster 24% to 1 is a 
“one-man” operation. It can be set 
up in a few minutes. The Cine- 
master’s fine grain Hy-Flect glass- 
beaded fabric is kept taut and free 
from wrinkles by a combination of 
a special roller lock and a functional 
tensioning lever. It rolls easily into 
its metal case. It is delivered with 


a convenient carrying handle. 
* * 7 


Kodak Offers Lens Converter 
for 16mm Kodascope Projector 
# A lens converter for 16mm Koda 
scope Projectors which incorporates 
lenses of two focal lengths in one 
accessory has been introduced by 
Eastman Kodak Company. The new 
snap-on Cine-Kodak Bifocal Con 
verter is designed for use with the 
Kodak Royal, Pageant and Analyst 
Projectors with the standard 2-inch, 
{/1.6 Ektanon Lens. 

Focal length of the converter is 
changed by reversing its position. 
It can alter the focal length of the 
standard 2-inch lens to 24% inches, 
or, turned around, to 15% inches. 
This enables a projectionist to over 
come limitations on the size of the 
screen image or on the placement 
of the projector which may be en 
countered due to the size or arrange 
ment of rooms. 

For example: with a projection 
distance of 25 feet, the standard 2- 
inch lens will fill a screen approxi 
mately 5 feet wide; using the con 
verter, the image may be reduced 
to 4 feet or increased to 6 feet, de 
pending on the size of available 
screen, without moving the projector. 

. ° . 
Stancil-Hoffman Names S&S. O. S. 
® Stancil-Hoffman 
pointed $.0.S. Cinema Supply Corp. 


Corp. has ap- 


as distributor for its line of syn 
chronous magnetic recorders. 


Many 


neti recorders have been con- 


recent advances in mag 


ceived through research and devel 
Stancil-Hoffman. The 
company's Model S6D which incor- 


porates 


opment by 
transistor printed circuit 
amplifiers makes up a compact and 
portable unit much lighter in weight 
than other similar recorders on the 


market today. bad: 





- - 


Here's New 500-Watt “Specialist” 


B&H 500-Watt Specialist 
Projects Filmstrips, Slides 

* The Specialist, a new 500-watt 
projector for single and double- 
frame filmstrips and 2x2 slides has 
been announced by Bell & Howell 
Company, Chicago. 

Designed for industrial, church 
and school use, the Specialist fea 
tures a bright, uniform picture and 
extremely low film plane tempera- 
tures when operated out of the case, 
the manufacturer states. When the 
unit is used in the air-flow case, a 
“wind tunnel cooling” system re- 
duces the temperature another nine 
degrees. In wind tunnel cooling, the 
case provides a two-inch high air 
chamber through which a high. 
speed 5-inch fan scoops air into the 
cooling chamber of the projector. 

The lamp is cooled by air forced 
into narrowing Venturi channels 
which supply faster flow and rapid 
cooling. Air chambers around the 
lamp keep heat from the outer hous 
ing. This added coolness protects 
slides and film against color fading, 
warping and drying. 

Simple sliding plates make the 
change from single to double frame 
filmstrips at the flick of a finger. 
Filmstrips may be projected verti- 
cally or horizontally. Even spliced 
or bent strips will be accepted. The 
Specialist comes equipped with a 
manual 2x2 slide changer but it 
may also be used with the Selectron 
Semimatic changer. 

The Specialist lens is a fast, fully 
corrected 5-inch {/3.5 in a metal 
barrel. Four, six and seven and a 
half-inch lenses are available. Made 
of die-cast aluminum, the projector 
weighs only 9 pounds, without case. 
It may be mounted in a DuKane 
Record Master case for sound slide- 
film or sound slide presentation. 


. * . 


“Twin-Track Magna Stripe” 
Tape Announced by Reeves 


®*Twin-Track Magna 
new film product for professional 


Stripe,” a 


motion picture recording use which 
will enable producers to use one 
magnetic film for original recording 
and for editing, has been announced 
by the manufacturer, Reeves Sound 
craft Corp., New York City. 

The new film product has a clear 
edge for marking or coding, and a 
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clear center enabling the editor to 
see through to the picture. A col- 
ored balancing stripe on one edge 
of the film provides for easy identi- 
fication of A or B track even while 
the equipment is operating. 
Twin-Track Magna Stripe has a 
secondary use as leader stock when 
it becomes obsolete. As leader, it can 
be run through either way, since 
both magnetic tracks are opaque 
and shut out the optical system. 


Moveable Automatic Processing 
Eqpt. Shown by Norden-Ketay 
*A new transportable, automatic 
film processor is now being mar 
keted by the Norden-Ketay Corpo 
99 Park Avenue, New York. 
T246 Mk 3 pro eSsor 
100 feet 


ration. 
The Type 


1s designed to 


pre CESS 





lengths of film in Ll6mm, 35mm arid 


75mm sizes. Adjustments are said 


to be simple and the machine al 
lows easy loading procedures, fine 
control of 


drying. 


processing and rapid 
It is equipped with wheels and 


handles and is designed to be 
moved readily from one location to 
attention 


has been given to the provision of 


inother. At the same time, 


easy access to those areas requiring 





IT MAKES 


cleaning and periodic maintenance. 

Other specifications: 54 
long, 22 inches wide and 51 inches 
high; weight—400 pounds; rate of 
processing—l4, 3 and 6 feet per 
temperature-controlled_so- 
lutions and dryer; daylight opera- 


tion. bad 


Combines Projector Stand 
and Cart for A-V Equipment 
* A unique new combination Audio 
Visual cart called the 
“Bobcart” is announced by the Bob 
Durr Company, Box 3065, South 
Bend 19, 
Equipment is safely carried in the 
bottom of the cart to destination. 
Upon arrival, the shelf is raised to 
position thus providing a firm work- 
ball 


cart to be 


inches 


minute; 


and stand 


Indiana. 


ing area. Large 12° bearing 
easily 
All steel 
withstood 500 


pound test loads. Price $59.95. 
* o * 


“Fountain Pen” Oiler far Photo 
Products Is Now Available 

*A new 
for cameras, 


wheels permit the 
taken up and down stairs. 


construction has 


“fountain pen” style oiler 
other 
photographic products is now avail. 
able from The Camera Mart, 1845 
Broadway, New York. 


Called the Lubristyl Stesco Pre- 


cision oiler, the device emits 


projec tors and 


a con 








— 





trollable flow of oil through a needle 


point. An unusual feature is its 
ability to create suction to draw up 
excess oil. 

The lightweight Lubristyl, 
of plastic and metal, is easy to fill 
It sells for $1.69, or. 


in quantities of six, at $1.39. 


and to clean. 
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The Nation's Exelusive 
Source of the (Round! 
Film Shipping Case“. 


e No corners mean no weak point 


© Made of hard vulcanized fibr: 
© Heavily varnished outside and 
inside to make them even mors 


waterprool! 


Durable handles 
on all size 


and web strap 


© New flat type 
stacking 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 


CAMERAS 
MITCHELL 


lémm 

35mm Standard 

35mm Hi-Speed 

35mm NC © 35mm BNC 


BELL & HOWELL 


Standard * Eyemo ® Filmo 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 
35mm © 16/35mm 
Combination 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer * Bolex 

Blimps * Tripods 


DOLLIES 

Fearless Panoram 
Cinemobile (CRAB) 
Plaiform © Western 
3 Wheel Portable 


Dept. S-9-19 - 315 West 43rd St., New York 36, N. Y. 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W -750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 

Dimmers 

Reflectors 


WE SHIP VIA AIR, 
RAIL OR TRUCK 


‘Rann C 


EDITING 


Moviolas @ Rewinders 
Tables ® Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 
Parallels © Lodders 

2 Steps * Apple Boxes 
Scrims © Flags 

Gobo Stands 

Complete grip equipment 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms and 
Perambulators 


Portable Mike Booms 
Portable Power Supplies to 
operate camera and recorder 


CAMERA EQuiement ©. 


OVER 8,500 BUYERS NOW READ BUSINESS SCREEN 







information on the film 


Education Department 
Please send me 

| Name 

| Address 

| City 

= 


ule l6-mm 
post ave 


Johnson & Johnson, New Brunswick, N. J 


FREE! 
First Aid Film 


‘Hof Wanted” 


Including the new back-pressure, arm- 
lift method of artificial respiration 


sound film 





This up-to-date film contains all 
of the important information on 
basic prin iple s of First Aid, and 


ilso demonstrates new 


artificial 


respiration method approved by 
the American Red Cross 
The only cost for this 44-min 


is return 


ofawon «ofuuen -— 


i 

| 

Help Wanted | 
| 

| 

State | 
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“Gdaho and Gls 
Natural Resources’”’ 


A Documentary Film Sponsored By 
The United States Department of Interior 
Bureau of Mines 
and 


The Richfield Oil Corporation 


Whiitten and Dirvecled 
ty Barney Polly 


Beautiful in content magnificent in 
brilliant in execution 


rnor of Idaho 


CONC: plion 
Robert | 


Smylie C ove 


Outstanding among Richfield 
W. G. King, Ir., Vie x General Sales 


The Richheld Ou ¢ rporation 


documentary films 
Manager 


j 
lL hank My cCniterven 


BARNEY PETTY 


10044 Burnet Avenue * San Fernando, California 


FILMSCRIPTS POR SPONSORS AND PRODUCERS OF DOCUMENTARY 


INSTITUTIONAI AND PUBLIC RELATIONS MOTION PICTURES 





BUSINESS SCREEN: FIRST IN READERSHIP AND SERVICES 


Regular Service will Insure 
Dependable Operation of your 
Audio - Visual Equipment! 


Preventive maintenance will locate troubles in your audio-visual 
equipment before they occur—to insure that your equipment will 
operate dependably every time. Your NAVA dealer offers spe- 
clalized A V repair service, including 


@ Factory-trained technicians with years of experi- 
ence in repairing A-V equipment 

@ Electronic testing equipment, special test films and 
tapes, special mechanical equipment 

@ Factory replacement parts kept in stock locally, 
immediately available when you need them. 


Remember it's important to buy your A-V equipment from 
the dealer who will repair it for you—your NAVA Audio-Visual 
Dealer. His other services inchide consultation and advice on 
sxroper utilization of audio-visuals; rentals of equipment and 
Rinne and custom projection and recording service For a list of 
NAVA dealers, ie to show the services offered by each one, 
write 


NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 


2540 Eastwood Avenue * Evanston, Illinois 


“IDAHO” PREMIERES: 


(CONTINUED FROM PAGE 71) 


the other with a German-built Arri 
flex 16, equipped with a Zoomar 
lens. The first of these is an estab 
lishing shot at the beginning of the 
film: the second comes at the end 
with narration designed to give the 
picture cohesion and rounded-out 
completeness. 

Filming of the annual log drive 
down the Clearwater River was 
made possible by the cooperation of 
Potlatch Forests, Inc.., 


and many individual loggers and 


of Lewiston. 


rivermen. The weather and the logs 
were not cooperative. It took four 
days of grueling work and more 
than a thousand feet of film to re 
cord this event. However, the final 
result justified the effort, as this 
episode contributes thrilling mo 
ments to the picture. 


They Had to Stage the Fire 

Lumber is an important product 
in Idaho, and the producers wanted 
an exciting forest fire sequence to 
demonstrate the efliciency of North 
Idaho’s Clearwater Timber Protec 
tive Association. Paradoxically, that 
organization is so expert in fire con 
trol, that all efforts to film it in 
action failed, Although two camera 
men were ready to fly to the scene 
of a blaze on a moment’s notice, by 
the time news was flashed to them 
the fire was either under control o1 
extinguished. 

This problem was handled the 
only way it could be. After some 
pleading, Chief Fire Warden Bert 
Curtis agreed to stage a forest fire 
especially for the movie. The foot 
age obtained of modern equipment 
rushing in to smother the blaze is 


an entertainment high spot in the 


film. 


Camera Bolted to Ski Runner 


The winter sports sequence, 
filmed at Sun Valley, proves once 
again that imagination is a camera 
man's best friend. To achieve maxi 
mum realism, and to give the epi 
sode novelty, Hollywood cameraman 
bolted a Bell & Howell camera to 
one of the skis worn by Sun Valley 
pro Wes Tucker. Tucker then chased 
four top-flight skiiers down the 
famed playground’s steepest slopes 
with his ski-mounted camera record 
ing the action. Trigo himself, shoot 
ing from the rear of a speeding 
ski-patrol toboggan, later filmed the 
foursome as it sped down the slopes 
above him 

Carefully edited and supported by 
exhilarating background music, 
these fast-moving scenes give the 
viewer an illusion of participation 
in the exciting downhill run. 


Idaho required 108 days of shoot 


~ 
° ree 
Above: carefully worked-out time-lapse pho 
tography had to be employed to catch ‘the 
sunshine coming down the mountain” which is 
what “Idaho” means in the Shoshone Indian 
language as shown in the film 


ing, spread over a full year. Norman 
Wright camera crews traveled more 
than 12,000 miles, criss-crossing the 
Gem State from border to border 
on all sides. The two resident pho 
tographers traveled additional thou 
sands of miles by car, plane, saddle 
horse. and on foot to make their 
contributions to the film 


Editing Handled by Hal Geer 

The raw footage was edited by 
Hal Geer, formerly of Walt Disney 
and Warner Brothers Studios. Geer’s 
craftsmanship contributed greatly to 
the high quality of the film, giving 
it a smooth pace and enriching it 
throughout with realistic sound ef 
fects. 

After evaluation of several re 
Michael Rye was 


selected as narrator for the film. 


corded voices 


Rye's voice is currently heard over 
several national TV and radio hook 
ups. 


Supervised by Allen Sherman 
Preparation of the music track 
Was supervised by Irving Friedman, 
long associated with the music de 
partment of Metro-Goldwyn-Mayer 
and Eagle-Lion Studios. The motion 
picture was ret orded and dubbed 
by Glen Glenn. 

Supervision of the entire film for 
the U.S. Bureau of 
handled by Allan Sherman, Assist 


Mines was 


ant to the Director, who is in charge 
of all the Bureau’s film work. 
Idaho and Its Natural Resources 
recently had its premiere in Boise, 
Idaho, and was released nationally 
the first week in September. yy 


Where to Get This Picture 
* A print of Idaho and Its Natural 
Resources may be obtained for 
group showing from the U.S. Bureau 
of Mines’ Graphic Services Section, 
1800 Forbes St., Pittsburgh 13, Pa., 
or write direct to the Richfield Oil 
Company, 555 So. Flower, Los An- 


geles 17. wy 
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HARVESTER USES NEW TECHNIQUE: 


(CONTINUED FROM PAGHI SIXTY-THREE) 


film being shown. Entitled Tractors from Britain 
the International Harvester sponsored motion 
picture was, in fact, a presentation of the “Litth 
Giant.” 

In a product presentation format which fea 
tured various tractor models rumbling and roar 
ing through swinging tractor shop doors, the 
film progressed with ever-increasing tractor 
noise, a sound doubtless dear to the ears of 
is befits a film featuring 
the B-250, an image of the “Little Giant 
through the film’s tractor shop doors, colorful 


tractor dealers. Finally 


drove 


and loud. 

As the tractor motor’s roar increased, th 
dealers must have fancied this was the clearest 
sound track ever heard. Realism went the dis 
tance to reality when, amid a fanfare which 
joined the tractor’s din, a real metal, rubber-tired 
“Little Giant” burst through 


the B-250 image on the screen. Dealers cheered 


and petrol burning 


approval as the tractor was driven to a turn-table 
center stage, where, as curtains closed away the 
tattered paper screen, it remained to bask in a 
stars spotlight. 

Though the screen budget might suffer a defi 
nite increase, this type of climax must re present 
the absolute in immediacy, presence and, as they 


say in show biz—sock. | 


Aetna Casualty Shows Use of Drivotrainer 
in 16mm Picture for School Distribution 
* A new documentary film describing a unique 
classroom driver training device now being used 
in a number of high schools throughout the 
country has been released by the public education 
department of Altna Casualty and Surety Co 
Entitled Teach Them Now, the 13-minute movie 
called the Altna 


Drivotrainer, meets the dual problems of high 


explains how the new device 


costs and teacher shortages which have retarded 


the spread of driver education courses in the 
nation’s high schools. 

In the film, actual classroom scenes show 
students taking driving lessons on the Drivo 


trainer in high schools at New York City, Okla 
homa City, Oak Park, IIL, and at lowa State 
Teachers ( ollege 


small model cars in which they learn to meet 


In the trainer, students us 
road and traflic conditions pictured on a huge 
movie screen at the front of the classroom 


Teac h The idl Vou also 


instructors, teen-age driving students and parents 


reports the reactions of 


to the novel behind-the-wheel teac hing tee hnique 
and summarizes the results of educational re 
search studies which have confirmed the effective 
ness of the Drivotrainer 

in detail the findings of a 


year-long study conducted by the Los Angeles 


The movie outlines 
school system in which Drivotrainer students 
showed greater progress in driving attitudes and 
were on a par in other phases of driver training 
with pupils taught by conventional methods 


filmed at the United Air 


lines flight training center in Chicago demon 


l nusual sequences 
strate how the Drivotrainer parallels the Link 
trainer and other flight stimulators used succes 
fully for many years in pilot training 

Teach Them Now is available for showings on 
a free loan basis and may be obtained from the 


AEtna’s public education de partment at Hartford 
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What kind of screen | 
do you want? 








Whatever it is, RADIANT has it! 


I'he corn plete line of Radiant projection 
creens is the largest, most inclusive in the 
world, It range from tiny compact table 
models through a large series of portablk 
tripod screen vall sereen yall and ceil 
in creen tomate creens to the me 
Cinemascope type wide creen It ineor 
porats every enginecring advance, every 
I n fabric improvement that can make 
for more brilliant, convenient projection 
Write today for new RADIANT SCREEN 
GUIDI hich tells how to determine type 
of screen that best fills your needs Also for 
literature giving full details and price on 


all Radiant Sereen 


RADIANT 


1225 SOUTH TALMAN + CHICAGO &, ILL. 
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Studio Operations and Film Production Activity North of the Border 


Associated Screen News, Ltd., 
Seporates Industrial Pix, TV 

* Recognizing that industrial mo 
tion pictures and television commer 
clale have respective requirements 
News Limited 
Montreal, Canada, has separated its 
tv production from ite Motion Pic 
ture Production 


Associated Screen 


department. The 
move prov ides for an increas ot ty 
production 

Of the new arrangement, Murray 
Ibriskin, executive assistant to the 
president, said, “Both (industrial 
pictures, ty commer iale) are s¢ pa 
rate entities in the manner in which 
they must be treated in their crea 
tive and technical phases 

Jack Dunham is in charge of tele 
vision production; Gordon Sparling 
is production chief of industrial 
films. Four executive promotions are 
part of the new production set up 

R. (Phil) Pitt-Taylor, former edi 
tor, director and executive producer 
has been appointed production man 
ager. He will co-ordinate all produc 
tion departments, Dave Green, an 
A.S.N. editor with editorial back 
ground in several English studios 
has been named chief editor in 
charge of the Editing Department 

Ray Cunnington, previously a 
script writer, has been appointed 
writer-director. Jack Hynes, form 
erly director of photography at 
A.S.N., has been promoted to the 
company's directorial staff. 

A new editing staff addition is 
Lester Rendelstein, graduate of 
Syracuse University, a major in tel 
vision Ld 
S. W. Caldwell Purchases 
Batten Studio and Equipment 
®S. W. Caldwell Limited, of To 
ronto, a leading radio-tv firm has 
announced purchase of the tele 
vision and motion picture studio 
and equipment of Batten Filme 
Below: Oxberry animation equip 
ment is operating at the new studio 
facilities acquired by Caldwell, Ltd 


TV star Ed Sullivan was a recent 
visitor to Caldwell facilities where he 
made Lincoln-Mercury commercials. 


\equisition of the new studios 


vives the Caldwell organization 
complete facilities for every phase 
ol filo 


500,000 worth of equipment and 


production, comprising 


plant. Facilities include a sound 
tage 60’ x 75’ x 25’ with all types 
lomom 


ol S5mm and cameras 


ivailable; lighting equipment 
is equal to 300,000 watts 
[he sound department has both 
film and magnetic recorders, in 
Somm Western Elec 
Somm Stancil-Hoff 


man magnetic recorders and 


cluding a 16 


tric system, 16 


lomm portable Magnasyne mag 
netic equipment \n extensive 
inimation department, staffed 
with six animation artists and 
operators, has a large $5/1l6mm 
Oxberry animation stand al 


Producer and Lab Association 


Holds Meeting at Montreal 
® Ihe 


ol Motion Picture Producers and 


well-organized Association 
Laboratories of Canada held a 


general mem 


meeting flor its 
bership on September 15 at 
Montreal's Mount Royal Hotel 
Ccraeme Fraser of Crawley Films, 
Lid., president of the association, 
was the meeting chairman 

©. H. Coelln, Jr., publisher of 
BUSINESS SCREEN, Was guest speaker 
it the luncheon session. His in 
formal remarks traced the recent 
growth of U.S. business films. He 
also cited some ol the common 
problems of the two countries in 
judging film values and sponsor 


needs The recently 


completed 
survey of Canadian business 


opinion on films was key top bad 


Showcase Film Productions 
Formed in Toronto, by ABC 

® Establishment of a new motion 
picture and television production 
company, Showcase Film Produc 
tions, in Toronto, Canada, has been 
announced by Jack Chisholm. 

It is planned that the new com 
pany, a division of Associated 
Broadcasting Company Limited, will 
produce industrial, sales training 
and educational motion pictures and 
slidefilms, theatrical trailers, tele 
vision program features and com- 
mercials, In addition, the firm will 
distribute tv films. 

Jack Chisholm, who recently re 
signed from Associated Screen 
News, Ltd., Montreal, founded the 
new organization, bringing to the 
enterprise more than 30 years ex- 
perience as a director and producer 
in Hollywood and Canada. 

Showcase Film Productions is lo 
cated at 1139 Bay Street, Toronto 


>, Canada Vad 


Robert Lawrence Productions 

to Use Meridian Studio Facilities 
® Robert Lawrence Productions 
(Canada) Ltd. and Meridian Films 
Lid. have completed arrangements 
whereby both motion picture com- 
panies will operate from Meridian’s 
new sound motion picture studio on 
Woodbine Avenue in Toronto. The 
respective operations of the two 
companies will not conflict; Merid- 
ian Films, headed by Ralph Foster 
and Julian Roffman, is engaged in 
the production of industrial and 
theatrical while 
Robert Lawrence Productions will 


motion pictures, 
continue to specialize in television 
commercials, 

The new studio is located at 1202 
Woodbine Avenue on Toronto’s east 
side, and is 125 feet by 55 feet by 
25 feet. The studio which is now 
Canada’s largest, started production 
August 14th. 

Robert Lawrence Productions is 
the first United States television film 
company to establish a Canadian 
chartered subsidiary and now is the 
first to have studio facilities on a 
continuing basis in Toronto and in 
New York. 

John Ross, vice president of Rob- 
ert Lawrence Productions (Canada) 
will be in charge of Toronto studio 
operations. 

Grantray-Lawrence Animation, 
Inec., the Hollywood animation affili- 


ate of Robert Lawrence Produe- 


BUSINESS 


Maxwell Cummings (left), president 
of Associated Screen News, Ltd., pre- 
sents a 30-minute film documentary of 
the Governor General's recent Arctic 
tour to his excellency, the Rt. Hon. 
Vincent Massey. 


tions, gives the company a three- 
pronged operation serving clients in 
Canada and the United States. @ 


. . . 
“Walk in Health” Advises 
Shoe Information Bureau Pix 
® Feet hurt? If there’s something 
wrong with your feet, you can ex 
pect that you'll have something 
wrong elsewhere. A new motion pic- 
ture, Walk in Health, sponsored by 
the Shoe Information Bureau of 
Canada, says that dozens of ailments 
are directly connected with faulty 
feet—disorders of circulation, res- 
piration, posture, disposition. 

With 12 minutes of color action. 
Walk in Health asks viewers to have 
some consideration for their feet. 
Human feet have 52 bones, one- 
quarter of all the bones in the body. 
Yet these sensitive, complicated 
structures are most neglected. 
Films 
Limited, Ottawa, Ontario, the film 
shows that much foot trouble results 
from poorly fitting shoes and socks, 
the wrong kind of shoes, or shoes 


Produced by Crawley 


that are worn too long and go out 
of shape. Children, especially, are 
endangered by ill-fitting shoes. A 
housewife who walks 30,000 steps a 
day is ruining her feet when she 
wears old shoes instead of sturdy 
footwear which give good support. 

Walk in Health is aimed at the 
general, hobbling public, primarily 
for Canadian showings. 1) 


° * . 
Canadian Production Figures Up 
@ Figures released by the Do 
minion Bureau of Statistics, 
Ottawa, show that Canadian film 
production was up 16.4% in 1955; 
laboratory work increased by 
24.807 in the same year by 
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WRITER - DIRECTOR 


© Diversified credits 

@ Effective producible scripts 

e@ Creative budget-wise direction 

e All-around production experience 
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Worldwide Growth of 16mm 


16mm Theatres Outnumber 35mm 
as Overseas Facilities Increase 


* In a good many parts of the world, l6mm 


motion picture theatres now outnumber 35mm 
facilities. In certain outpost regions, lomm en 
joys a monopoly. Though 35mm theatres thus 


far remain the “big thing” for entertainment 


showings, the portability of l6mm_ projectors, 
screens and filming equipment and the avail 
ability of low cost l6mm subjects are winning 
for the l6mm medium a substantial portion of 
the world’s cinema audience. 

During 1955-56, BusINESS SCREEN has carried 
detailed reports on professional 16mm film pro 
duction around the world and on the use of 
16mm films in the I uropean Productivity drive. 
\ part with this panorama of production is data 
facilities carried in 
a recent UNESCO 


on world l6mm_ viewing 
“Film and Cinema Statistics,” 


Hungary Now Has 1,974 16mm Theatres 
Hungary, the report discloses, has 1,974 com 
mercial lomm theatres, outnumbering by four 
to one, the country’s 35mm theatres. Bulgaria has 
523 lomm theatres, 407 35mm theatres. Alaska 
has 70 l6mm theatres, 22 for French 


Equatorial Africa numbers 21 theatres for Lomm, 


jomm. 


nine for 35mm. Guam boasts nine 16mm theatres 
seven 35mm. 

If you go to Liberia’s three theatres, or visit 
the nine in Laos, patronize the two on the Gil 
bert and Ellice Islands, or buy a ticket to the 
theatre in the Seychelles or on Norfolk Island 
you're going to be watching a 16mm presenta 
tion. 

Greenland has no “commercial” theatres but 
shows 16mm films in 16 non-theatrical buildings. 
Four of New Caledonia’s six theatres are 16mm; 
three of Papua’s four theatres are L6mm. 

Sixteen millimeter fans by no means take a 
back seat in countries where 35mm theatres are 
more numerous. For example: Belgium has 750 


35mm theatres. Egypt, with 354 35mm theatres 


l6mm theatrical outlets supplementing 
provides 99 theatres for l6mm. Algeria has 280 
35mm theatres and 90 for Lomm. Fiji's 20 35mm 
l6mm. 


theatres leave room for 17 which show 


Guadeloupe has 11 35mm theatres and five L6mm 


Mobile 16mm Units Increase Totals 
While this data is a wide geographical samp 
ling it does not permit an estimate of the world’s 
total of 
have not been heard from; a number of addi 
tional 


lomm outlets. A number of countries 


statistics indicate much greater l6mm 


coverage but are too general to warrant a tally. 
Such a tally would have to include the L6mm 
portion of Russia’s 39,961 theatres; the numbers 
S.S.R. 
and the Orient; the actual number of l6mm out 
lets in the United States, South America, the 


United Kingdom. How such statistics would swell 


of lomm mobile units in the | europe 


the 16mm outlet total may be apprec iated from 
such reports as 2,439 mobile units in China 
1.638 in Poland, 600 in India 


tepublic; 


441 in the German 
19 16mm projectors are reported in 


mobile theatre action in Canada bed 


Eprror’s Nove: further statistical evidence on 


16mm outlets will be presented in future issues 









SPECIALIZED LARORATORY SERVICHS 

mm Blow up, Color and 

B&W Negatives and 
Theatre Release Prints 


trom lomm originals 


thrunken film reproductior 


DISSOLVES, WIPES, MONTAGES 


ZOOMS, SUPERIMPOSURES 


AND OTHER SPECIAL EFFECTS 


35mm Separation Positives and 
Eastman Color Internegatives 


made on our unique, exclusive 


precision Triple-Head printer 


FILMEFFECTS 


OF HOLLYWOOD 
1154 North Highland Avenue 
Hollywood 48, California 
HOllywood 9-5800 
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Synchronous Motor Drive for 
16mm Projectors 


Especially designed to drive all Bell & Howell, Ampre 
and Victor lémm projectors at synchronous speed 


The synchronous motor drive can be instantly attached 
to projector and taken off at any time, No special 
technical knowledge required for installation and 
mounting 

The synchronous motor drive is complete with base 
plate, Cannon plug for cable and power switch, and 
a set of reduction gears 

Write for more details and prices 

special order. Synch. Motor 
Drive for all Simplex 35mm portable projectors 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct 


CINEKAD 
ENGINEERING COMPANY 
763 Tenth Ave. New York 19, N. Y 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Picture and 


Also available on 





Audio-Visual equipment manufactured by Cinekad 



























NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__EASTERN STATES _ 


* CONNECTICUT « 
Rockwell Film & Projection 
Service, 162 High St., Hartiord 5. 


* MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon 5St., 
Boston 16. 


* NEW JERSEY * 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 
Association Films, Inc., Broad ai 
Elm, Ridgefield, N. J. 


* NEW YORK « 
Association Films, 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Comprehensive Service Corp., 
245 W. 55th St., New York 19. 


Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 3, New York. 


The Jam Handy Organization, 
1775 Broadway, New York 19, 
Ken Killian Co, Sd, & Vis, Pdts. 
17 New York Ave., Westbury, 

N.Y. 

8. O. S. Cinema Supply Corp., 
OU2 W. 52nd St., New York 19. 
Training Films, Inc,, 150 West 

54th St.. New York 19. 
Visual Sciences, 599BS Suffern. 


¢ PENNSYLVANIA « 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 
J, P. Lilley & Son, 928 N. 83rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* WEST VIRGINIA « 
B. 5S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 


SOUTHERN STATES 


® ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


® FLORIDA e« 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA « 
Colonial Films, 71 Walton St, 
N.W., Alpine 5378, Atlanta. 
Stevens Pictures, Ine., 101 Walton 
St., N. W., Atlanta 3. 


USE THIS DIRECTORY, TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 


Inc., 347 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St... New Orleans 13. 


Phones: CA 8945-RA 9143. 


* MISSISSIPPI « 
Herschel Smith Company, 
Roach St., Jackson 110. 

* TENNESSEE ¢ 
Southern Visual Films, 
Shrine Bldg., Memphis. 


687 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


* VIRGINIA « 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 5-1371. 


MIDWESTERN STATES 


* ILLINOIS « 
American Film Registry, 24 E. 
Eighth Street, Chicago 5. 
Association Films, Inc., 561 Hill- 


grove, LaGrange, Illinois. 


lil 


Atlas Film Corporation, 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago | 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., 5.E., Cedar Rapids, lowa. 


* KANSAS-MISSOURI « 
Erker Bros, Optical Co., 908 


Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Bivd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO «+ 
Ralph V. Haile & Associates, 


326 E. Fourth, Cincinnati 2. 


« OHIO e 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


_WESTERN STATES _ 


¢ CALIFORNIA « 
LOS ANGELES AREA 
Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 
Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 


wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


5.0.5. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly’d 28. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 
SAN FRANCISCO AREA 
Association Films, Inc., 799 Stev- 
enson St., San Francisco. 
Westcoast Films, 350 Battery St., 
San Francisco 11. 
¢ COLORADO « 
Audio-Visual Center, 28 E. Ninth 
Ave., Denver 3. 
¢ OKLAHOMA « 


Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla 
homa City 2. 


* OREGON « 


Moore’s Motion Picture Service, 
83 N. W. 9th Ave., Portland 
9, Oregon. 

e TEXAS « 
Association Films, Inc., 1108 
Jackson Street, Dallas 2. 
George H. Mitchell Co., 712 \ 

Haskell, Dallas 1. 
* UTAH « 


Deseret Book Company, 4 E. So 
Temple St., Salt Lake City 10. 


REFERENCE SHELF 
New and Useful Sources 
of Films and A-V Equipment 
Catalog of “Films for Labor” 
issued by Merged AFL-CIO 
* Films for 


catalog, describing 


Labor,” a 71-page 
motion 
pictures available from the Film 
Division of the merged AFL-CIO 


has been issued by the composite 


l6omm 


union federation’s Department of 
Education. 

The illustrated, departmentalized 
reflects labor's 


concern with broad social and eco 


catalog organized 
nomic problems such as automation, 
civil rights, farm problems, political 
action and public education, as well 
Also 


included are entertainment films and 


as traditional union functions. 


cartoons shorts available from the 
library. 

“Films for Labor” lists approxi 
mately 200 titles. New films appear 
ing in the catalog are: /njustice on 
Trial, a AFL-CIO production stating 
labor’s case against “right-to-work” 
laws; Strike in Town, a National 
Film Board of Canada film on the 
impact of a strike threat on a com- 
The 


automation: 


munity ; Search, a study of 
{ssignment Children, 
documenting Danny Kaye in his role 
of goodwill ambassador to the chil 
dren of the world under the auspices 


of I NI KF: inthony, 


which tells of her fight for woman’s 


Susan B. 


sufferage. 

The catalog contains suggestions 
filrm 
purchasing film equipment. It de- 
scribes a Film-A-Month plan and 


makes recommendations for Family 


on planning showings and 


Night showings. A special listing of 
films for television is included. 

Film rentals range from $2.00 to 
$4.00. Single copies of the catalog 
are available without charge from 
the AFL-CIO Department of Educa 
tion, 815 16th St.. N.W., Washing- 
ton 6, D.C. Ld 
Directory of Safety Films 
Describes Over 1,200 Subjects 
* One of the National Safety Coun- 
cil’s major annual contributions to 
the cause of safety is the National 
Directory of Safety Films, currently 
available in its 1956 edition. 

The National Directory of Safety 
Films is a compact but comprehen- 
sive source of information on films 
dealing with safety, fire-prevention 
and civil defense. Safety practices 
and ideas for use in industry, trans- 
portation, traffic, home, farm and 
education are covered. Many of the 


films are cleared for television and 


some for theatrical distribution. 
The directory describes more than 
(CONCLUDED ON PAGI EIGHTY) 
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lb MM Film Cases 

















imported heavy duty Swedish Fibre. Metal corners. Web strap with 
buckle. Mailing card holder also included. Lightweight. Guaranteed 


Prices, each 
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Quantity 
Discounts 
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Request 


Terms ; 2% /10 days. Net 30. On approved credit. Prices subject to 


change without notice 
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“Quality Is Our Master’ 


FORESTERS WIN NEW FRIENDS: 








Roger Wade can make 









NUMBER 6 


sell ]¢* better! 


VOLUME 


ial 


(CONTINUED FROM PAGE FORTY-SEVEN } 


countered during the living room showings by 
the Southwestern U.S. of 


This report couldn't give an ac 


Deputies in division 
the 
curate picture of results, however, without these 


Managers 


Foresters. 


samplings of some actual replies 


John F. Prendergast, Manager, Phoenix 
office, said: “| employ the projector and film 
in recruiting prospective Deputies This 
seems to prove to an applicant that this is a 
progressive wide-awake organization If the 


machine cost three times what it does, it would 


still be a very worthwhile investment.” 











Hank de Mott, District Manager, San 
Joaquin Valley, California: “An 
experience happened in one home where I de 
TV The 


dramatic pro 


interesting 


liberately allowed them to leave on, 


television with the man’s favorite 
gram were both within the man’s range of vision 

. shortly after the first frame of The 
Is Yours flashed on the screen the 
TV 


tation never glanced at it 


Choice 
man lost in 
et and during the entire 
I brought the 


terest in the presen 


again. 
family into Forestry. 


. ® 


Richard D. Calvert, Manager, Inglewood, 


California: “Some of my weak men closed 
900% the first week after the slidefilm was in 
their hands . . . the whole Southern California 


production 18 a success story. 


EE 
“The 


burning out of territory by making fewer presen 


Caliway, Manager, Long Beach office: 


same production is maintained with less 


tations. 


* Taking comments of managers and district 
managers at random, there are these considered 


Opinions: 


They can recruit more men faster—-and get 
a higher type of Deputy. 
The 


produc e more using 


Deputies are in the field sooner—-and 
this audio-visual tool. 

This is only way of showing and explaining 
the same story to a million people and having it 
out the 


a verification tool 


always come 

1. Ideal as 
tion meetings. 
5. Most widely used by 
ing and tea hing how to close, 


6. Most useful for 


drops 


same, 
and for orienta 
all managers for train 
etc. 
saving lapses and potential 
and for reinstating families. Lessens can 
cellations. 

1 he ( hoi e 


it, over whelmingly : 


and they have greeted 


“ey eas ' 


was theirs 


with "Some day, 


f hoic e may he 


yours Ld 


“Purpose of this Forester Haven Re 
tirement home is to guarantee that 
no member need be in want.” 
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WILL BE A HIT! 











with giant colorful backgrounds 
projected through a_ translucent 
screen, changed at will by remote 
control, with the NEW 


GENARCO 3,000 WATT 
SLIDE PROJECTOR 


Ask for 


GENARCO, INC. 


97.08 SUTPHIN BLYD 
JAMAICA, WN Y 
Te! OLlypmia 6.686560 


illustrated portfolio 






Coordination Is the Key 
to Professional Films! 


for expert advice turn to.. 


By Don Livingston 


Written by a leading professional, this book gives 
you the basic rules for good composition and the nex 
essary techniques for smooth continuity, It shows 
you how to blend the various screen techniques ‘nto 
a finished, integrated whole 


$4.50 


You'll learn for example 
@ the fundamentals of movement 
@ how to fully utilize your equipment 
@ how to coordinate casting, sets and shooting 
schedules most economically 


THE EXPERTS SAY 
a thoroughly professional director's guide 
the principles and techniques essential for successful 
movie making AMERICAN CINEMATOGRAPHER 
of prime interest to the industrial reader 
sound discussion of the economics of film making 
INDUSTRIAL PHOTOGRAPHY 
You can send for a 10-day trial copy. If you are 
not convinced that it can help you, return it without 
obligation 














em = CLIP AND MAIL TODAY = aw om om ow oy 


Ihe Macmillan Company 
60 Fifth Avenue 


Please send me 


Dept. BS-1 
New York 11, N.Y 


copies of Fitm ano THe Dimectos 


at $4.50. I will either remit check of money order or 
return the book in 10 days. (Save: enclose payment and 
we pay delivery charge.) 

Name 

Address 

City Zone State 


Distributors in Canada: BRETT-MACMILLAN LTD 
25 Hollinger Rd., Toronto 

















The BUSIN 


A Number or Rererences on 
various phases of film produc 
tion and use are available to the 


sponsor and audio 


producer of 
visual media, These references in 
clude primers, analytical and critical 
studies, handbooks and manuals. 
Volumes listed below are avail 
able by mail order from the Busi 
NESS SCREEN BOOKSHELF service at 
our Chicago editorial headquarters 


Recotamended as particularly 


helpful among the works on pro 


duction are: 

American Cinematographer 
* Hand Book and Reference 
Guide, by Jackson J. Rose, Amer 
ican Cinematographer, (Ninth Edi 
tion), 331 pages: Basic facts on 
photographic methods, materials 
and equipment. ($5.00), 


USE ORDER NUMBER 101 


l6mm Sound Motion Pictures, 
* by W. H. Offenhauser, Jr., 
Inter-science Publishers, Inc., 565 
pages: a manual treatment of l6mm 
production, useful to the profes 
sional or amateur. ($11.50). 


USE ORDER NUMBER 103 


Handbook of Basic Motion Pic- 
* wre Techniques, by Emil E. 
Brodbeck, McGraw-Hill Book Com 
pany, Ine., 307 pages: A statement 
of film 
($6.50) 

USE ORDER NUMBER 105 


production fundamentals 


The Recording and Reprodue- 
* tion of Sound, by Oliver Read, 
Howard W. Sams & Co., Inc., 800 
pages: 
examination of sound recording in 


A competent and thorough 


its several phases, ($7.95). 
USE ORDER NUMBER 106 


The Technique of Film Editing, 
® compiled by Karel Reisz, Farrar 
Straus and Cudahy, 282 pages: An 
analysis of film editing problems by 
10 experienced film makers as com 
piled by Karel Reisz for the British 
Film Academy; 
editors and television directors, 
($7.50). 
USE ORDER NUMBER 108 


guidance for film 


DETACH AND MAIL WITH YOUR CHECK 


0 SCHEEN Bookshelf 


Preparation and Use of Audio- 
* Visual Aids, by Haas and Pack- 
er, Prentice-Hall, Inc., 381 pages: 
Instructions and suggestions on the 
effective preparation and use of 
isual-aids, ($6.65). 

USE ORDER NUMBER 109 


The Dollars and Sense of Busi- 
* ness Films, by the Films Steer- 
ing Committee of the Association 
of National Advertisers, 128 pages: 
Analysis of the cost and circulation 
records of 157 sponsored films. 
B5.00). 


USE ORDER NUMBER 301 


PELEVISION BOOKS 


* Here are four useful new books 
on creative and technical aspects of 
television now available from the 
Bookshelf at costs noted: 


The Television Commercial, by 
* Harry Wayne McMahan. A prac- 
tical manual on television advertis 
ing. Shows how to create better 
commercials, both from the adver- 
tising and film production view 
points. Hastings House, 175 pages. 
(S51). 


USE ORDER NUMBER 204 


How To Direct for Television, 
® edited by William 1. 


Down-to-earth information and ad 


Kaufman. 


vice on the director’s problems in 

live television production. Nine top 

('V producers tell their own stories. 

Hastings House, 96 pages. ($2.50). 
USE ORDER NUMBER 205 


Staging TV Programs and Com- 

* mercials, by Robert J. Wade. A 

handbook aimed to help in solving 

the physical production 

of “live” 

Hastings House, 210 pages. ($6.50). 
USE ORDER NUMBER 206 


problems 


television programming. 


Handbook, by 

Oringel. A complete, 

handbook on 

control in all types of broadcasting. 

Hastings House, 141 pages. ($6.50). 
USE ORDER NUMBER 207 


Audio Control 
® Robert S. 


authoritative audio 


BUSINESS SCREEN BOOKSHELF 


7064 SHERIDAN ROAD ¢ 


Please ship the following (indicate by number 


Name 
Firm or Schoo! 
Address 


City 


CHICAGO 26, 


NLINOIS 


Total amount enclosed $ 


Zone State 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 


Useful References: 


(CONTINUED FROM PAGE 


78) 
1,200 films available without restric- 
tion on distribution. Information in 
cludes title, millimeter, running time, 
color, year of production and a brief 
summary of content. 

Each film is available for pur- 
chase, rental, loan or long-term lease 
from one or more of 292 distribu- 
tors. The directory includes a sepa- 
rate listing for those organizations 
which limit distribution to specific 
areas in the United States and Can- 
ada. These distributors usually make 
films available for loan or low-cost 
rental and are excellent sources for 
public safety films. Vad’ 

A single copy of the directory is 
now available from Business Screen 
Magazine, 7064 N. Sheridan Road, 
Chicago 26, at $1.00. bad 


* “ 


“Pocket Guide to Free Films” 
Available from Modern Service 
“Pocket Guide to Free Films” is 
the name of a new booklet listing 
193 16mm motion pictures available 
on free loan to clubs, church groups, 
employee audiences and other ot 
ganizations from the 28 libraries of 
Modern Talking Picture Service. 
Films described in the booklet 
range from an Alaskan documentary 
to a cartoon on stock investment. 
Such 
rocket 


and rose 


subjects as driving safety, 


experiments, steel making 


growing are included. 


These films average 25 minutes in 
length, many are in color. 

The pictures are sponsored by 
business and industry. There is no 
cost to the audience, except postage 
if the film is mailed. Free copies of 
the catalog can be obtained by 
writing to Modern Talking Picture 
Service, Inc., 3 East 54th Street, 
New York City 22, N. Y.—or by 
contacting any one of the 28 Mod 


ern film libraries across the na 


tion. Vad 
Association Films Releases ‘56 
Catalog of “Selected Pictures” 


® Association Films, Inc. has just 
published its 1956-57 edition of 
Selected Motion Pictures, a 56-page 
illustrated catalog of l6mm free and 


rental films for 


= hools. clubs. 


churches, industries and other com- 
munity organizations. 

Copies of the new catalog are free 
on request to Association Films. 347 


Madison Avenue, New York. 


* + * 


MANUFACTURER CATALOGS 


Audio-Master Catalog Issued 
*A 1957 Audio-Visual catalog has 
been issued by Audio-Master Cor- 
poration of New York. The illus- 
trated, two-color catalog describes 
newly-designed Audio-Master sound 
equipment. 

Among the special models shown 
are a transcription unit for the play- 
back of records up to 16 inches, 
hi-fi transcription machines com- 
bined with public address systems, 
record players for classroom use. 

The catalog is available, without 
charge, from Audio-Master, 17 East 
15th Street. New York City. N. Y. 


+ 


Neumade Catalog Describes 
Film Storage Units, Edit Aids 
® Motion picture and slidefilm 
sources and users outfitting their 
libraries will find guidance in the 
Neumade l6mm Equipment Catalog 

No. 18, newly published. 

The 36-page booklet 


ancl desc ribes numerous new models 


illustrates 


of storage units, editing aids, pro- 
tables. 
film conditioners manufactured by 
Neumade Products Corp.. 250 West 
57th Street: New York 19. N-Y. 


Various sized storage units for 


jector measuring devices, 


different reel sizes, units combining 
storage and work facilities, compact 
safety storage « abinets, innovational 
models which can be built up like 
bookcases and racks designed for 
television station use are featured. 
Film strip cabinets for libraries 
large and small are described—one 
unit holding 4,000 filmstrips. 


y - * 


Booklet Describing Elgeet 
Optical Products Available 
oA 24-page booklet telling the story 
of Elgeet lenses and other products 
has been issued by Elgeet Optical 
Company, Inc., Rochester, N.Y. The 
booklet includes lens models. de- 
scriptions, schematics, catalog num- 
bers, features and prices. Special 
sections explain: how to mount the 
lenses on different model cameras; 
finders and adapters; the specialized 
application of Elgeet equipment. 
Entitled, “Elgeet Lenses and Op- 
tical Accessories for the Finest in 
Photography,” the booklet is avail- 
able free upon request from: Elgeet 
Optical Company, Inc., 838 Smith 
Street, Rochester 6, N.Y 
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AT LAST! A FLEXIBLE 
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Foreign Distribution 


CINEQUIPMENT INTERNAT 
5880 Hollywood Boulevard 


Hollywood 28, California 
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Young 
America 
“on Duty 


There’s a lad who is looking out for all of us, every day 


during the school year, rain or shine. 


“Safety Patrol”* a new motion picture in color and sound, 
shows his contribution to responsible citizenship. Produced 
ior the public relations staff of General Motors, “Safety Patrol” 


puts across its message so that it is not forgotten. 


Protection for the future lies in presenting your good ideas 


Me, JAM HANDY with dramatic impact. Nobody ever heard of good pictures 
OC) -ganigalion going in one eye and out the other. They stay with viewers. 
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